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_GIVAUDAN- DELAWANNA INC Ae 





or 


CITRENE 


A new product 


Is 2-3 times stronger in odor than 


7 


Tronelia 
S&S) 6 hws 8 Fe! 


has a 
Sweeter and Finer Odor 


and yet CITRENE is cheaper. 


Ti, secln cbtned wih CITRENE x 


laundry, liquid, and hand soaps, as well as 
in sprays and disinfectants are wonderful. 


GIVAUDAN-DELAWANNA. INC. 
101 FIFTH AVENUE, NEW YORK. N. Y 
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Rich in history and romance— 














richer still in nature’s raw materials 























Also producers of Commonwealth 
Vanillin, Coumarin, Benzoate 
of Soda, Benzoic Acid and 
Benzoyl Chloride 
Warehouse Stocks at all 
Distributing Centers 


CAUSTIC SODA 
LIQUID CHLORINE 
BICARBONATE OF SODA 
MODIFIED VIRGINIA SCDA 


A ASH 
BLEACHING POWDER 
ANHYDROUS AMMONIA 
AQUA AMMONIA 


INCE early Colonial days, the 
deep mineral deposits at Salt- 
ville, Virginia, have meant health 
and life to millions. From far and 
wide, over rough mountain roads, 
came ox-drawn carts with their 
loads of crystal salt. During the 
stirring days of ’61-'65, Saltville 
was the only accessible source of 
salt for the Confederate troops. 
Today, as one of Mathieson’s 
extensive sources of raw ma- 
terials, Saltville has achieved a 
new role through its far-reaching 
service to the nation’s foremost 
chemical-consuming industries. 
It is from Saltville that Mathieson 
draws thousands of tons of two 


natural raw materials—salt and 
limestone—that go into the man- 
ufacture of the well-known prod- 
ucts: Mathieson Soda Ash, Caustic 
Soda and Bicarbonate of Soda. 

Such abundant natural re- 
sources on Mathieson property, 


together with nearby supplies of ' 


the finest West Virginia coal, 
place Saltville in an unusually ad- 
vantageous position in regard to 
raw materials. These resources 
are not only invaluable assets in 
the efficient production of in- 
dustrial alkalies; to those who 
specify EAGLE-THISTLE products, 
they give assurance of depend- 
able service at all times. 


TheMATHIESON ALKALI WORKS Giz.) 


250 PARK AVENUE 


PHILADELPHIA. CHICAGO a DEAL DIRECT WITH THE MANUFACTURER 


fo PROVIDENCE .CHARLOTTE .CINCINNATS 


NEW YORK CITY 


Works: NIAGARA FALLS, N.Y, 
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Now announcing / 
FINEST quality, pure white, 


uniform, free flowing — 





TRI-SODIUM PHOSPHATE 


eo finest product of its kind that science can 
produce. Suitable as an ingredient of the best 
cleansing and washing compounds. 


APPEARANCE— 


Pure white; sparkling, small, uniform crystals; free flowing. 


CHEMICALLY— 


Purest obtainable. Always uniform. 


QUALITY— 
Backed by the integrity of RHODIA and the best-known 


manufacturers of Germany. 


PACKED— 
Paper-lined bags of 130 Ibs. each. 
Paper-lined barrels of 325 Ibs. each. 


SAMPLES— 
Promptly forwarded for your own inspection along with price 
quotations. 

















Distributors and Stocks in: 
Boston Cleveland 
' New York Chicago 
Buffalo San Francisco 
Philadelphia Montreal 
Baltimore Toronto 











RHODIA CHEMICAL CO. 


DEPARTMENT C 


23 SPRUCE STREET - NEW YORK, N. Y. 


Sole Selling Agents for: 
Gebrueder Giulini G.m.b.H., Chemische Fabrik Budenheim Chemische Werke vorm. 
Ludwigshafen a/Rhein, Aktiengesellschaft H. & E. Albert 
Germany Mainz Wiesbaden-Biebrich 
Germany Germany 
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INTEGRITY AYP FRITZSCHE 











PERFUMES for 


Paradichlorobenzene Products 
Insecticides and Disinfectants 





UR Research Laboratories have recently perfected sev- 

eral new perfumes which effectively mask the heavy 
objectionable odors of the chemical bodies used as bases in 
these preparations. New types are now available which 
heretofore could not be applied. 


BOUQUET #40 as a perfume for Fly Sprays, 
which contain petroleum distillate as a base, perfectly dis- 
guises the kerosene in the first and latter stages of evaporation. 





A trial pound, sufficient to perfume about 16 gallons 
of spray, will cost you $1.75 per pound. 


Write for samples of this new series. 


CEANSD 


Fritzsche Brothers, Inc. 


82-84 Beekman Street, New York, N. Y. 


Sole Agents in the United States and Canada foe 


SCHIMMEL & COMPANY F. CHAUVET & COMPANY 
Miltitz (near Leipzig), Germany Cannes, France 





FRITZSCHE AYP QUALITY 
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Special Odors For 
at from $1.00 to $3.00 a pound B 
B 
B] 
e Ri 
Paradichlorbenzene Odors V) 
Fe cle Onan | (pS $1.00 Sweet Pea - 105............. sacha $2.00 Pl 
nace 1.00 [CECT I | 17h cree nea 2.00 Ri 
> ee 1.50 ES ROR ENS 2.75 
I i tiesSesscaics 2.00 Guientel « 061 oo... 3.00 
TS . ; Sa 2.00 Arbutus - 1 QU... eneccsssecsosee 3.00 
Soap and Theatre Spray Odors 
SS, | | ee: se Ve 2 $2.00 : 
a 200. Ovenge - 120... 3.00 ; 
Piyaciath - 124....................... 2.00 NS = TN ieee. 3.00 ' 
Which do you want to inspect? ] 
15 South William Street New York 
We originate special odors for your individual 
use. Tell us what type and price odor you require. 
We will submit a perfume for your approval entirely 
without obligation on your part. 
DON. 
Ce 
Say you saw it in SOAP! 
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May we say a 


New Fast Colors 


for few words about 
DEODORIZING BLOCKS 


URANINE This color often called 
Fl 


uorescene, Opalescent 
Green, Opal and Iridescent 
Green. 
Used for coloring Cold, 
Semi-Boiled and _ Boiled 
Soaps, Liquid Soaps and 
Shampoos. Also for dis- 
guising Tri-Sodium Phos- 
phate and Sodium Silicate 
compounds. Gives an opal- 
escent shade to liquids, 


BRILLIANT SCARLET For solid soaps it is used 
BRILLIANT GREEN either as a basis for lemon 


yellow or brilliant greens. 


BRILLIANT ORANGE Extremely fast to alkali 
ROYAL BLUE and of good fastness to 


light. Soluble in water or 


VIOLET Alcohol. 
PURPLE 


ROSE Pyloil Red An oil soluble red dye ex- 

tremely fast to alkali and 
No. 420 of good fastness to light. 
e For all cosmetic prepara- 
pontest esrawe ehtainaiite tions. Ruby Red in shade. 
in America or Eurofe. Also used in floor and pol- 
ishing compounds. Soluble 
in oleic and stearic acids, 
wax, mineral oils and tur- 





These are positively the 


Send for samples and 
test them in the strong 
May and June sunlight. 
They do stand up. 


pentine. 


Blue 416 Oil soluble colors very fast 
to light; in fact the fastest 
Prices are right. Green 436 ever offered for coloring 


brilliantines and cosmetics. 











Free samples on request. 


PYLAM PRODUCTS COMPANY 


Manufacturing Color Chemists 
799 Greenwich Street, New York 


DONALD A. HOLM CO. WELCH, HOLME & CLARK 
— Los Angeles, Cal. 563 Greenwich St. New York 
Coast Representatives So. American Representatives 
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The Now Improved Tiltype Soaper 


1. NO DETACHABLE PARTS—FOOLPROOF 
2. NO SPECIAL KEYS OR LOCKS. 
3. MOST EASILY FILLED LIQUID SOAP DISPENSER ON THE MARKET. 


TO FILL, MERELY PRESS FUNNEL (FURNISHED WITH EACH MACHINE) 
IN THE OPENING WHICH PRESSES BACK A SMALL BALL INSIDE AL. 
LOWING SOAP TO ENTER FREELY. 


Once installed in your customer's place the Tiltype Soaper will 
give 100% service year in and year out. There’s nothing to get out 
of order. Cannet get clogged up. Helps you sell more liquid soap. 

CLIFTON CHEMICAL COMPANY, Inc. 
CLIFTON BLDG. 246 FRONT ST. NEW YORK 




















It’s easier to get re-orders 


with CLIFTON products! 


oy Gy !FTON LIQUID SOAP SYRUP 
A pure cocoanut oil base—clear as a 


A concentrated product that makes a fine Y aS 

oe pS gece edna 2 00 3 crystal and so concentrated you can 

times as much. plain hydrant water. A es hardly dig your finger in it. Makes up 

tim sav r a soft, velvety liquid soap at a low cost, 
e saver. 


ILTYPE LIQUID SOAP DISPENSER A push up type dispenser which func- 


“ rat! ete Paes dispenser — 4 tions entirely by gravity. No screws, 
4 . oe san : st ae 
od se aged “i bes wee Etiad an papery ‘- springs or intricate parts to get clogged 
ag Nalin 0 Maples Sarnia ee sl up or out of order. Guaranteed 10 years. 
ly than any other known container. P 


GRESOLENE DISINFECTANT INO CLEANSER 


A concentrated liquid soap made from 
vegetable oil with the addition of fra- 
grant pine oil. Recommended for var- 
ished or painted surfaces or where a 
bland neutral cleanser is required. 


ETEOR OIL SOAP PINE ~TREE DEODORANT 


A vegetable: oil jelly soap for all var- 
nished and painted surfaces. It is made A non-poisonous deodorant, cleanser and 


up according to specifications of U. S. disinfectant of an oxygenated pine base. 
Bureau of Standards. Also used exten- Pale amber in color—gives a milk white 


sively for hospital and surgical purposes. emulsion in water. 
Also—CRESOL COMPOUND, INSECTICIDE, THEATRE SPRAY, ETC., ETC. 
Let us know what you use or are interested in. We'll gladly send sam- 
ples and prices. Direct shipments under your own label if desired. A prom- 
ise—You will find it easier to get re-orders with Clifton Products. (others do.) 


CLIFTON CHEMICAL COMPANY 


Clifton Building Meme 248 Front Street 








A coal tar disinfectant having a coeffici- 
ent of %, other strengths can be supplied 
also up to 14/16. 
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WATERPROOF 
BAGS 


Much Less Space 
Required 


A Bale of 200 empty Bemis Water- 
proof Bags occupies no more space 
than one empty barrel. This saving 
alone suggests the advantage of 
using durable, light weight bags in 
place of bulky containers. But 
there are other economies, too: 
Easier handling, faster closing, 
much lower tare weight for ship- 
ments. 


For most dry soap and chemical 
products, Bemis Waterproof Bags 
provide a superior package because 
they protect their contents from 
air, moisture and possible deterior- 
ation. Write us today for a com- 
plete explanation, with samples. 


Bemis Bro. Bac Co. 


605 S.4th St. -~ St. Louis, Mo. 


¥ 


pats 


eit. <a 


or and 
base. 
white 


SINCE 1858 THE WORLDS LARGEST 
MAKERS OF QUALITY BAGS 
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ELTON aromatic 

chemicals and odor 
compounds are manufac- 
tured under strict labo- 
ratory control, All raw 
materials and finished 
products are subjected 
to rigid laboratory 
scrutiny, assuring uni- 
formity, accurate com- 
pounding, and highest 
quality. 





The new research and control laboratory. 


LL FELTON ODORS are now being manufactured in the new Li 

Brooklyn plant of FELTON, one of the most modern and best 
equipped in the world for the maiufacture of Aromatic Chemicals 
and Synthetics. 





FELTON laboratories 

are equipped to solve 
any problem in the per- 
fuming of any product. |7 | 
Years of European and | — 
American experience in 
the production and use |} ] 
of odor bases from the |¥% f 
very finest to those of 
extremely low cost, are 
back of this  organi- 
zation. 





























A corner of the reaction room. 
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ic 
There are FELTON ODORS for every type of product— 
C- TOILET SOAPS - LIQUID SOAPS 
“ FLY SPRAYS : THEATRE SPRAYS 
d PARA BLOCKS and CRYSTALS 
d 
y 4 
1- Here are a few seasonal specialties, odors that will 
n- give your FLY SPRAYS a fresh, distinctive 
st character. 
Prices cover 50 pound cans 
Pine Needle, F. S. $.50 Ib. Lavender, F. S. $1.15 Ib. 
Spray Odor, No. 7 50 Ib. Rose, F. S. 1.50 Ib. 
WwW Lilac, F. S. .80 Ib. Pine Needle, B L.2> Th 
st For your liquid soaps and shampoos, use 
Is ORIENTAL, for liquid soap............ $6.00 Ib. 


(Will not cloud your soaps.) 


There are hundreds of others. Let us send you our complete price list. 


OTe 


For your PARADICHLORBENZENE BLOCKS 
and CRYSTALS — read announcement about 
FELTON COLOROMES on Page 87. 


oe 


FELTON CHEMICAL Co. 


599 Johnson Avenue, Brooklyn, N. Y. 


Manufacturers of Aromatic Chemicals and Perfume Oils 
Also Odor Specialties for Soapmakers. 

: Stocks Now Carried at Our Chicago Office 

225 WEST HURON STREET 

S. DAVIS, Representative 
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TRAGESER STEEL CONTAINERS ARE BUILT TO LAST! 








If you can only use = 
CHEAP LIQUID SOAP TANKS L 
do not reply to this advertisement = 


HE reputation Trageser steel products have — 
gained over a period of many years has not = 
resulted from the manufacture of inferior prod- 
ucts. Neither can it be endangered by turning out 
low priced and, therefore, necessarily below par 
goods. We cannot offer the cheap, garden variety = 
liquid soap tank. : 
Trageser porcelain enameled tanks, made from 16 
guage steel, cost more than most of the flimsy con- 
tainers now on the market—but they are worth more. 
They cost less in the long run because they last. The 
unusual service, which they give, has made them stan- 
dard equipment with many of the largest liquid soap 
buyers. If you have only offered cheap tanks in the 
past, why not add these to your line and convince 
yourself that quality always pays best in the long run. 
A satisfied customer is worth plenty. Poor liquid soap 
tanks won't help to secure very many. 


Nesting Cans | 





if 


ot see ows den 






The best containers 





for 
LIQUID SOAPS 
DISINFECTANTS 
CLEANSERS 
ESSENTIAL OILS 
VEGETABLE OILS 
CHEMICALS 
GLYCERIN 
ETC, 


Black, Galvanized, Tinned 





30-55-110 gal. sizes 5-10-20-30-55 gal. sizes 





Sturdy and long lasting, the Trageser 
heavy duty steel drum will be carrying your 
materials to market long after cheap con- 
tainers have found the junk pile. Order a 
sample drum and find out how strong and 
well a drum can be made. Some in contin- 
uous service for over fifteen years. 


Easily cleaned, water-tight, indestructible, 
quickly opened and closed, the Trageser steel 
nesting can is the ideal shipping container 
for smaller quantities of liquids, pastes and 
powders. Also very useful in moving stock 
around the factory. Will nest for return 
shipment and requires no casing. 


JOHN TRAGESER STEAM COPPER WORKS 


GRAND STREET 


MASPETH, L. I., N. Y. 


Makers, also, of special tanks, tubs, etc., and removable head drums. 
Chicago Representative—Harry E. Rice, 724 Washington Blvd. 











TRAGESER STEEL CONTAINERS ARE BUILT TO LAST ! 
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CONTINENTAL 


CAN 
COMPANY, INC. 














DESTROYS 
Flies 
Mosquitoes 
Moths 
Ants Bed Bugs 
Roaches 


Mery Cees Mamcetelt beens ond Penis Kee 


} 








Te ae eee enema 
inane That Maas Be 1 


: ‘ “ 
| STANDARD Off CO. (NEW JERSEY) 
CREANCAL PRORLETS OLvEREN 


Rageemm. New dormer, & 





« 








= We specialize in the manufacture of cans for 


: FLY SPRAYS SOAPS 
= POLISHES GLYCERINE 











L CHICAGO - JERSEY CiTY - DETROIT 


Clearing, III. Cincinnati 


New York Baltimore 
St. Louis 


Syracuse Canonsburg, Pa. Los Angeles 
































Say you saw it in SOAP! 





16 SOAP JUNE, 1928 





You make sure your formula is just right. . . You buy a practical container 
—and one that is decorative, too. . . You use every precaution in the pack- 
ing. . . Then you close the container and send it on its way to the buyer. 





Does the type of closure on your container 
really make any difference? 


In the home you will find, perhaps, a 


From your standpoint the closure 
reason why it is so hard to boost that 


may do everything you expect of it. 
It is a perfect seal; it is easily attached. 
But what happens after your product 


sales curve. 
If you want to know what an im- 





gets into the home of the buyer? 

In the home you'll find the answer 
to the question: “Does the type of 
closure really make any difference?” 


portant part the closure plays in the 
sale of your product, ask any house- 
wife. You'll discover some surprising 
things about the Amerseal Cap. 


To compare Amerseal with your present closure— 
and ‘find the answer to this important question for 
yourself—write for samples suitable for your product. 


THE AMERSEAL CAP 


AMERICAN METAL CAP COMPANY 
BROOKLYN, N. Y. 
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Patchouly Synthetic 


$6.50 per pound 


Due to the prohibitive cost of 
the natural oil at the present 
time, we are offering an ex- 
cellent substitute of excep- 


tional quality and odor value. 


Samples on request 


ts 


WANGLER-BUDD COMPANY, Inc. 
205 West Fourteenth Street New York 
(West of 7th Avenue Subway) 


Cable Address: Telephone: 
Esencias, New York Watkins 5615-5616-5617 


Sole Agents for the 
U. S. and Canada of 


Polak & Schwarz, Ltd. La Zagara Oils of 
Zaandam, Hollan Lemon, Orange, Bergamot 
Representatives of Wangler-Budd Co., Ine.: 

Chicago Office: St. Paul Office: Cincinnati Office: Philadelphia Office: 
A. C. Drury & Co. O'Brien & Bushnell }. Albert Bauer =  —_ Tra Bennett 
106 E. Austin Ave. 2694 University Ave. 224% East Fourth St. 530 Drexel Bldg. 
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2. Accurate Weighing 
and Filling 
Saves Labor 


THE FEE MACHINES 


HE usual methods of weighing out and filling viscous materials, such as lard, 

@5 grease, peanut butter, medicinal salves and creams, jam, mayonnaise, etc., into 

pack ages by hand are in vogue only because producers do not know the advantages 
of Fee Weighing and Filling Machines (Low Pressure Type). 


These machines eliminate the spatula, the scales and the wiping rag, as well as 
the necéssity of employing labor that may in some respects be called “skilled.”’ 























Operators who need no more skill than that necessary to place empty containers 
under a spout and remove them when filled can, with the Fee machines, accurately 
weigh material and fill two to three times as many containers per day as expert hand 
workers can manage. 

The machines automatically measure out exact quantities of product and deposit 
it alternately from either spout into the containers quickly and smoothly, at prac- 
tically atmospheric pressure, so that there is no drip, splash or overflow to be wiped 
off, nor any need for re-weighing to make sure of legal weights. 

he machines are extremely simple in design and construction. They have only 
five moving parts, and may be cleaned with the greatest ease by simply blowing 
compressed air or steam through the pipes. 

Details of operation as applied to your product will be given on application if 
you will tell us the nature of your product and the sizes of packages used. 


AMERICAN MACHINE & FOUNDRY CO. 
Sales Offices, 511 Fifth Ave., New York City 
Works, 5502-5520 Second Ave., Brooklyn, N.Y. 


@)AUTOMATIC MACHINERY ® 
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Aromatic 





Chemicals, Essential 
Oils, and Perfuming Spe- 


cialties of all kinds. 


Sell more soap 


through improving perfumes ! 


It is a recognized fact that many soap perfumes are 
not what they might be. Is the odor of your cake 
soap retarding its sale? At a price equal to what 
you are now paying, possibly slightly higher or 
lower, we can supply you with a perfume that will 
really build sales and secure repeat business. The 
products enumerated below represent a few of the 
many developed in our laboratory. 


Bouquet S (for shampoos) .....$3.00 lb. Lilac S 2 
Bouquet E (for cake or liquid Muguet S 
‘ $4.00 lb. Oriental 62 S 
Cedar Pine S (for sprays and Neroli S 
deodorants) $2.00 lb. Violet S 2 


also suitable for 


These same odors may be used in perfuming theatre 
and insecticide sprays. In fact, to make a theatre 
spray it is only necessary to add water or alcohol. 
Four ounces of perfume make a gallon of spray. In 
one gallon of insecticide spray only two ounces of 
perfume are necessary. These highly concentrated, 
low priced odors should be fully investigated. 


Complete list, samples and prices on request. 













ELKO SOAP ODEURS and SPRAY OILS 


$3.50 Ib. 
$2.50 Ib. 
$6.00 Ib. 
$4.50 Ib. 
$3.50 Ib. 


THEATRE and INSECTICIDE SPRAYS 


E. M. LANING COMPANY 


78-80 GREENWICH STREET - - NEW YORK, N. Y. 


For Manufacturers of Soaps, 
Disinfectants, Theatre Sprays, 
Fly Sprays and Allied Products. 
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OIL PATCHOULY 


As one of the most important of the ingre- 
dients in a soap perfuming composition, the 
quality of the Oil Patchouly used deserves more 
consideration than is frequently given it. Even 
though used in relatively small proportions it can 
make or mar the odor of the finished product. 


We have no ambition to sell Patchouly Oil 
at the lowest price in the market but we are in a 
_ position to offer a pure, high grade imported oil 
at a price sufficiently attractive to make it an 
excellent value. 


An opportunity to submit samples and quo- 
tations to any soap makers using Oil Patchouly 
in their formulas will be appreciated. 


UNGERER & G. 


NEW YORK 


“Our Quality 1s Always Higher Than Our Price” 
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The adaptability of metal packages 
makes them practical for almost any 


kind of product. 


Paint for houses, autos, ships; pow- 
der for guns, insects, bath—even in 
these two classifications of paint and 
powder, there is a tremendous range 


of products packaged in metal. 


Metal offers superior protection— 
that is one reason. But another is 


that metal, as a base for lithog- 








raphy, gives a quality to pictorial 
presentation that is equalled by no 
other medium. Years of experience 
in making and lithographing metal 
containers insure Canco ability to 
make outstanding packages for cus- 


tomers in any field. 


If you have a product that is pack- 
aged you can get a lot of interesting 
information from a Canco salesman. 
He will be prompt to call on you 


—just ask for him. 


AMERICAN CAN COMPANY 





CONTAINERS OF TIN PLATE - BLACK IRON ~- GALVANIZED 


METAL SIGNS AND 


New York Chicago 
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We are headquarters for the more important iso- 
lates and synthetics used in soap perfumes such as eH 
GERANIOL RHODINOL 0 
LINALOL LINALOL EXTRA on 
LINALYL ACETATE 94% = 
LINALYL ACETATE 75% toc 
con 
BENZYL. ACETATE, F. F. C. og 
IONONE METHYL IONONE = 
Ungerer quality standards are fully maintained the 
but the strength of our position also enables cal 
us to offer at unusually interesting prices. ee 
~ 
> able 
born 
perit 
Ungerer & @. 4 
logic 
NEW YORK eid 
“Our Quality 1s Always Higher Than Our Price.” sll 
com] 
seek 
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Mergers 

URING the past six months, the country 
has been fairly buried under an ava- 
lanche of mergers among all types of busi- 
ness organizations. Of course, the trend 
toward consolidation into larger units has 
been very pronounced in most every line of 
business since the war. Mergers among 
soap manufacturers, including the purchase 
of smaller organizations by larger ones, 
have been no exception, but have apparently 
been keeping step with a movement which 
has not been world-wide. In the steel indus- 
try, the petroleum industry, and among the 
railroads, as well as in most of the minor 
manufacturing groups all the way down 
to the cheese makers, the wave of mergers 
has been sweeping through like a forest fire. 
The reasons behind the mergers and the 
effects which they will have on future busi- 
ness are varied and speculative. Larger 
units with their supposed greater efficiency 
to combat other large units more effectively in 
competition for world’s markets, is evidently 
the chief reason behind most consolidations. 
There is also the pressure from financial 
circles, the lure held out by stock and bond 
houses who specialize in merging manufac- 
turing groups and “creating a market for 
the securities.” There may be also the de- 
sire to secure a plant in a certain geograph- 
ical location, or a willingness of owners of 
a smaller business to retire at a good profit, 
or a wish to eliminate a competitor by buy- 
ing him out. The reasons are innumerable. 
Were there not apparently an unquench- 
able demand for new securities, a demand 
born of money freedom and general pros- 
perity, the search for new companies to 
merge by financial operators might not go 
on so merrily. Although behind many of 
the prominent mergers, there has been a 
logical economic background, there is much 
evidence that a number of consolidations 
have been put through at the urgent behest 
of financial groups to enable the latter to 
sell another new stock to the public. The 
competition among the financial houses 
seeking new companies to merge, we are 


inclined to believe, has been the strongest 
force in the wave of mergers. Out of all 
the consolidations engineered in the mad 
rush of the past six months, we hazard a 
guess that more have been dictated by stock 
marketing organizations than by truly eco- 
nomic considerations. 





or — 


Rosin in Soap 

ALTHOUGH no limit is set on the rosin 

content of soaps in the United States and 
Canada, the recently adopted law in France 
which limits the rosin content of “pure” 
soaps to five per cent, has focused some at- 
tention on this question. For years, rosin 
has been a substantial ingredient of laun- 
dry and some other soaps. The quantities of 
it which have been consumed by the soap 
industry have varied almost directly with 
the price at which rosins have sold. Two 
years ago, when rosin prices skyrocketed to 
record peace-time levels, the consumption 
by soapmakers dwindled to a minimum and 
the soap industry which had for years been 
the single largest consumer of rosins, was 
displaced as the leader by the paint and 
varnish industry. 

The most attractive feature of rosin as 
a soap raw material has always been its low 
price compared to the cheapest fats and 
greases. To a certain extent, properties are 
imparted to certain types of soaps by rosin 
which are desirable, but with the soap in- 
dustry at large, this has been distinctly a 
minor consideration. That rosin is normally 
a cheap product, has always been its chief 
recommendation. This has led in some in- 
stances to the charge that rosin as a soap 
raw material is an adulterant and that it has 
no place in a bar of good soap. 

Whether rosin adds to the detergent prop- 
erties of a soap, whether it gives a soap 
greater solubility, and other similar ques- 
tions are not up for discussion here. The 
fact alone that it permits of a cheaper soap, 
however, is certainly not evidence that it 
falls in the class of an adulterant. For those 
who desire to purchase 1 soap without rosin, 
there are any number of them available. If 
some prefer to use a soap made from edible 
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coconut and tallow for cheap detergent op- 
erations, that is their business. Where 
price in the finished soap is a large factor, 
however, rosin fills a very definite need as 
a raw material. Why should low cost in 
any way imply that a product is an adul- 
terant? 

If consumers found rosin unsuited 
for their needs, they would very soon turn 
away from them irrespective of how many 
times the word “pure” appeared on the 
label. The proof of the pudding is in the 
eating. If the rosin soaps do the work, why 
try to stigmatize them with legislation’ The 
restrictions in France and elsewhere on ros- 
in give the appearance of making a mountain 
out of a mole hill. 


soaps 


+eOe - 


Credit Jumpers 

REDIT rating is not always a true in- 

dication of credit risk. Many a firm with 
little or no rating is a better credit risk than 
some of the larger ones whose rating in the 
credit books run to five and six figures. 
Credit established through ratings publish- 
ed by the commercial agencies is quite fre- 
quently abused. This is particularly true in 
the case of firms who buy to the limit from a 
certain raw material house, stall off paying their 
bills for four or five months, and when the 
seller becomes adamant, switch to another raw 
material supplier to do the same thing. In 
each case, the purchases are made possible 
through the tacit O. K. of a credit agency 
which gives out the information in pub- 
lished or other form. 

Where competition for business is keen, 
and this is most everywhere, unscrupulous 
buyers are repeatedly playing one competi- 
tor against another as a means of getting 
more and more materials on credit. If one sel- 
ler cuts off a buyer because back bills are 
unpaid, the threat to turn to his competitor 
for materials is frequently flashed in his 
face. Sometimes, it makes him hesitate in 
pressing his demands for payment, although, 
for all he knows, he may have been the 
threat by which a previous supplier was also 
victimized. This practice is quite common. 
The higher the rating of the unscrupulous 
house, the greater the cpportunity for shady 
dealing. 

Misery likes company, and some folks 
enjoy sitting by and watching a competitor 
go over the same rough road which they 
have just traveled themselves. This is what 
makes this form of credit jumping possible. 
Where a questionable buyer threatens to switch 
over to Bill Jones, your competitor, because 
you press him too hard for past due bills, 
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the sensible thing to do is to notify Jones 
of the true facts in the case and then let him 
take the business if he wants it. Let the 
other fellow know that this buyer is not 
honest. Publicity is the greatest enemy of 
this type of fraud which thrives on secrecy 
and spite. And last but not least, when a 
new big customer comes to you, find out 
why. Find out why he has switched from 
your competitor to you. A frank exchange 
of facts can do a lot to eliminate this so- 
called “credit jumping.” 


— +o 


What Is a Chemist? 

A rather startling suggestion was made by 
Dr. Frederick E. Breithut, upon the occasion 
of his installation as president of the American 
Institute of Chemists recently. He advocated 
that all chemists be licensed by various states 
after the fashion by which physicians, dentists, 
and pharmacists are now licensed. To the av- 
erage employer of labor and brains, particular- 
ly an employer whose factory operations are 
sufficiently technical to require the services of 
chemical knowledge, this suggestion by Dr. 
3reithut should act as a warning. 

Because no legal requirements have been set 
up, any Tom, Dick or Harry may call himself 
a chemist and engage in the practice of “‘chem- 
istry.” There are probably as many fakers 
posing as chemists today, men who are holding 
down their jobs through the ignorance of 
their employers, as there are hairs on a dog. 
More plain unadulterated bunk is dished up 
under the guise of chemistry today than per- 
haps under any other title. Pseudo-scientists 
run rampant and there is nothing to stop them, 
except when they are given enough rope to 
hang themselves. In a busy factory, however, 
this is apt to be expensive. 

Many an employer has been fooled by high- 
sounding polysyllabic chemical talk, only to 
find out later that what he has hired is not a 
chemist, but a faker. Employers who are 
without chemical knowledge themselves natur- 
ally fall easy prey to these so-called chemists. 
Then, there is the angle of public safety. 
Recommendations by a chemist of inadequate 
training or knowledge may possibly endanger 
the lives of other employees and the safety of 
the plant. 

The suggestion of Dr. Breithut is a good 
one. He knows conditions as they exist, he 
knows the number of fakers is large, and his 
recommendation should be a warning to em- 
ployers. We heartily second his idea, one 
which would assure those calling themselves 
“chemists” knowing something about chem- 
istry. 
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A New Process for Bleaching Tallow 


A Conception of the Best Method of Decolor- 
izing in the Soap Plant by Use of Fullers Earth 


(Part FP) 


3v CHARLES F 


CONCEPTION of what is considered 
the best bleaching process for tallow 
with fullers earth is one which will 
produce a white soap from a grade of 
stock commonly known as No, 2 tallow or more 
specifically a tallow testing 17-20 F. .\. C. Scale 
and containing not over 15 per cent of free 
fatty acids. To begin with the raw stock, the 
tallow as it comes from the rendering plant has 
many of its bleaching qualities given to it be- 
fore it leaves the plant. The chief rendering 
factors of a tallow which determine the ease or 
difficulty which may be anticipated in bleach- 
ing it, are as follows: 1. method used to ren- 


ler the tallow; 2. care taken in the rendering. 





Much work has been done on the compara- 
tive bleaching properties of wet rendered tal- 
lows and the new dry rendered tallows, but 
little progress has been made toward the real 
goal because of conflicting data. The writer 
would like to point out here that he has formu- 
lated a theory, apparently substantiated by fact, 
which explains the conflicting data and upon 
which his process for bleaching tallow rests in 
no small degree. The point briefly is that the 
differences in bleaching properties of wet and 
dry rendered tallows can be satisfactorily ex- 
planed on a moisture basis. 

When tallow is wet rendered, it is obviously 
practically impossible to burn it. This is an 
important factor in bleaching as it is extremely 
difficult to improve the color of a burnt tallow. 
\t the same time, much of the foreign matter 
such as proteins, albumins, and the like, are 
permanently removed from the tallow before 
extensive decomposition has had an opportu- 
nity to take place. This fact accounts for the 
apparent better bleaching properties of wet ren- 
dered tallow under certain bleaching conditions. 

On the other hand, the dry rendering process 
is so much more effective in producing the de- 
sired product without waste of a lot of time and 
effort that it has without question come to stay. 
It seems to be up to the bleachers to under- 
stand better the properties of the dry rendered 
tallows and its bleaching requirements as well 
as those of the old fashioned wet rendered tal- 
low. It is practically impossible to dissect an 
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animal and collect all of the fat without taking 
at the same time, a goodly share of adjacent 
protein albuminous and interwoven muscular 
tissue. Therefore, dry rendered tallows con- 
tain not only more albuminous and protein mat- 
ter than the wet rendered, but also enzymes of 
the various glands of the animal, all mechan- 
ically disintegrated by the paddles of the dry 
rendering machine. All of which forms a col- 
loidal solution of impurities and coloring matter 
in the finished rendered product. 

As this colloidal system now stands practi- 
cally bone dry, some decomposition takes place 
in the proteins and albumins, and the dry ren- 
dered tallow acquires its characteristic color- 
shade with a greenish tinge. However, no harm 
has been done as yet, that is if sufficient care 
has been exercised in the dry rendering process 
not to exceed the accepted steam heating coil 
pressure of three pounds gauge. Perhaps this 
steam pressure will be a revelation to some 
bleachers of tallow, but it is a fact substantiated 
by ample research proof and should enable the 
bleachers of tallow to look forward to handling 
dry rendered tallow with more assurance of 
success. 

Melting Out the Cars 

HE trouble begins when, as every bleacher 

of tallow is prone to do, the tank car of dry 
rendered tallow is melted out with a closed 
steam coil using 10-25 pounds steam pressure 
and the residue in the car blown out with live 
steam into a settling tank. In this manner, 
water is introduced into the system and stand- 
ing in contact with iron storage tanks and col- 
loidal protein and albuminous matter under the 
action of enzymes from the animal organism, 
the color of the stored tallow is likely to go up 
by one point red on a one inch column Lavi- 
bond for each day it is held in storage. If 
bleachers of tallow must use the above melting 
out procedure on dry rendered tallow, it would 
be advisable to melt the tallow out just one day 
before use. 

Here is the key to the situation. Extensive 
experiments have shown that if dry rendered 
tallow, properly rendered, is not wet melted 
out, but is dry melted out, using closed steam 
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coils at 3 pounds pressure and hot compressed 
flue gas to blow out the lines and is bleached 
dry with dry fullers earth so that the total mois- 
ture present in the system is 14% of the weight 
of the earth used in the bleach, then the dry 
rendered tallow bleaches easier and to far bet- 
ter colors than the same grade of wet rendered 
tallow. The tallow then as it comes from the 
rendering plant is put through preliminary lab- 
oratory tests for bleachability, color, free fatty 
acid, saponification number, titre test and un- 
saponifiable matter. Bearing in mind that sub- 
sequent bleaching operations must depend to 
no small degree upon the method (dry or wet) 
used to render the tallow, we will describe the 
bleaching of the new dry rendered tallow of a 
No. 2 grade testing not over 15% free fatty 
acid, color 17-20 Red on F. A. C. Scale, titre 
test 40-42, sap value 190-193, and unsaponifi- 
able not over 2%, to a color white enough, 4 
Red 51% inch Lavibond, to make a white soap. 


Preliminary Treatment 

BY THE preliminary treatment of a tallow, 
we mean that treatment given the tallow 
after melting out and before bleaching it with 
fullers earth to either improve its color or aid 
the bleaching action of the earth upon it. Bear- 
ing in mind what has been pointed out above, 
we can readily see that any washing operations 
conducted on dry rendered tallow which has 
been dry melted out, favors decomposition of 
the colloidal albuminous and protein matter, 
hydrolysis of the fat and increase of color. It is 
desired to keep the molecular weight of the 
albumins and proteins previous to bleaching as 
high as possible as this increases in direct pro- 
portion that specific adsorption capacity con- 

stant on the fullers earth used in the bleach. 
Therefore, while the principle of counter cur- 
rent washing of the tallow using 6 normal brine 
and a negatively charged colloid in the brine as 
applied to dry rendered tallow through the me- 
dium of emulsifiers and supercentrifuges may 
and does cause an improvement in color with 
very little loss of tallow, the process is too com- 
plex and relatively expensive to install. Fur- 
thermore, it leaves the remaining color particles 
in the tallow as a colloid of low molecular 
weight strongly dispersed by a positive charge 
from an increased free fatty acid content of 
the tallow, that the final bleaching of the tallow 
by fullers earth is made more difficult, due to 
the strong colloidal characteristics of the re- 
maining color particles of low specific adsorp- 
tion capacity constant on fullers earth. For 
this reason, the writer does not favor washing 


operations on the tallow previous to bleaching 
it with fullers earth. 
Removal of Free Fatty Acid 

HE other classical preliminary treatment of 

tallow previous to bleaching is the refining 
operation. This operation has much to com- 
mend it from the standpoint of making the tal- 
low easier to bleach. In the first place by re- 
moving the free fatty acid from the tallow, the 
refining operation places the remaining colloid- 
al color particles practically at their isolectric 
point, in which state, they are precipitantly ad- 
sorbed on slightly basic fuller earth almost at 
once. In the second place, the refining of tal- 
low improves its color by the foots carrying 
down partly by adsorption and partly as distinct 
chemical compounds formed by the action of 
the caustic soda upon them, an amount of the 
colored particles and extraneous matter. But 
here the advantage of the caustic soda refining 
process stops. 

It is possible to refine a tallow testing 10% 
F.F.A. by the use of moderate temperatures 
and 12° Baumé caustic containing common 
salt dissolved in it to make it from a brine 
standpoint 10% brine down to 4%% free fatty 
acid with a foots ratio of 134 to 2, and improve 
the color from 5 Red to 2 Red ona 1 inch Lavi- 
bond color scale. 

Any attempt to further reduce the color ow- 
ing to the dispersing effect on it of the remain- 
ing small percentage of free fatty acids, requires 
such a large excess of caustic to completely 
neutralize the remaining free fatty acid that 
the neutral fat is saponified at an increasing 
rate and a large excess of foots is formed which 
runs the foots ratio up to 3 or 4 and makes 
this method of final color improvement imprac- 
tical. On the other hand, experience has shown 
that in the refining operation, practically 90% 
of the color removed is removed during the ad- 
dition of the last 10% of caustic used in com- 
ing down to neutrality. Therefore, for a high 
grade tallow, low in free fatty acid 3-5%, the 
refining operation is wonderfully adapted to 
making a white soap without any subsequent 
bleaching whatsoever with the simultaneous 
formation and utilization of 10 to 15% foots 
formed during the refining operation and ad- 
dition of excess caustic. 

Thus we see that the refining operation ap: 
pears to be adapted to high grade No. 1 tallows 
but as a preliminary treatment of a low gradi 
dry rendered tallow previous to bleaching test 
ing 10 to 15% free fatty acids, it labors unde 
the tremendous handicap of forming such at 
amount of foots that the depreciation of thc 
foots alone will in many cases, exceed the cost 
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of straight bleaching the unrefined tallow alone 
to its final color by the use of fullers earth, and 
obviously without any such great color im- 
provement as is the case using fullers earth. 


Vacuum Drying the Tallow 

HERE is one relatively inexpensive and 

practical preliminary treatment of the tal- 
low to be bleached which does aid the bleaching 
operation enormously and permits the use of 
less fullers earth in the bleach and the attain- 
ment of better final bleached colors. This treat- 
ment consists of vacuum drying the tallow at 
150-160° F. under 25-28 inches of vacuum 
from its equilibrium moisture of 0.3% to 0.5% 
down to a dry tallow containing not over 0.1% 
moisture, but preferably 0.05% moisture. The 
operation is relatively simple and if properly 
conducted can be accomplished in 2 to 3 hours 
at very little expense, The tallow resulting 
from this treatment has a wine colored trans- 
parent appearance and bleaches very well in the 
following described process. 


The Freundlich Equation 

EFORE describing the actual bleaching 

process, however, it may be well to proceed 
with a discussion of the physical law which con- 
trols the bleaching action of fullers earth on 
tallow in order that an understanding of the 
theory of the process may precede its practical 
application. The Freundlich equation which in 
general may represent any adsorption from any 
colloidal solution, takes the general form of 
x/m = KC'/" where x/m is the weight of col- 
loidal particles adsorbed per unit area of ad- 
sorbing agent at equilibrium. C is the concen- 
tration of the unprecipitated colloidal particles 
at equilibrium. K is the specific adsorption 
capacity constant and varies only with the ma- 
terials or matter in question. While 1/n is an 
exponent in the equation which denotes the 
degree of the change taking place. 

If 1/n is exactly 1%, the change taking place 
is pure adsorption from colloidal solution. For 
values of 1/n between 1% and 1, a combination 
of adsorption from colloidal solution and 
chemical reaction is taking place. If 1/n is ex- 
actly one, the process is a chemical reaction of 
the first order or degree. For values of 1/n 
approaching zero, the change taking place may 
best be imagined as a straight filtration of sus- 
pended matter. 

The constants of the above equation were 
evaluated for the operation of bleaching tal- 
low by fullers earth using the following units — 
x was the pounds of tallow bleached multiplied 
by the difference in Lavibond red color units 
ona 514 inch column of the unbleached tallow 
and the bleached tallow; m was the pounds of 


fullers earth used in the bleach, while C was 
the color reading in red units on a 5% inch col- 
umn Lavibond color scale of the bleached tal- 
low at equilibrium. 


Results in the Equation 

HE results obtained by substituting in the 

Freundlich equation in this matter for some 
15 different tallows running in free fatty acid 
from 3 to 15%, indicate that making suitable 
allowances for the fact that the results obtained 
were not on a constant tallow moisture basis,, 
the bleaching of unrefined tallow by fullers 
earth may appropriately be represented by the 
following equation : 

x/m = 140 C® or x/m = 140 C% 

Where x is the pounds of tallow bleached 
times the color change in red units, and C is 
the color of the bleached tallow in red units, 
all on a 5% inch Lavibond column; m is the 
pounds fullers earth used. The value of K 
varies with the moisture content of the tallow 
being bleached. The equation x/m = 140 C% 
for undried tallows represents an average K 
for average moisture, but in any particular case 
if the moisture in the tallow being bleached is 
much greater than the average (which was 0.3 
to 0.5%) the value of K will show a marked 
decrease and consequently more earth will be 
required to bleach the tallow to the desired 
final color. This emphasizes the value of vacu- 
um drying the tallow before bleaching. Of 
course, if the raw tallow contains less than the 
average moisture, the value of K in the Freund- 
lich equation will go up a little and in some 
special cases good results may be obtained 
without even drying the tallow before it is 
bleached. In general, however, a vacuum dry- 
ing tank is a very handy piece of apparatus to 
have around a tallow bleaching plant and we 
may put this down as the first piece of equip- 
ment in the ideal bleaching plant. 

naps 

This is the first of a scries of articles on 
bleaching tallow in the soap plant by Mr. Schu- 
maker. The practical application of the new 
principles will be discussed in subsequent issues 
of SOAP.—The Editors. 

— 

News of two foreign soap factories, and the 
re-opening of another, was contained in a 
recent issue of the British Soap Manufacturer. 
The new concerns are Castle Forbes Works, 
Ltd., Castle Forbes, Upper Sheriff St., Dub- 
lin, and New Process, Ltd., for whom Ashurst, 
Morris, Crisp & Co., 17 Throgmorton Ave., 
E. C., London, acted as solicitors. The Gov- 
ernment Soap Factory, at Hyderabad. India, 
is to be re-opened. 
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L’ABADIE, FRANCE BAMBAO, COMORES Is. CHUNG-KING, CHINA 
VIGONE, ITALY TAMATAVE, MADAGASCAR TA TSIEN LOU, CHINA 
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Outstanding Since 1768 
Chicago Office 510 North Dearborn Street 
San Francisco Office 149 California Street 














Say you saw it in SOAP! 








" 


lab 
por 
do 
mal 
bra 
ten 
imp 
usu 
Ow! 
= 
pri 
elty 
is a 
the 
brat 
cop’ 
ous 
for 
to | 
qua: 
botl 
A 
er,” 
mat 
a pr 
tion 
part 
turn 
it w 
of w 
stan 
whic 
badg 
that 
pass 


v: 


V 
care. 
the ; 
use. 
vince 
cons: 
his | 
come 
same 





1928 











Rights of the Private Brand 


The Position of the Private Label Soap Owner 
and the Value of His Brands, Discussed 


By WaALDon FAWCETT 


HE soap marketer who is in possession 

of a suitable private brand can be 
guilty of no more serious error in 
business strategy than to treat his “own 
label” as though it were only a stop-gap or tem- 
porary expedient. Yet, how natural it is to 
do this. The very circumstances under which 
many a soap distributor takes on a private 
brand are conducive to an assumption of short 
tenancy. In proof of the naturalness of this 
impulse, let us consider for a moment what 
usually drives a merchandiser to sponsor his 
own house-specialty. 

Sometimes, to be sure, the inspiration for 
private branding is born of a desire for nov- 
elty in advertising. Even so, the brand coiner 
is apt to proceed on the assumption that, with 
the passage of time, he must change his pet 
brand names even as he changes his advertising 
copy for the sake of freshness. More numer- 
ous are the instances in which the incentive 
for private label operations is found in a desire 
to dodge or overcome competition. Either 
quality competition or price competition, or 
both. 

A rival tradesman may boast a private “lead- 
er,” and his competitor finds it necessary to 
match his claim of an exceptional formula or 
a product manufactured to a dealer’s specifica- 
tion gauged to the needs of the people of a 
particular community. Or a distributor may 
turn to a private brand in the confidence that 
it will, in some degree, lift him above the level 
of warring neighbors who are cutting prices on 
standard products. Whatever the inducement 
which persuades a middleman to put his own 
badge on soap, he is too quick to the conclusion 
that the private brand is for emergencies or 
passing faddism. This is all wrong. 





Gains Prestige With Use 
ALUABLE property rights rest in the pri- 
vate label that is selected with appropriate 

care. Like a rolling snowball, it gains bulk with 
the gathering prestige that comes of years of 
use. It requires no argument whatever to con- 
vince the merchant who is long established in a 
conspicuous location that he has a rich asset in 
his business stand which his local public has 
come to regard as a landmark. But that self- 
same average tradesman is slow to realization 


that in a private brand, conscientiously admin- 
istered and persistently promoted, he has a 
trade-puller and good will capitalization that 
should pay increased dividends with each pass- 
ing year. 

It is just this misconception or light regard 
on the part of some converts to private label 
operations that has been responsible for one of 
the gravest crimes against private branding. 
Lack of foresight and lack of sound judgment 
in the selection of private brand names is the 
offense which has done much to confirm sus- 
picions of the transitory character of private 
branding. Too many private labelers have 
chosen, as “handles” for their soap specialties, 
trade names which are frankly of slang deriva- 
tion or are based on current events or per- 
sonalities of the hour. A moment’s reflection 
will convince that anything of fleeting vogue 
—whatever its current eye-catching quality— 
is not a fit designation for a private specialty 
unless the product that bears the nickname is 
frankly a seasonal item. Soaps are distinctly 
not in this class. 


Trade Marks Rights Are Equal. 
ERHAPS it will contribute, for soap 
tradesmen, to the dignity of private label- 

ing if it be emphasized that the soap distribu- 
tor, who chooses to symbolize his responsibili- 
ties to his customers, is in the same praise- 
worthy position as the manufacturer who re- 
sorts to trade-marking to nationally certify his 
far-flung factory output. The administrative 
rules of the U. S. Patent Office, backed by 
numerous decisions in the higher Federal 
courts, proclaim that the privilege of trade 
marking rests equally with the primary pro- 
ducer who manufactures goods and the dis- 
tributor who selects and sells the wares. Carry- 
ing this doctrine to its logical conclusion, Uncle 
Sam sanctions the simultaneous use on a given 
line of goods of the mark of the maker and 
the imprint of the distributor. 

No less confirmatory of the self respect that 
should attach to conscientious private labeling 
are the sources of supply. A goodly proportion 
of the soap products put out under private 
label are manufactured by so-called private- 
branders-to-the-trade whose plants are devoted 
exclusively to this species of production by 
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proxy. One such supply house may put out 
dozens or scores of soap lines for as many 
different distributors, each presented under a 
distributor’s own brand. In addition to these 
specialists in manufacture, we also behold, as 
contributors to the output under private labels, 
a quota of well known manufacturers whose 
major activities are involved in the production 
and sale under their own names of so-called 
national brands or manufacturers’ brands. 
Houses of this class take on, usually, only so 
much private label business as is needed to keep 
their factories operating at full capacity. Silent 
participation by trade leaders in private brand 
production serves, however, as a warning not 
to speak slightly of the “own label” wing of 
the trade. 

Another circumstance that is contributing to 
the recognition of the dignity of private labeling 
and of the value of these limited brands, is the 
fuller realization that private brand integrity 
may be consistently preserved even though the 
brand owner finds it necessary to shift from 
one source of supply to another. In the days 
before private labeling was taken as seriously 
as it is today, skeptics asked how a brand owner 
could hope to maintain, through changing man- 
ufacturing connections, the tradition of quality 
and dependability which is the essence of trade 
mark value. Time has shown, however, that, 
given a private brand custodian who takes his 
duties seriously and exercises rigorous care to 
insyre conformity with specifications, and there 
is no reason to fear jeopardy of commodity 
reputation in consequence of a transfer of the 
seat of production. 


Who Owns the Brand? 
A” THE value of private labels has become 
more obvious, there is need for the exer- 
cise of greater care in drawing the contracts 
under which soap is manufactured for a dis- 
tributor. Failure to set forth clearly in whose 
name rests the equity of a brand name has 
caused much hard feeling and some bitter legal 
fights when erstwhile contracting parties have 
parted company. The wisdom of having the 
status of a private brand clearly set forth and 
mutually recognized is especially emphasized if 
ever a soap distributor yields to the ambition 
to promote a private brand to the status of a 
full-fledged national brand, perhaps taking over 
the manufacture. That such transformation 
from wholesaler brands into national or man- 
ufacturer brands is by no means unheard of in 
the soap field is attested by examples such as 
Packer’s Tar Soap. 
In private labeling, the usual practice is for 
the marketer to own the private brand name 


and _ contract-with-a-brander-to-the-trade to 
manufacture to his specifications and apply the 
brand or imprint the label at the factory, under 
license as it were. In some instances, though, 
a manufacturer owns a number of private 
brands or jobber brands under which he man- 
ufactures for various customers. The pro- 
ducer holds title to all the private brands, but 
loans, leases or otherwise temporarily assigns 
to each jobber-customer or distributor a brand 
in the exclusive use, or restricted territorial 
use, of which he protects him for a stated term 
or for the duration of their contractural rela- 
tions. The manufacturer who thus “farms 
out” local or private brands may or may not 
have his own general underlying trade mark. 
In at least one instance, a parceler-out-of-job- 
bers’ brands attaches to all goods his own mas- 
ter mark which identifies the producer as such, 
yet preserves to the distributor an exclusive 
line. 


Care in Brand Name Selection 
ENTION has already been made of the 
importance of giving a private label an 

unlimited future by selecting a brand name 
suitable for the long pull. Incidentally, the 
marketer does well to pick a brand word that 
may be registered at Washington. With that 
in view, he will dodge descriptive words, com- 
mon surnames, geographical terms and _ other 
designations that cannot command maximum 
protection as technical trade marks. Quite as 
important as any of the other precautions, is 
the care needed to prevent the trade or the pub- 
lic from employing as a trade-mark or char- 
acter-mark what the owner designed as an ar- 
bitrary trade mark. Danger increases if two or 
more trade marks appear on the. same soap at 
the same time. The multiple marking may give 
an envious competitor a chance to advance the 
theory that only the family mark is really a 
trade mark and that the varietal mark is noth- 
ing more than an indicia of grade or class. 
Ordinarily the rule is that no trade mark 
may be sold or transferred unless there goes 
along with the brand all the assets of the busi- 
ness in which the mark has been used. This 
does not prevent the transfer of a private brand 
unaccompanied by a business when it is a case 
of a distributor disposing of his brand to the 
manufacturer who has been producing for him 
by proxy. In a pace-setting incident, known 
as the Witthaus-Braun case, the courts held 
that an assignment under such circumstances 
was valid because the origin of the branded 
goods was not changed by the transaction. 
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One of the most interesting developments of 
the past few years is the discovery that it is 
relatively just as feasible for a private label 
owner to build up a “family” or full line of 
made-to-order specialties under his private 
brand as it is for a manufacturer to recruit a 
large group of related or unrelated items under 
a house-mark. The private brand owner has 
indeed, within his narrower range of oper- 
ations, all the same inducements—pyramided 
prestige, opportunity to make one product sell 
another bearing the same name, etc., etc. This 
new turn of affairs is destined to increase the 
value of every potential private brand, capable 
of being stretched to cover supplementary prod- 
ucts. Federal authority recognizes the right 
of elasticity in this class of marks. It has been 
held, time and again, in court that a brand 
owner is privileged to stretch his trade mark in 
conformity with the normal expansion or logi- 
cal extension of his business. 





Opportunities for Export Trade 

The following opportunities for export of 
\merican soaps and allied products have come 
to the Bureau of Foreign and Domestic Com- 
merce, Washington, D. C. American manu- 
facturers can secure the full details of the in- 
quiries by communicating with the Bureau, 
care of the Department of Commerce. Be sure 
to mention the number of the Foreign Trade 
Opportunity in writing. 


30,058 Shaving creams 

and soaps Sweden \gency 
30,054 Disinfectants Mexico Agency 
30,659 Polishes Kevpt Agency 
30,843 Laundry soaps Porto Rico Agency 
30,916 Toilet goods Italy Agency 
31,087 Soaps Egypt Agency 
31,075. Laundry soaps Porto Rico Agency 
31,181 Toilet soaps India Agency 
31,103 Liquid insecti- 7 


cides Kevpt Agency 


30,526 Soap Argentina) Agency 
30,504 Floor wax Canada Agency 


ee as 


Stocks of both crude and refined cotton- 
seed oil were lower, April 30, 1928, than at 
the same time last year, according to statistics 
Irom the Department of Commerce, which 
follow: 

Produced 
: On hand Aug. 1 to On hand 
S-ason Aug. 1 Apr. 30 Ane, 30 
Crude ol, Ibs, 1927-8 16,296,641 1,427,368,487 83,371,350 
1925-7 8,280,561 1,767,055,006 123,141,124 
"997-8 378,612,700 1,200,390.393 516.231.697 
7 


Refine ri] 1} 
ined oiLIDS. 1995°7  145°670,884 1'462:976.789 $31,376,451 


Toilet Soap Imports Up in March 

March toilet soap imports were somewhat 
greater than the average for the first quarter 
of this year, having reached 136,642 pounds, 
valued at $44,211, as compared with imports 
of 378400 pounds, valued at $124,330, dur- 
ing the first three months of 1928. The com- 
parison with March, 1927, was not favorable, 
however, imports having been about 30,000 
pounds greater in that month and the goods 
having been valued about $10,000 higher. Cas- 
tile soap imports were much lower than usual, 
only 250,558 pounds, valued at $32,609, hav- 
ing been brought in. During the first quarter, 
826,639 pounds of castile soap, with a value 
of $111,555, were imported. In March, 1927, 
receipts of this class of soap reached 327,604 
pounds, valued at $48,038. Imports of other 
soaps showed the — only 205,728 
pounds, valued at $21,529, having been receiv- 
ed, 5,000 pounds above March, 1927, imports, 
but slightly under, in value. The first quarter 
of 1928 registered total miscellaneous soap 
imports of 468,585 pounds, valued at $46,222, 
about 200,000 pounds and $25,000 below re- 
ceipts in the first three months of 1927. 
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Relative amount of national magazine ad- 
vertising carried by several large soap and 
foodstuffs manufacturers during 1927. The 
soap industry is one of the largest advertisers 
among the manufacturing groups. -From 
Moonbeams of Procter & Gamble Co. 
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The newest thing 


in SOAP FLAKING MILLS! 
the Buhler Mill 


















for THIN FLAKES 














HE Buhler Soap Flaking Mill is available 

in two sizes—both three and five roll. It 
is absolutely the last word in a flaking mill. 
It produces flakes thinner than those made on 
any other mill and does so with the utmost 
economy. Once you give one of these mills a 
thorough trial you will want none other for 
your best products. Repeat orders tell the real 
story. Once a Buhler mill gains entrance, re- 
orders are sure to follow. Here are some of 
the main points about this modern soap factory 
equipment. Complete details will be furnished 
promptly on request. 













Entirely encased—therefore dust and oil 
proof. 





1. Chilled cast-iron rolls of unsurpassed cf 
quality. 






2. Even wear and tear on rolls 6. Smooth surfaces, easy to keep clean 
3. Extremely thin flakes 7. Low power consumption 
Forced-oil lubrication for all bearings 8. Hicuest EFFICIENCY—THINNEST FLAKES 






TH. H. KAPPELER,M.E. 


Sole American Distributor 
Newman Tallow & Soap Machinery Co., Chicago 
Selling Agents 





Say you saw it in SOAP! 
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A Consumer on Liquid Soaps 


Specifications, Especially Unsaponified Oil, 
Raw Materials, Concentration and Chapping Discussed 


By E. A. BERGHOLTz 
American Telephone and Telegraph Co. 


SPECIFICATION for liquid soap 
from the consumer's point of view 
divides itself naturally into three parts 
—specifications, liquid soap, and buy- 
er’s viewpoint. The three are so closely inter- 
related, that they cannot be divided. Specifi- 
cations are a necessary evil. We have to have 
them. One cannot just buy anything. A buy- 
er must know that he wants to buy and the 
more he is acquainted with and acquaints 
others with what he is going to buy, the better 
purchase he is likely to make as far as quality 
is concerned, unless the specifications become 
too exclusive. 

One of the principal sources of information 
for a buyer is the salesman, Whenever a buy- 
er is faced with the purchase of a commodity 
about which he may know very little, the Bu- 
reau of Standards is an excellent source of in- 
formation, and this holds true for liquid 
sap. A combination of their Circular 121 on 
liquid soap, and Bulletin 62, 3rd edition, for 
wnsaponified saponifiable material, obtainable 
from the Bureau, define a very good grade of 
material purchasable at a low price. This 
brings up the second main point for consid- 
eration, liquid soap. Liquid soap as you 
know is made from two materials, caustic po- 
tash and vegetable oil. Therefore, a liquid soap 
may contain besides the potash soap, the im- 
purities caustic potash or unsaponified oil ac- 
cording as either one may be in excess or not, 
provided of course a decent grade of both have 
been used. Hence, a good specification should 
define limits as to quantity of soap, caustic po- 
tash, unsaponified oil. Until recently, a limit- 
ing specification has not been applied to un- 
saponified oil. Ordinarily, when an oil or fat 
has been saponified, the soap was finished on the 
alkaline side, and when insufficient care was 
taken, a comparatively excessive amount of 
free alkali was left in the soap. Now, that 
this excess has been limited, there is an inclin- 
ation to go to the other extreme and finish the 
soap on the free oil side since no limit was 
set. Unless, then, this is also prevented, ad- 
vantage is taken by some manufacturers to 
lave a comparatively large excess of oil. 





The Specification 


15% 40% 
Soap Soap 

Total Anhydrous Soap 
shall be not less than...12.5 % 34. &% 


Total matter insoluble in 
alcohol shall not exceed 0.5 % 1.5 % 
Free Alkali, calculated as 
potassium hydroxide, 
shall not exceed 
Chlorides, calculated as 
potassium chloride, shall 
not exceed ...... 
Unsaponified saponifiable 
material shall not ex- 
ceed. «...... . 07% 15% 
More than traces of sul- 
fate and sugar shall not 
be present. 


0.05%  O15% 


0.3 % 











ey ORDER to limit the amount of oil as an 
impurity, it was considered proper to de- 
fine how much may be permitted. An opinion 
was expressed that the limit of 0.30% applied 
to milled toilet soap in Bulletin 62, 3rd edition, 
was also applicable to liquid soap. This speci- 
fication was tentatively proposed to a company 
which was manufacturing soap under the speci- 
fication similar to Circular 121, Bureau of 
Standards. After giving the matter careful 
consideration, an agreement was reached for a 
limit of 0.05% for 15% soap and 0.13% for 
40% soap in regard to unsaponified oil. Real- 
izing, however, that there is an inherent error 
in any chemical analysis and particularly in 
one so difficult to determine accurately as the 
unsaponified saponifiable material, I arbitrarily 
added 0.02% to each limit, so that 0.07 and 
0.15% became the respective limits. This will 
ratios of the figures. 
explain the apparent lack of proportion in the 
The specification worked well for a particu- 
lar manufacturer, but if there is one fallacy 
into which writers of specifications fall, it is 
the one of inducing a conclusion from a single 
instance. In view of this difficulty, it was 
proposed to get reputable manufacturers to 
express their opinion relative to the tentative 
limitations with the result that the whole pro- 
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posed specification was published in SOAP in 
order to elicit comment. The replies were most 
interesting for they confirmed generally the 
specification. There was some disappointment 
in that the replies did not deal more specifically 
with the unsaponified saponifiable material. 
We should like to obtain specific comment on 
this particular point to show either that the 
specification was generally satisfactory, or that, 
if unsatisfactory, what limits should be substi- 
tuted and why a particular limit should be 
chosen. 
Consumer's Point of View 

E COME now to the third point under 

consideration—the consumer’s point of 
view. In this connection it is important to 
realize that the buyer’s angle as far as speci- 
fications for a commodity are concerned, often 
differs from that of the manufacturer’s. A 
buyer should be directly interested only in the 
finished product—the manufacturer is inter- 
ested in the materials and process, necessary 
to obtain that product. The buyer is not neces- 
sarily concerned as to the amount of free fatty 
acid contained in the coconut oil used to make 
liquid soap because he cannot detect them in 
the finished product if the soap is properly 
made. Whether electrolytic potash, or potash 
made from pearl ash and lime, or any other 
source, is used, makes little difference, if the 
quality of the soap is good. The product is 
the thing, and hence, specifications should be 
designed only to assure proper quality in the 
finished product. 

Strictly speaking, this concludes the discus- 
sion of specifications for liquid soap from the 
consumer’s point of view. And yet, such a 
consideration cannnot be considered finished 
without considering two things, (1) what is 
the best concentration of liquid soap to use, 
and (2) the ever recurrent question of chap- 
ping. The most efficient soap solution for 
washing hands is really not so difficult to de- 
termine as shown by tests on several strengths 
illustrating five hundredths of one per cent, one- 
tenth, three-tenths, six-tenths, one per cent, 
two, three, five, ten, and thirteen per cent of 
liquid soap. The first tube — containing five 
hundredths of one per cent is clear, the sec- 
ond, too, is clear, the third containing three- 
tenths is very slightly cloudy—then come sev- 
eral quite cloudy tubes. Then, as you come 
to the other end of the series, those containing 
five, ten and thirteen per cent are clear. In 
other words, if you try to clean with thirteen 
per cent soap, you will not be very successful. 
These soaps are shaken with what we believe 
to be equivalent of dirt and the tubes stand 
for several weeks. It is my assumption that 


the solution or liquid which holds up the dirt 
longest is going to be the most efficient, at 
least from one point of view. We find one 
per cent the best cleaner. This does not mean 
that soap should be sold or dispensed in one 
per cent solution, but that all liquid soap 
should be used with water when washing. It 
is not. practical to control the relative amounts 
of soap and water for washing hands, but the 
user ought to have some idea of how to use 
liquid soap with water. This field of study, 
namely the use of liquid soap, is much neglect- 
ed when compared to the investigations into its 
manufacture. 


Chapping the Hands 


HE principal consumer complaint against 

liquid soap is that it causes chapping of 
the hands. Probably, it is common to all 
manufacturers. It appears about the same time 
in the yearly calendar in the middle and end of 
the winter season and is particularly evident in 
connection with paper towels. I have never 
been convinced that liquid soap is by itself any 
greater offender in this regard than soda soap, 
providing of course that the strength is the 
same in both cases. Coconut oil soap is not 
quite as good an emulsifying agent as some 
other soaps made from higher fatty acids, and 
hence, certainly is no more efficient than they 
as a remover of oil from the skin. The alkal- 
inity of potash coconut oil soap does not de- 
velop as high a hydroxyl ion concentration, 
or causticity if you like, as other soaps, (ref. 
Oil, Fat, Ind.—4, pg. 315-19) and it has the 
added advantage over other soaps of being a 
somewhat better germicide, “Soap in Disease 
Prophylaxis” —SOAP p. 23, December, 1927. 
It is well to remember also that chapping of 
the hands comes with washing in winter, 
whether any kind of soap is used or not, if 
hands are exposed to cold winds, without being 
properly dried. I think perhaps the principal 
chapping comes from the use of soap on a dry 
skin without first wetting it. It is difficult to 
show that a coconut oil soap is going to chap 
more than any other. I never can see why it 
is that people use a soda coconut oil soap with- 
out any complaint, but when it comes to a 
potash soap, they criticize. I used to think that 
the chapping of coconut oil was due to the 
great degree of hydrolysis, but if an abstract 
mentioned in Chemical Abstracts, Nov. 20. 
1927, is correct that would not be the case. 


We buy liquid soap in two concentrations, 
fifteen and forty per cent. The reason for 
forty per cent soap is to save water on freight. 
Shipments are made all over the country. If 
we pay for the shipment of much water as in 
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JuNE, 1928 
15% soap to various points it adds consider- 
ably to the expense. After all liquid soap is 
eighty-five per cent water, and water is about 
the same price in one part of the country as it 
is in the other, if there is any price to it. We 
did find that it is not so expensive to buy 40% 
soap and dilute to 15% strength at points 
where it is to be used. It may be that the 
hardness of the water may cause some loss, but 
Ido not believe that the washing of the hands 
is so accurate an operation that the difference 
in concentration as a result of inaccurate dilu- 
tion is noticeable. We at one time purchased 
a sixty per cent soap base. The trouble with 
using the sixty per cent soap base is that you 
must have men that will put the soap base in 
the barrel, dilute it with water and then stir it. 
Now, we think it takes too much of time to 
have a man stirring this water and soap base 
together so we buy forty per cent and let the 
janitor or whoever it is, mix the soap. In this 
connection I might say that we instruct the 
man to make two dilutions, one for use and the 
other for settling. This is to say, he makes 
up one barrel of soap while the other one is 
being used. That gives the sediment a week 
or ten days to settle out. 

Ed. Note :—This material was extracted and 
edited for publication in SOAP Mr. Bergholtz 
from an address made before the last annual 
meeting of the Insecticide & Disinfectant 
Manufacturers Association. 





Soaps and Cleansers in Holland 


Soft soaps and powders are mainly employed 
in the Netherlands home for general cleaning 
purposes, and apparently there are not any 
lyes as such sold in branded form nor any pack- 
aged articles recommended and sold especially 
as drain pipe cleaners. Soft soaps are to be 
found in practically every home and there are 
branded powders including one in particular 
which is much advertised and sold for cleaning 
dishes, kitchen utensils, floors, sinks, etc. Soft 
soaps in the green and yellow form sell for 
16 cts. ($0.06) per metric pound and in clean 
color at 17 cts. ($0.07) per metric pound. The 
popular branded powder (“Vim”) sells for 
25 cts. ($.10) and 45 cts. ($0.18) per can, 
according to size. Other powders (such as 
“Schura” and “Ira”) retail at 8 cts. ($.03) 
for a small package. Lye as such has very re- 
stricted household use but can be purchased in 
loose (liquid) form, while caustic soda sells 
fora few cents per pound. 

For drain pipe cleaning hot soda water is 
used at intervals in many households and in 
numerous cases the drain pipe is opened as 


required to remove the accumulated refuse. 
The manufacture of soaps and cleaning pow- 
ders is quite an extensive industry in the 
Netherlands and practically all of the better 
known products used are made within the 
country.—Fat and Oil Section, Foodstuffs 
Division, Dept. of Commerce. 


tor 


F, T. C. Pumice Stone Stipulation 

The Federal Trade Commission has entered 
into a stipulation with an American pumice 
stone dealer, in connection with the use of the 
word ‘mills’ in the concern’s advertisements, 
letterheads, etc. The company in question 
had been importing Italian ground pumice, but 
operated no mill. The Commission held that 
this practice was unfair and in the stipulation, 
No. 193, the firm agreed to discontinue the use 
of the word ‘mills’ and agreed not to imply in 
any way that it operated a factory. (In enter- 
ing into a stipulation, a comparatively recent 
F.T.C. innovation, the Commission agrees to 
suppress the name of the defendant on condi- 
tion that the findings in the case be allowed to 
stand against the defendant if the unfair prac- 
tices are renewed or continued and further ac- 
tion, on the part of the Commission, becomes 
necessary. ) 








Packaging Machinery Makers Merge 

Package Machinery Co., Springfield, Mass., 
and Ferguson & Haas, Inc., New York, mak- 
ers of packaging and wrapping machinery, 
have merged and have been operating under 
the name of the former, at Springfield, since 
June 1. The combination was effected in 
order to gain the benefit of a larger organiza- 
tion, a more varied line of machines and a 
broader knowledge and greater inventive abil- 
ity for solving packaging problems. M. B. 
Ferguson and Edward Haas, owners of Fer- 
guson & Haas, Inc., are actively identified with 
the business. Roger Putnam, formerly vice 
president of the Package Machinery Co., has 
been named president of merged firms, A. B. 
Hull, sales manager for Ferguson & Haas 
since 1922, is also connected with the Pack- 
age Machinery Co., in New York. 

ne ee 

Charles Robert Meehan, head of A. Stilwell 
& Co., New York essential oil house, died sud- 
denly, May 9, at Belmar, N. J. He was sixty- 
six years old. Mr. Meehan joined the Stillwell 
organization as office boy, in 1878, when the 
firm was formed. When Mr. Stillwell died, in 
1906, Mr. Meehan was made treasurer of the 
company, having been elected president only a 
few weeks before his death. : 
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Editor's Correspondence 





Soap Analysis and Costs 
Editor, Soap: 
WAS much interested in the article in April 
SOAP on “Soap Analysis in Cost Figures” 
by E. Schotte. 

Over three years ago in a slightly different 
connection, I drew attention to the same dis- 
crepancy for the purpose, at the time, of show- 
ing that the factor figures given in text books 
and supposedly based on the conception of 
soap as fat anhydrides and Na:O, were wrong 
and tended toward errors in calculating soap 
yields and therefore soap costs, just as Mr, 
Schotte does in his article on cost figuring. 

It has for a long time seemed to the writer 
that in figuring soap as fat anhydrides and 
Na.O, the older schools of chemistry not being 
able to arrive at the exact nature of the reac- 
tion, were simply expressing the components of 
soap in their most condensed form, not realiz- 
ing the effect this might come to have on cost 
figuring or figuring for yields. The concep- 
tion of soap as fat anhydrides and Na,O. is 
chemically wrong, but is it yet clearly estab- 
lished that the view expressed by Mr. Schotte 
in his article is the correct one? 

In this connection, it is interesting to record 
that Hurst in his book “SOAPS” (1898 
Edition) expresses the same view as Mr. 
Schotte does in his article. In later editions, 
for some reason or other, this view has been 
omitted. Why, I wonder? 

It must be borne in mind that the reaction 
is capable of being interpreted so as to make 
C,,H,,CO the positive radicle and therefore, 
the fat portion in soap. Indeed, recent con- 
ceptions of the structure of a fat molecule 
lends strength to this view. 

At the time I took this up over three years 
ago, the question of forming some kind of a 
Technical Association in connection with the 
soap industry was being canvassed and urged 
this as showing clearly the necessity for such 
an association. This is only one of many 
problems that, viewed from the technical side, 
such an association could tackle with benefit 
surely to the entire industry. 

Mr. Schotte’s articles raises the subject in 
an interesting manner as faulty costing is one 
of the industry's basic evils. 


GEorGE S. TATE, 
Lawrence, Mass. 


About the Sales Force 
Editor, Soap: 

HAVE been for some years a salesman for 

a soap product which is in universal use, 
which is produced by many manufacturers, 
and which because it is a product of personal 
use, is of a highly competitive nature, which 
fact means that only these manufacturers who 
have good sales organizations and wide dis- 
tribution, are going to make a profit. Much 
that I have observed in my career as a sales- 
man has been dwelt upon by others, but it 
is because I have observed such widespread 
disregard of some of the fundamental truths of 
merchandizing that I register these facts. 

It is obvious that before we pick our sales- 
men we must have a product for them to sell 
that will sell because it supplies a basic want 
of the public, while our source of supply must 
be well enough organized to insure the sales- 
men a constant supply of the merchandise they 
are to offer their customers. However, in 
those days of over-production, it is not as hard 
to find the merchandise as the market. 

The only known method of introduction of 
our product to the market is by the sales force 
of the organization. Advertising is one form 
of salesman that is in practical universal use 
in one guise or another, but it is axiomatic 
that no business can last that does not also em- 
ploy the human salesman as well. Since we 
must have salesmen of the latter type, the ques- 
tion is how are we going to get them? 

To attract salesmen worthy of the name a 
company must first inspire them with absolute 
confidence in its methods and product. Even 
in companies of great size this important prin- 
ciple is often overlooked. I know of a very 
large company in New York that tries to mar- 
ket meritorious products, but which fails ab- 
solutely at present, because it can not inspire 
confidence in its sales force, and consequently 
is never able to keep any but inferior sales- 
men in its employ. The reason for this fact 
is that the sales manager of the concern is 
so Over optimistic about the popular demand 
for the company’s products, or such an un- 
mitigated liar, whichever way you wish to 
put it, that he fails to inspire confidence in his 
sales force. 

The salesmanager, or whoever it is engages 
the salesmen, must first inspire confidence in 
the men he is seeking for his force, by the 
manner in which he represents the merchan- 
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dizing problem of the company in general, and 
the sales problem of the individual salesman 
in particular, and in so doing he must con- 
vince the person he is talking to that the 
method of approach that he is outlining for 
the solution ot these problems is correct, and 
will bear the test of sound business funda- 
mentals. 

The salesmanager who outlines intelligently 
to his sales force the company’s sales policy 
so as to show the salesmen where they fit in 
the scheme, what the possibilities of their ter- 
ritory are, and the methods of cooperation 
which will be used to link the salesman with 
the factory end of the company, through the 
sales office, will be rewarded in the end with 
an intelligent, industrious and productive de- 
partment. After he has done this, the prin- 
cipal job of the salesmanager is to keep the 
salesman interested by letting him know any 
new ideas developed by others of the force, 
by encouraging him to submit ideas, by keep- 
ing him informed on delivery dates of his 
orders, or by judicious praise or correction. 
A salesmanager above all should be able to 
lead his organization by the force of his per- 
sonality, and his belief in his company. Too 
many salesmanagers I have known have been 
jokes among their sales force because their 
boasted leadership was a combination of ex- 
travagant talk, and pleasant platitudes, handed 
out like charity in form letters. Such man- 
agers drive the older salesmen from the force 
in disgust, and cause the young and inexperi- 
enced ones to withdraw within their shells. 

The successful salesmanager will bear in 
mind also that a salesman needs time to de- 
velop his hold upon his trade,'and that during 
this period, the most important thing the man- 
ager can do is let the salesman feel actively the 
confidence the concern has in him, and _ his 
ability to meet his individual sales problems in 
his territory, correctly. As long as a sales- 
man is handling his territory according to the 
general policy of the company, he should be 
allowed to meet his trade in the manner his 
personality dictates. Mutual confidence, be- 
tween the salesman and his house, always so 
important, is doubly so at this time. A sales- 
manager should be prudent, but not petty with 
his force. I know a young salesman for a 
large New York hardware supply house whose 
confidence in the house was shaken almost be- 
yond repair because he was questioned as to 
his need of a room with a bath on a short trip, 
although his expenditure had not been exor- 
bitant, and the trip was made in the summer. 
Such a policy disgusts a self respecting man, 
and lowers his productivity in a sales capacity. 


Certainty of reward for faithful and _pro- 
ductive service should be held out clearly to 
every salesman. The curse of many companies’ 
sales policies is that the minute poor business 
comes, the whole sales force is “laid off.’ How 
does such a policy react on the company? 
When better times come again a new sales 
force must be built up and a loss must be sus- 
tained until that force is productive. A com- 
pany can not of course use as large a force 
in dull times as in prosperous ones, but the 
sales force should be given assurance that pro- 
ductive work of a certain grade would carry 
with it retention on the force for a certain 
number of salesmen, at all times. I know of 
one very large concern that one day last winter 
sent telegrams to all its salesmen asking them 
to report at the factory the following week. 
When they did, all were “laid off,” good, bad, 
and indifferent. That concern will have ex- 
cellent esprit de corps and a fine sales organi- 
zation when it starts in again. 

It has always appealed to me as curious that 
many concerns will consider plans for a fac- 
tory addition with the greatest care, and prop- 
erly so, for that addition means increased 
production, only to introduce that production 
to the customers through an ill assembled and 
carelessly gathered sales force. In many con- 
cerns the president's new mahogany desk gets 
more official care and consideration than the 
personnel of the sales force. Without a com- 
petent sales force payment for the mahogany 
desk and dividends are impossible. What 
many concerns need to do is to raise their sales 
organizations to the dignity and importance 
of the presidential mahogany before they can 
count themselves on the way to increased 
business, a healthy surplus, and continued 
dividends. 

A. E. JEWETT, 
Boston, Mass. 


eS 


Soap factories, in Czechoslovakia, are oper- 
ating considerably below capacity, according to 
a recent report from the American Trade Com- 
missioner, at Prague, the industry having not 
yet recovered from the set-back received dur- 
ing the war. On this account, glycerin pro- 
duction has not been particularly large, al- 
though exports of refined glycerin and spent 
lye liquor have gained steadily, since 1924, 
while imports have been lacking. Exports of 
crude glycerin have also shown steady gains, 
although imports have generally run twice 
as large. 
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Oil Trades Ass’n Holds Outing 

il Trades Association of New York held 
its annual outing June 14 at Briarclitf Lodge, 
Briarcliff, N. Y. Members and guests, inter- 
ested in golf, made good use of the links in the 
morning and afternoon and baseball games be- 
tween the mineral oil and vegetable oil contin- 
gents, kept the non-golfers busy from shortly 
after lunch until time for the dinner. Names 
of the prize winners, the prizes having been 
distributed at the dinner, will be announced in 
the next issue. 


———_ — +e» -—____ 


Emery Candle Changes Name 

Emery Candle Co., St. Bernard, Cincinnati, 
have changed their name to Emery Industries, 
Inc., the ownership, management and _person- 
nel remaining intact. The company is the 
world’s largest maker of stearic acid and red 

















View of Emery Plants near Cincinnati 


oil, producing over half of the entire United 
States output. Other products include glycer- 
in, stearine pitch, fatty acids and candles, the 
latter having formed the main part of the con- 
cern’s business when it was established, in 
1840. The Emery organization’s most notable 
contribution to progress, within the soap indus- 
try, was the discovery, by Dr. Ernst Twitchell, 
of the Twitchell process for extracting glycerin 
from fats, the Twitchell reagent now being 
used throughout the world for this purpose. 
Its invention resulted in the award of the 
Perkin medal, and other international honors, 
to Dr. Twitchell. At the present time, Emery 
Industries, Inc., are maintaining a research 
laboratory at the Mellon Institute of Indus- 
trial Research, a division of the University of 
Pittsburgh. A new research laboratory and 
experimental plant is now being completed at 
St. Bernard. The company has made unusual 
progress in the past few vears, much of this 
being traceable to Fred F. Jordan, who was 
brought in, early in 1925, from a_ profes- 
sorship in economics, at the University of Cin- 
cinnati, to be vice president and general 
manager of the business. 
setae Alas 

Emery Industries, Inc., New York telephone 

number has been changed to Whitehall 1348. 
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B-R-G Sold to Cincinnati Soap 

Cincinnati Soap Co., Cincinnati, makers of 
toilet, liquid and medical soaps, perfumes, 
toilet preparations, ete., have purchased the 
Beaver-Remmers-Graham Co. The sale was 
effected by the receiver for the latter company, 
Walter L. Phelps, on May 28. The Beaver- 
Remmers-Graham Co. was formed about a year 
ago through the combination of the Beaver 
Soap Co., Dayton, and the Remmers-Graham 
Co., Cincinnati, the latter having been the 
product of the merger of Graham Bros. Soap 
Co. and Remmers Soap Co. These three soap 
manufacturing concerns, Beaver, Remmers and 
Graham Bros., were among the oldest in the 
United States, having been established in 1878, 
1894 and 1865, respectively. When the Beaver- 
Remmers-Graham Co. was formed, all manu- 
facturing operations were concentrated in Day- 
ton. The factory was completely overhauled 
and an entirely new milled soap department 
was built under the direct supervision of C. W. 
Aiken, soap equipment specialist. The plant 
had a capacity of 700,000 pounds of soap, in 
an average working day, with a_ possible 
capacity of 1,000,000 pounds. 

SE 

John W. Boyer, for eight years past sales 
manager for the Mathieson Alkali Works, re- 
signed his position, June 1, to become vice- 
president of the Monsanto Chemical Works, 
St. Louis. He is now in St. Louis, at Mon- 
santo’s home office, but will soon return to 
New York where he will be permanently lo- 
cated. Before joining the Mathieson organi- 
zation, Mr. Boyer was with Solvay, at Detroit, 
having become connected with that company 
shortly after graduating from Lehigh Univer- 
sity, in 1915. E. E. Routh, for thirty years a 
member of the Mathieson organization, with 
the exception of four years spent at college, 
has been named to succeed Mr. Boyer. During 
the past eight years, Mr. Routh has been 
southern sales manager, with offices at Char- 
lotte, N. C. Fred O. Tilson, who has been 
representing Mathieson in the Southwest, has 
been transferred to Charlotte to succeed Mr. 
Routh. 





sie 

Shippers of imported vegetable oils are being 
asked, by the Bureau of Raw Materials of 
American Vegetable Oil Industries, to take up, 
with transcontinental railroads, the proposal 
that cars be loaded to 98 per cent of the sten- 
ciled shell gallon capacity, at 71% pounds per 
gallon. The railroads are being urged to rec- 
ommend this ruling to the Interstate Com- 
merce examiner, at a hearing, to be held at 
Chicago, June 8. 
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The ancient feudal castle of Olofsborg, Finland, combines within itself the 
same fine characteristics of quality, strength and RESISTANCE to wear and 
abuse that are so typical of our Fibre Containers. Real quality survives. 


BETTER FIBRE BOXES RESIST ABUSE BETTER 


FIFTY YEARS ago the shipper disposed of a packaging problem without 
regard to either time or cost. He assembled his lumber, cut it to size, built his 
box, protected his shipment by stuffing hay, straw, excelsior, old newspaper, 
sawdust and whatnot around it, reinforced the box with nails, steel straps, 
wire or wooden cleats and sent it on its way, heavy, clumsy, hard to handle and 
therefore subject to heavy bumps, strains and wrenchings. Percentage of 
smashage was high—so was the cost, and as a whole, this type package was 
not practical. Many shippers are doing the very same thing today. Are you? 


TODA Y—the careful, economical shipper puts in a call for one of the pack- 
aging and shipping engineers of our large Research Department — WITHOUT 
OBLIGATION — to solve the problem. This expert de- 
signs a Solid Fibre or Corrugated shipping container 
that is light, yet amply strong, ingeniously reinforced 
to resist and endure shocks and strains, also easy to seal 
and handle. On the shipping platform this package 
represents a saving of 30% to 70% of the cost of the 
wood box or case. Besides, smashage is reduced, safety 
increased and time waste cut toa minimum. This FREE 
SERVICE is used by a large number of America’s big- 
gest shippers. Are you using this service? 








Let our large. well informed Re- 
search Department help you cut pack- 
ing and shipping costs—without charge 
or obligation. Simply fill in coupon 
herewith and mail today. 





This solid fibre package offers 
powerful walls of resistance and 
defence against ail transporta- 
tion abuses at lowest price cost. 





CONTAINER CORPORATION  coxranenconronation or atenica 


OF AMERICA 111 West Washington Street, Chicago, Dept. 


Gentlemen: Please have one of your experts check our present 
AND packing and shipping methods—without obligating us—for the 


M ID-WE ST B ox C OMP. ANY purpose of reducing our costs if possible. 


CHICAGO, ILLINOIS 





Nene — 
111 W. Washington St. 
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Five Mills — Nine Factories Capacity 1000 tons per day CO a a ee ET Te 
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Palmolive-Peet Bldg. Under Way 


Preliminary work on the new building for 
The Palmolive-Peet Co., to be erected at 
Michigan Ave. and Walton PI., Chicago, 1s 
now under way. The structure will be fifteen 
stories high, at the outset, although eventually 
a tower, carrying the building to thirty-seven 
stories, will be added. ‘The two views show 
the structure both with and without the tower. 
The Palmolive-Peet Co. will occupy the four 
top floors, the balance of the building to be de- 
voted to office space and stores. The exterior, 
facing above the third floor on the north, west 
and south elevations, will be of cut stone, ‘‘stan- 
dard finish.” The spandrels will be of cut 
stone and terra cotta. The typical shop fronts 
on Michigan Ave. and Walton PI.: The first 
and second floors will be of ornamental iron 
and German silver. At the top of each orna- 
mental iron column, at the third floor line, there 




















PALMOLIVE-PEET BioG. wirncur TOWER 


will be projectors throwing beams of light on 
the building. The top of the building will be 
lloodlighted with a series of projectors at the 
llth floor line. 

The first floor will be entirely devoted to 
shops. There will be an entrance on Michigan 
Avenue, also one on Walton Place, connected 
by an arcade through the entire building. Each 
shop will have an entrance and display window 
off the arcade. The second floor, like the first, 
will also be devoted to shops. The typical 


floors will be devoted to office space. 





Cassia Oil Stocks Short 


Soap makers who use technical cassia oil 
have been greatly inconvenienced in recent 
weeks by the action of the Customs Bureau of 
the Treasury Department in holding up all im- 
portations of technical oil as dutiable and com- 
pelling either the payment of a prohibitive rate 
of duty or the expensive redistillation of the 
oil under Treasury supervision. As a result of 
this situation, technical cassia is unobtainable 
and the redistilled U.S.P. oil has doubled in 
price and is selling at above three dollars a 
pound. Purchases for import from China are 
held up awaiting some classification of the Gov- 
ernment attitude and the trade faces a period, 
possibly quite an extended one, of exceedingly 
limited cassia stocks. The situation is serious, 
not only for the soap makers, but for those 
using cassia oil as a flavor, which includes 
manufacturers of tooth pastes and mouth 
washes. 

The first difficulty arose when it was found 
that most of the importations of technical 
cassia, arriving during February, March and 
early April, had been adulterated with two to 
five per cent of alcohol. The Customs Bureau, 
acting on the precedent of the citronella case 
of several years ago, classified the oil as a dis- 
tilled oil containing less than 20% of aleohol 
and therefore dutiable, under paragraph 24 of 
the tariff act, at 25% ad valorem and 20 cents 
a pound, but yielded to persuasion and per 
mitted the removal of the rosin and other 1m 
purities by redistillation in bond and under cus 
toms supervision passing the redistilled oil as 
oil cassia free from duty. When later ship- 
ments were found to be free from alcohol the 
customs appraisers, to the astonishment of all 
concerned, held them dutiable at 50% and forty 
cents per pound as perfume compounds, under 
paragraph 61 of the tariff act, on the ground 
that the oil contained added rosin and was 
therefore a compound within the meaning of 
the paragraph in question. This naturally 
failed to improve the situation materially from 
the standpoint of users of technical cassia. 

Inasmuch as practically all technical cassia 
oil brought into the United States, both prior 
to and since the passage of the tariff act in 
Sept. 1922, has contained substantial amounts 
of rosin and has been admitted free of duty, 
from Sept. 1922 to Mar. 1928, without ques- 
tion, it seems difficult for a layman to under- 
stand the point of view of the Customs Bureau. 
This is especially so when one considers that 
the third section of paragraph 61, under which 
technical cassia is now classified, was inserted 

(Continued on Page 77) 
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Oil Chemists Meet at New Orleans 

The American Oil Chemists’ Society held 
its nineteenth annual meeting, May 14 and 15, 
at the Roosevelt Hotel, New Orleans, La. 
The meetings were conducted by H. P. Trevi- 
thick, chief chemist of the New York Produce 
Exchange, who is president of the organiza- 
tion. David Wesson acted as master of cere- 
monies, during the annual banquet. Among 
those to report tor various committees were 
A, W. Putland, Portsmouth Cotton Oil Refin- 
ing Corp., membership committee, H. J. Mor- 
rison, Procter & Gamble Mfg. Co., planning 
committee, and Referee Board, and W. D. 
Richardson, Swift & Co., Fat Analysis Com- 
mittee. Dr. Richardson also read a paper on 
the “Decline of the Art of Chemical Analysis.” 
A paper on “The Use of Organic Peroxides 
for Bleaching Purposes” was read by Dr. F. 
Vissert Hooft. 
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Carrell, of Solvay, Dead 

Horace G. Carrell, general manager of 
Solvay Sales Corp., New York, died May 17, 
on a ship enroute to the South, where he and 
Mrs. Carrell were to have passed some time 
in order to improve his health, which had been 
poor for several months past. He was fifty- 
five years old at the time of his death. 

Mr. Carrell spent his entire business life 
with one or another of the Solvay organiza- 
tions, having gone with the Semet-Solvay Co., 
at Syracuse, N. Y., in 1897, after receiving 
a degree in chemistry from Cornell. Following 
a few vears with Semet-Solvay, he transferred 
to the Solvay Process Co. In 1919, he was 
sent to New York to become sales manager 
for Wing & Evans, Inc., a subsidiary company 
handling the sale of Solvay alkalies and related 
products. When the Solvay Sales Corp., was 
formed, to take over the Wing & Evans, Inc., 
activities, Mr. Carrell was made general mana- 
ger. 

In addition to being a member of the Cor- 
nell Club and the Chemists’ Club, New York. 
the Country Club, Svracuse, the Society of 
Chemical Industry and the American Chemical 
Society, Mr. Carrell was vice president of the 
United States Alkali Export Association. Dur- 
ing the war, he acted as chief of the alkali sec- 
tion of the War Industries Board. 
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Ungerer & Co., New York perfuming 
material house, has issued a revised price list 
and bulletin, containing quotations and infor- 
mation on aromatic chemicals, essential oils, 
perfuming specialties, etc. 


Bonded Products in Grocery Combine 

The Jones Brothers Tea Co., Brooklyn, 
N. Y., which owns and operates the Bonded 
Products Corp., manutacturers, has 
been combined with the Oneida County 
Creameries Co. and a new company formed 
under the name of the Grand Union Co. 
Jones Brothers Co. took over in 1916 the 
old Grand Union Tea Co. which operated a 
chain of retail grocery Steps for 
financing the new Grand Union Co., incorpor- 
ated in Delaware, and to combine through 
stock ownership Jones Brothers and the 
creameries company, will take the form of a 
public offering of 100,000 shares of $3 cum- 
ulative preferred stock with conversion 
features. 

The Grand Union will acquire the entire 
capital stock of the Creameries Company, 
the entire preferred issue of Jones Brothers 
and at least 7O per cent. of the common 
stock of the latter. Common stock of the 
Grand Union will be reserved for a share 
for share exchange for the common of Jones 
Company. : 

The complete capitalization of the Grand 
Union Company will consist of 500,000 shares 
convertible preference stock issuable in series 
of which 100,000 shares of the $3 issue is to 
be outstanding, and 500,000 shares no par 
value common of which up to 165,000 shares 
will be issued in exchange for Jones Brothers 
Tea Company common. Control of the Jones 
Brothers Tea Co. passed from the Jones family 
some three months ago when Brown Brothers 
and Co., New York bankers, exercised an op- 
tion which they held on the preferred stock of 
the company which carried voting power owing 
to nonpayment of dividends for several years. 

+o 

Offering of 100,000 shares of $3 cumulative 
preferred stock of the Grand Union Co. which 
is acquiring control of the Jones Brothers 
Tea Co. and the Oneida Counties Creameries 
Co. and their subsidiaries, was oversubscribed 
the first day, according to Hornblower & 
Weeks, New York bankers who handled the 
financing. The newly formed company will 
operate 610 grocery stores and 1,000 wagon 
routes in 24 states. The stock was offered at 
$50 per share. 


soap 


stores. 


+o 


Soaps, other than perfumed soaps, imported 
into Tunis, now carry an import duty of 15.78 
franes per 1090 kilograms gross weight in the 
case of soaps imported from France and Al- 
geria, and 45 francs per kilo on soaps imported 
from any other source. This represents a ma- 
terial increase in duty on all except soaps from 
France and Algeria. 
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SAPOFIAIN 





We invite you to try our Sapofixins 
in your Soaps as reinforcers. 





Sapofixin Eau de Cologne 
Sapofixin Hyacinth 
Sapofixin Lavender 
Sapofixin Lilac 

Sapofixin Lily of the Valley 
Sapofixin Orange 

Sapofixin Pine 

Sapofixin Rose 

Sapofixin Violet 


CRAND 


HEINE © CO. 
NEW YORK 


TELEPHONE BEEKMAN 1535 


52-54 CLIFF STREET 
Sole Distributors for HEINE & Co., A. G., Leipzig 


in the United States and Canada 
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J. Counts, of the James Counts Soap Co., 
St. Louis, makers of potash oil soaps, an- 
nounces that Ed. Stotfregen, for twenty-eight 
years in the Wm. Waltke & Co. laboratory, has 
purchased a half interest in the business. Co- 
incident with this announcement comes the 
news that the Counts company is now located 
in new quarters at Second st. and Washington 
ave., Where four times as much floor space, as 
was occupied previously, is available. The 
company will specialize in working out form- 
ulas for individuals interested in private brand 
products. 

snensaisighibicensinin 

Lever Bros., Ltd., held their annual dinner 
late last month at their Toronto factory, prizes 
won by various employees, during the year, 
having been distributed during the affair. The 
vet together was especially distinguished by the 
presence of H. R. Greenhalgh, vice chairman 
of Lever Bros., Ltd., Port Sunlight, England, 
and W. Philip Scott, chairman of the Lever 
Indian companies, who are enroute to England 
following an extended tour through various of 
the Lever plants throughout the world. P. Par- 
nell Tyler, head of the Canadian companies, 
presided at the dinner, over 600 employees, 
having been present. Short talks were made by 
Mr. Tyler, G. N. Bull and Mr. Greenhalgh. 
Messrs. Greenhalgh and Scott are now in the 
United States, having left Canada for Cam- 
bridge, Mass., a day or two after the dinner. 

smcciiieidiiaamieieen 

Following are the officers of the Cornell 
Mfg. Co., 636 Union Ave., Memphis, Tenn.. 
formed a few weeks ago to make Cornell's 
Streakless Auto Soap and other related spe- 
cialties: R. Eugene Bell, president; J. P. Vig- 
us, treasurer; M. W. Swett, secretary; all con- 
nected with Roth’s Central Garage, and Ernest 
M. Cornell, vice president, in active charge of 
the business. 


tor 


Armour & Co. has received $18,000,000 in 
cash and marketable securities from the sale of 
its stockyards and settlement of the debt owed 
by the J. Ogden Armour estate. On its pres- 
ent position, the company is now expected to 
show a ratio of better than four to one between 
quick assets and liabilities at the close of the 
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present fiscal vear, compared with 3.8 to one 
shown for the previous fiscal year. Since 1923, 
the company has reduced current liabilities 
$97,000,000 and added $28,000,000 to working 
capital. 

er 

Barnes Manufacturing Co., Bechtelsville, 
Pa., have equipped a soap plant and will soon 
start to manufacture a complete line of mineral 
oil soaps. 

Snel e 

The treasurer of the Palmolive-Peet Co., 
William I. Lane, was recently tendered a testi- 
monial dinner, by a number of officials of the 
concern, in celebration of his having completed 
fifty vears in the company’s service. Mr. Lane 
helped to organize the Palmolive company, in 
1878, being 70 years of age at the present time. 

ncknnnitiiabinntiiiaa 

John D. Larkin, founder of the Larkin Co., 
Buffalo, who died in February, 1926, left an 
estate valued at over six million dollars, ac- 
cording to an appraisal recently filed in the 
surrogate’s court. The entire estate was left 
to the deceased’s two daughters, Mrs. Ruth 
LL. Robb and Mrs. Frances Esty and his sons, 
John D. Larkin, Jr.. and Harry H. Larkin. 
The report indicated that Mr. Larkin had 
given over a half million dollars to charity 
within a few years before his death. 

castaticasiaiaiadasabties 

Through a recent issue of the British Soap 
Manufacturer, we learn that the German So- 
cial Democratic party has recently resorted to 
giving away cakes of soap in electioneering. 
The report indicates that hundreds of thousands 
of cakes were distributed in the party’s recent 
vote-seeking campaign. 

—_——__+-0«— —___ 

Billy B. Van, president of Pine Tree Pro- 
ducts Co., Newport, N. H., makers of Pine 
Tree Soap and other related products, has 
mailed a notice to the trade advising that the 
Pine Tree trade mark is being simulated by 
manufacturers of other soap products. The 
notice indicates that the only genuine mater- 
ials are those bearing Billy’s signature and 
points out that any and all infringers will 
be promptly prosecuted if their action does 
not cease. 
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Bristol-Myers Co., Hillside, N. J., makers 
of Ipana tooth paste, other specialties and liquid 
soap, are offering a block of 93,785 shares of 
common stock, at $59 per share. No new fin- 
ancing is represented here, according to an 
announcement from William M. Bristol, presi- 
dent, and no management changes will be ef- 
fected. In 1927, the company’s net profits rep- 
resented earnings of $5.82 per share, highest 
in the concern’s history. 
abt 
W. R. Roberts, formerly technical sales 
adviser for the Benner Chemical Co., Chicago, 
is now vice-president of the Buckeye Soda 
Products Co., Cincinnati. 
oo 
J. L. Matthieu, for several years purchasing 
agent for Frederick Stearns & Co., Detroit, has 
resigned his position to act as a manufacturers’ 
agent, at 239 Chalmers Ave., Detroit. 
<o 
Container Corp. of America, makers of ship- 
ping cases, plan to build a million dollar addi- 
tion to their Chicago factory, to be completed 
within a year. 
oor 
Lactona Company, Chicago, a division of 
the Phanstiehl Chemical Co., is now manufac- 
turing a new dentifrice under the name of Lac- 
tona. This product contains galatonic lactone 
which is claimed to have the property of put- 
ting into solution the insoluble calcoglobulin 
which forms the basis of so-called tartar. 


sor 


Soaps and toilet preparations were featured 
in the Atlantic City boardwalk exhibit of the 
du Pont companies, during the recent meeting 
of toilet goods manufacturers, all of the prod- 
ucts having been wrapped in Cellophane. In- 
cluded in the list were soaps made by Colgate 
& Co., Ferdinand Muhlens, Muhlens & Kropff, 
Armour, Kirk and George A. Schmidt & Co. 

eo 

Armstrong Chemical Co., East Syracuse, 
N. Y., makers of soaps and cleansers, have re- 
organized and incorporated in New York for 
$150,000, according to advices from W. E. 
Armstrong, president of the company. 


tor 


G. H. Wood & Co., Toronto, Canada, manu- 
iacturers of liquid soaps and sanitary products, 
have moved their plant and offices to new and 
larger quarters at 18 Beverly Street, Toronto. 
[he Wood company has had a phenomenal 
growth during the past few vears and is today 
one of the largest and best known manufac- 
turers in the business in Canada. 


Sih) 
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George A. Eastwood, with Armour & Co. 
since 1897, and during the past two years man- 
ager of the various Armour branches, has been 
made general manager of the firm’s by-product 
business. This includes that of the Armour 
Soap Works. 

+o 

Commercial Laboratories, Newark, N. Y., 
makers of bulk and private brand toilet prep- 
arations and related products, have opened a 
New York office at 41 E. 42nd St. E. W. 
Murphy, with the company prior to 1923, has 
returned to take charge of the new branch. 


+r 


Newman Tallow & Soap Machinery Co., 
Chicago tallow and used soap and chemical 
machinery house, which moved to larger quar- 
ters at 1051 W. 35th St., several months ago, 
has again found it necessary to increase ware- 
house facilities and has accordingly secured 
considerable additional space. The concern, 
founded about forty years ago by H. Newman, 
a practical soap man and still head of the busi- 
ness, occupies over 50,000 square feet in the 
present building the first quarters having cover- 
ed only 2,000 square feet. The firm states that 
it was the first to completely re-condition all 
machinery before offering it for re-sale. 

«oo 

W. G. Ungerer, president of Ungerer & Co., 
who is spending considerable time abroad, visit- 
ing the various perfume raw material producers 
whom Ungerer represents in this country, ar- 
rived in Geneva, Switzerland, early this month, 
following an extended stay in Paris and Grasse. 
At Geneva, Mr. Ungerer will visit M. Naef & 
Co., who recently successfully completed the 
synthesis of Exaltone, the perfuming principle 
of natural musk. 

aun 

Swift & Co., May 21, filed a complaint with 
the Interstate Commerce Commission, charg- 
ing that the railroads have failed to comply 
with the commission’s order of May 6, 1925, 
in Docket No. 14150, Corporation Commission 
of Oklahoma, in establishing freight rates on 
cottonseed oil. The complaint (21010) states 
that previous to this order the railroads had 
many favorable transit provisions for refining 
cottonseed oil in the Southwest, but that in re- 
vising the rates in compliance with this order 
they discontinued many of these transit privil- 
eges without authority of the I. C. C. 


onli 

Container Corp. of America, Chicago, has 
announced the purchase of the Chicago coated 
board division of the Robert Gair Co., effective 
June 1. 
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Soap Perfume Olils 
diilite 


ROUREzBERTRAND FILS 


LARAGNE (FRANCE) GRASSE BOUFARIK (ALGERIA) 









Geranium African Geranium Bourbon 






Lavender Fleurs Vetivert Bourbon 






Petit Grain, South American 






Ylang Ylang Bourbon 






Ylang Ylang Nossi Be 






ae 







As sole agents, in the U. S. and Can- 
ada, for Roure-Bertrand Fils, long a 
primary source of supply for these 
highly important Soap Perfume Oils, 









we invite comparison of these oils 
with 





those you are now using. 







GEORGE SILVER IMPORT CO. 
461-463 FOURTH AVENUE 
NEW YORK CITY 
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A patented process for making rosin soaps 
as follows: rosin is isomerized by heating 
at 300 deg. C. or by passing a slow current of 
hydrochloric acid gas through while molten 
during which it is stirred to insure intimate 
contact. The isomerized material is dissolved 
in a suitable solvent such as ethyl or methyl 
alcohol and a 40% solution of caustic soda, or 
other alkali in the amount of one-quarter the 
equivalent weight of rosin. A sodium acid 
salt of abietic acid is precipitated which may 
be used as a soap ingredient, giving soaps of 
superior keeping qualities. Upon treatment 
with mineral acid, the precipitate will give pure 
abietic acid. The unsaponifiable material ob- 
tained in the filtrate from the sodium acid salt 
is suitable as a varnish gum.—U. S. Patent 


No. 1,663,764. 


77 
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To avoid development of rancidity, soaps 
which are to be used in textile finishing should 
contain only saturated fats, be highly purified, 
be free from fatty acids, foots, ete. Highly 
refined hydrogenated oils are frequently the 
most suitable. Oluls which give a positive Kreis 
test should not be used in soaps for textile 
finishing. —Te.rtile Colorist, 50, pg. 19, 1928. 

sensiesiaiimaanistiaia 

Silicate of soda when added to soap powd- 
ers which base their oxidizing and bleaching 
action on the presence of sodium perborate, 
appears to prevent the premature breaking 
down of the perborate and a destruction of its 
oxygen liberating properties—Chimie et In- 
dustrie, Feb., 1928. 

ainsi ageless 


The amount of iso-oleic acid formed in the 
hardening of oils is directly proportional to the 
temperature and the length of time of hydro- 
genation. The longer the hydrogenation and 
the higher the temperature, the greater the 
proportion of isomers.—Jour. Society Chemical 
Industry of Japan, 30, 817, 1927. ~ 

anna 

Sulfonated castor oil is suitable for the 
neutralization of excess alkali in potash soaps. 
Une part of caustic potash requires 2.5 to 4.0 
parts of sulfonated oil for neutralization. The 


neutral point is reached when the tongue test 
indicates a weak sour taste, free from biting or 
stinging. Addition of over six per cent of 
sulfonated oil decreases the lathering powers 
and causes other troubles —S cifensieder 
Zeitung, 55, 48, 1928. 

Rosin shows the smallest difference in calcu- 
lating the hardness number of soaps when 
compared to certain oils and fats, according to 
Webb’s method which consists of subtracting 
the iodine number from the saponification 
number. Palm kernel oil with 245 sap. value, 
15 iodine, shows 230 hardness. A fat taken 
gave 195 sap. value, 40 iodine and 155 hard- 
ness. Rosin showed 173 sap. value, 120 iodine 
and 53 hardness number. Method of calculat- 
ing solubility factor from hardness number is 
given. —Pine Institute Abstracts, Vol. 2, No. 
5, May, 1928. 

scteaesicsilieaaeima 
Glycerin and phthalic anhydride form a con- 
densation product which is hard, tough, in- 
fusible, and substantially free from color when 
heated together at a temperature below 175 
dgs. C (usually 1 to 12 weeks) gives a pro- 
duct of condensation when heated over pro- 
longed periods at a temperature of 90 to 125 
dgs. C (usually 1 to 12 weeks) gives a pro- 
duct substantially free from color. Higher 
temperatures give undue coloring.—U. S. Pat- 
ent No. 1,663,183. 

naseasoalieiailiedtaae 

Stable and neutral soft soap that will form 
blocks and is suitable for transportation in this 
form, is made by complete saponification of 
fats, fatty oils or resins with caustic potash 
under pressure. The setting point may be ad- 
justed by adding a half to two per cent of 
benzol, petroleum, etc. during the saponification 
or by use in the fatty matter of a quantity of 
rapeseed oil or other fat or oil containing un- 
saponifiable constituents.—British Patent No. 
268,980. 

scathing 

A hair dye and shampoo is made from soap 
85 parts, ethylene glycol 10 parts, and para- 
phenylenediamine 5 parts and is covered by 
U.S. Patent No. 1,663,202. 
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“Distinguished for its high 
tect and uniform quality.” 













SODA ASH 
CAUSTIC SODA 
CALCIUM CHLORIDE 
BICARBONATE or SODA 
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Michigan Alkali Company 


General Sales Department 
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21 East 40th St. - - - = #£New York City 
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Chicago Office: 1316 South Canal Street, Chicago, III. 















Works: Wyandotte, Mich. 
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CONTRACTS AWARDED 
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Lysander Kemp & Sons awarded 30,000 Ibs. 
fresh water soap at 4.7¢ Ib. for Staten Island, 
New York, lighthouse service. 

George E. Marsh Co., Lynn, Mass., awarded 
170,000 Ibs. laundry soap for U. S. Marine 
Corps, Philadelphia, 4.73¢ lb. For same place, 
30,000 Ibs. laundry soap at 5.1¢ lb. to Palm- 
olive-Peet Co. Globe Soap Co. awarded 
50,000 Ibs. soap powder for same place at 
3.53¢ lb. Sunshine Soda Co. awarded 40,000 
Ibs. neutral soda at 1.51¢ Ib. Dif Corp., Gar- 
wood, N. J. awarded 1,000 Ibs. granular cleans- 
er at 13¢ Ib. Clifton Chemical Co. awarded 
1,200 Ibs. auto soap at 8.5¢ Ib. Schoor Co., 
New York, awarded 25,000 Ibs. grit soap at 
392¢ Ib. Purdy & Stevens Supply Co. 
awarded 5,000 Ibs. grit soap at 4.7¢ Ib. James 
Good, Inc. awarded 1,000 Ibs. saddle soap at 
12.8¢ Ib. Swift & Co. awarded 4,000 Ibs. 
castile soap at 8.5¢ Ib. J. Eavenson & Sons 
awarded 1,875 Ibs. white floating soap at 
8.72¢ Ib. 

Magnus Chemical Co. awarded 4,650 Ibs. 
cleaning compound at 9.3¢ Ib. for Wright 
Field Air Service, Cir. 295. Also 7,200 Ibs. 
at 10¢ Ib. to same company for same place, and 
1,000 Ibs. metal platers’ washing powder at 
12¢ Ib. 


R. M. Hollingshead Co. awarded 8,000 tins 
liquid floor polish at 50.5¢ tin for Brooklyn 
Medical Dept., Cir. 81, and also 2,000 tins floor 
wax at 30¢ tin for same place, and 3,000 cans 
liquid metal polish at 7.75¢ can. 

Purdy & Stevens Supply Co. awarded 15,000 
lbs. scouring soap at 4¢ Ib. for Brooklyn Med- 
ical Supply Depot. 

E. F. Houghton & Co. awarded 4,000 metal 
cleaner for Frankford Arsenal, Cir. 388 at 
7.75¢ Ib. 


+0 


International Chemical Co., Philadelphia, a- 
warded 2,500 Ibs. cleaning compound at 10¢ Ib. 
and 5,000 Ibs. at 10.5¢ Ib., Cir. 183, both for 
Wright Field, Dayton. 


on 


Maryland Chemical Co. awarded 10,000 Ibs. 
trisodium phosphate for U. S. Government 
Printing Office at $438.00. 


Swift & Co. awarded quantity soaps for 
Rock Island. Engineer Dept., Cir. 764, at 
$1,846.40. 


—_—_—_- +13 


James Good, Inc. awarded 250 Ibs. glycerin 
at 28¢ Ib. for Wright Field, Air Corps, Cir. 
271. 


—_——$§¢-¢-9———__— 


Pennsylvania Chemical Works, Philadelphia, 
awarded 60,000 Ibs. caustic soda at 5.35¢ for 
U.S. Patent No. 1,663,202. 

Rit Products Corp., Chicago, awarded 1,500 
Ibs. olive-drab dye soap in flakes at $1.24 Ib. 
for Quartermaster Dept., San Francisco. Rit 
Products Corp., ‘Chicago, awarded 4,800 cakes 
olive-drab dye soap for same place at 7c cake. 

sities 

Soaps and allied supplies for Fort Sam 
Houston Quartermaster Dept. awarded at fol- 
lowing prices: Laundry chip soaps at 8.52c 
lb. to Ullman, Stern & Krausse, San Antonio, 
Tex.; Dry cleaning soap at 15.5¢ Ib. to Laun- 
dry Service Corp., Dallas, Tex.; soda ash at 
2.125c Ib. to Joe Barlow, Dallas, Tex.; wash- 
ing soda at 2.03c Ib. to Solvay Sales Corp. 





Supplies for Fort Sam Houston Quarter- 
master Dept., Cir. 213, awarded as follows: 
Colgate’s tooth paste at 15.8c to John Roth- 
schild Co., San Francisco; white floating soap 
at 6.75c to Ullman, Stern & Krausse, San 
Antonio; soap white floating at 3.5c to Walker- 
Smith Co., Galveston, Tex.; tooth paste at 
14.25¢ to Lambert Pharmacal Co.; Lifebuoy 
soap at 6.5¢ to Los Angeles Drug Co.; tooth 
paste at 30c to Lehn & Fink, Inc.; toilet soap 
at 7.5¢ to American Grocery Co., El Paso, 
Tex.; white floating soap at 3.5¢ to Gold Dust 
Corp.; tooth paste at 12c to Albert Steinfeld 
& Co., Tucson, Ariz. ; tooth paste at 13.333c to 
James S. Kirk & Co. 















Announcement 





N order to give their customers the benefit of a larger 





organization, a more varied line of machines, and a 





broader knowledge and greater inventive ability for solv- 
ing the many problems that arise, the Package Machinery 






Company and Ferguson & Haas, Inc. have joined hands, 
and as of May 31, 1928, will operate under the name of 






PACKAGE MACHINERY COMPANY 
SPRINGFIELD, MASSACHUSETTS 











Both Mr. Ferguson and Mr. Haas will be actively iden- 
tified with the business, bringing with them the most 
valuable men in their organization. 







Under the new arrangement the customers of both 
companies will receive the same careful attention as here- 
tofore, with the added advantages that come from a still 







larger and more capable organization. 











FERGUSON & HAAS, Inc. PACKAGE MACHINERY COMPANY 


' _ 
President President 





SED hey Whartta 


Vice-President 






Treasurer 


PACKAGE MACHINERY COMPANY 


SPRINGFIELD, MASSACHUSETTS 






NEW YORK: 30 Church St. CHICAGO: 111 W. Washington St. 
LONDON: Windsor House, Victoria Street 







“Over 100 Million packages per day are wrapped on our machines” 
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RECORD OF TRADE-MARKS 

















The following trademarks were published in 
the May issues of the Official Gazette of 
the United States Patent Oifice in compliance 
with section 6 of the Act of Sept. 20, 1905 as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of publication. 
As provided by Section 14, a fee of ten dol- 
lars must accompany each notice of opposition. 


Trade-Marks Filed 


Franklin—This in black letters describing 


soap flakes. Filed by H. Kohnstamm & Co., 


Inc. New York, N. Y., Jan. 18, 1928. Claims 
use since 1885. 

Marie Earle—This in black letters de- 
scribing soap. Filed by Marie Earle, Inc., 
New York, N. Y., Feb. 20, 1928. Claims 


use since 1923, 
Kro-Mo-Nize—This in black letters in a 
diamond describing liquid metal polish. Fil- 


ed by Chrome Liquid, Inc., Chicago, IIL, 
Mar. 2, 1928. Claims use since Feb. 23, 
1928. 

Golden Key—This in black letters de- 


scribing stove and metal polish. Filed by 
the Great American Tea Co., New York, 
N. Y., Mar. 10, 1928. Claims use since Jan. 
1925. 

Picture of a can as a head with legs and 
arms and a gun, chasing two insects, de- 
scribing moth repellant. Filed by Creo- 
float Mfg. Co., Inc., Seattle, Wash., Feb. 7, 
1928. Claims use since Nov. 1, 1927. 

Red Arrow—This in striped letters over 
the word “INSECT” in black letters and an 
arrow going through the latter, describing 
insecticide. Filed by McCormick & Co. 
Inc., Baltimore, Md., Feb. 28, 1928. Claims 
use since Jan. 15, 1928. 

Fecticide—This in black letters describing 
disinfectant. Filed by Parke, Davis & Co., 
Detroit, Mich., Mar. 5, 1928. Claims use 
since Nov. 26, 1927. 

Duco—This in outline letters written 
through the word DUPONT in an oval and 
over the POLISH with a 7 through it, de- 
scribing polishes. Filed by KE. I. du Pont 
de Nemours & Co., Wilmington, Del., Feb. 
4,1928. Claims use since Jan. 13, 1925. 
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Evon—This on a black back-ground with 
a fancy border describing soap. Filed by J. 
Eavenson & Sons, Inc., Philadelphia, Pa., 
Pa., Feb. 4, 1928. Claims use since Dec. 
28, 1927. ; 

Will-Kill—This in black letters under the 
picture of an Indian describing insecticide. 
Filed by Klein’s Will-Kill Exterminator Co., 
Milwaukee, Wis., Feb. 16, 1928. Claims use 
since Oct. 31, 1927. 

Itz—This in solid letters in a box describ- 
ing cleanser and grease solvent. Filed by 
Peerless Soap Co., Inc., Camden, N. J., June 
16, 1928. Claims use since May 2, 1927. 

Grease and Paint Remover—None Bet- 
ter—This in solid letters in a circle with a 
streak of lightning through the circle sepa- 
rating the two phrases, describing hand- 
washing powder. Filed by Queen City 
Soap Co., Allentown, Pa., Aug. 30, 1927. 
Claims use since May 1, 1927. 

Ozo—This in outline letters describing 
washing powder and cleansing compound. 
Filed by B. Heller & Co., Chicago, IIl., Dee. 
7, 1927. Claims use since Nov. 23, 1903. 

Limberlost— This in solid letters over the 
picture of a rock, describing washing pow- 
der which has incidental water-softening 
properties. Filed by Limo Chemical Co., 
Decatur, Ind., Feb. 21, 1928. Claims use 
since June 1927, 

Klensall—This in solid letters describing 
cleaning compound. Filed by Western 
Chemical Co., St. Joseph, Mo., Feb. 18, 1927. 
Claims use since Mar. 15, 1925. 

Dt—This in outline letters on a striped 
background describing liquid soap or soap 
paste. Filed by D. T. Products Co., E. 
McKeesport, Pa., Feb. 15, 1928. Claims use 
since about Oct. 10, 1927. 

Allendi—This in solid letters describing 
soap powder. Filed by Allendi Soap Pow- 
der Co., Dallas, Tex., Mar. 10, 1928. Claims 
use since Feb. 1, 1928. 

Design with birds describing soap. Filed 
by Richard Hudnut, New York, N. Y., Mar. 
14, 1928. Claims use since Feb. 29, 1928. 

Boram—-This in solid letters describing 
powdered laundry soap. Filed by John R. 
Mitchell & Son, Inc., Brooklyn, N. Y., Mar. 
10, 1928. Claims use since Jan. 1, 1928. 
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Klink—This in outline letters on a black 
background describing cleaning fluid for re- 
moving spots, also for cleaning type on 
typewriters. Filed by Klink Products Corp., 
Brooklyn, N. Y., Mar. 24, 1928. Claims use 
since Sept. 1, 1922. 

Fligone—This in black and white letters 
underlined, describing insecticides. Filed 
by Central Chemical Co., Kansas City, Mo., 
Oct. 14, 1927. Claims use since Apr. 1, 1925. 

Protectodent—This in solid letters de- 
scribing toothpastes and washes. Filed by 
Donald Howland Seymour, Westmount, 
Que., Canada, Feb. 9, 1928. Claims use 
since Nov. 29, 1927. 

Vitex Scientific—This in solid letters de- 
scribing tooth products and liquid shampoo. 
Filed by the Lufrie Co., Inc., New York, 
N. Y., Feb. 18, 1928. Claims use since Oct. 
18, 1927. 

White Crusader—This in solid letters over 
a picture of a man on a_ horse, describ- 
ing insecticides. Filed by Crusader Prod- 
ucts Co., Amarillo, Tex., Mar. 17, 1928. 
Claims use since Feb. 15, 1928. 

Flint—This in outline letters on a black 
back-ground describing auto soap, cleaning 
soap, vegetable-oil soaps, and metal polish. 
Filed by Dutee W. Flint Oil Co., Inc., 
Providence, R. I., Aug. 6, 1925. Claims use 
since Apr. 1, 1925. 

White Linen—This in solid letters de- 
scribing soap and soap chips. Filed by 
Allen B. Wrisley Co., Chicago, Ill., Mar. 22, 
1927. Claims use since 1911. 

Sooso—This in solid letters describing 
shaving cream. Filed by Cora M. Gillman, 
Youngstown, Ohio, Mar. 5, 1928. Claims 
use since Mar. 6, 1927. 

Magic Juliet Cleaner—This on a fancy 
back-ground describing dry-cleaning prep- 
aration. Filed by Juliet Products Co., Chi- 
cago, Ill., Mar. 19, 1928. Claims use since 
May 1927, 

Flush-Kleen—This in solid letters de- 
scribing solvent for cleaning and disinfect- 
ing toilet bowls. Filed by Western Chem- 
ical Co., Kansas City, Mo., Mar. 15, 1928. 
Claims use since August 1927. 

Kilzem—This in solid letters underlined 
describing rat and mice exterminator. 
Filed by Kilzem Products Co., Dallas, Tex., 
Mar. 29, 1928. Claims use since Mar. 15, 
1927, 

The R-B Co—This in solid letters in a 
box describing liquid dry-cleaning com- 
pound. Filed by the R. B. Chemical Co.., 


Southington, Conn., Mar. 3, 1928. Claims 
use since Dec. 1, 1927. 

Magic Cleaner Maid—This in solid let- 
ters describing washing and cleaning com- 
pounds in liquid form. Filed by Magic Maid 
Labs., Wilkinsburg, Pa. Mar. 8, 1928. 
Claims use since Feb. 15, 1928. 

Lads—This in solid letters describing 
shampoos. Filed by Oswald Leuschner, 
Astoria, N. Y., Mar. 17, 1928. Claims use 
since Mar. 1, 1928. 

P. D.—This in outline letters describing 
insecticides. Filed by Sinclair Refining Co., 
New York, N. Y., Apr. 12, 1928. Claims 
use since Feb. 27, 1928. 


Trade- Marks Granted 


241,083—Dentifrice. Henry B. Grose, 
Augusta, Ga. Filed Nov. 30, 1927. Serial 
No. 258,227. Published Feb. 7, 1928. Class 
6. 

241,087—Antiseptic and deodorant pow- 
der. Newman Pharmacal Co., Louisville, 
Ky. Filed Dec. 7, 1927. Serial No. 258,585. 
Published Feb. 7, 1928. Class 6. 

241,091—Insecticides. Philip O. Schoel- 
les, doing business as P. O. Scholles & Co., 
Apalachicola, Fla. Filed Nov. 3, 1927. Serial 
No. 257,036. Published Feb. 7, 1928. Class 6. 

241,108—Disinfectant. Robert C. Nich- 
ols, doing business as Kil-O-Mite Chemical 
Co., Athens, Ala. Filed April 4, 1927. Serial 
No. 246,923. Published Feb. 7, 1928. Class 6. 

241,175—Automobile and furniture polish. 
William R. Knott, New Brunswick, N. J. 
Filed Sept. 16, 1927. Serial No. 254,803. 
Published Feb. 7, 1928. Class 16. 

241,200—Polish for automobiles, furni- 
ture, etc. Daniel L. Goble, doing business 
as Clean Eze Polish Co., Birmingham, Ala. 
Filed August 15, 1927. Serial No. 253,500. 
Published Feb. 7, 1928. Class 16. 

241,220—Furniture polish. John N. 
Crawford, doing business as Sovereign 
Products, Omaha, Nebr. Filed Nov. 28, 
1927. Serial No. 258,116. Published Feb. 
7, 1928. Class 106. 

241,222—Furniture polish and floor wax. 
The Fuller Brush Co., Hartford, Conn.  Fil- 
ed Dec. 1, 1927. Serial No. 258,261. Pub- 
lished Jan. 31, 1928. Class 106. 

241,356—Deodorants. Western Chemical 
Co., St. Joseph, Mo. Filed Dec. 14, 1927. 
Serial No. 258,925. Published Feb. 14, 1928. 
Class 6. 

241,357—Insecticide. Kossman Chemical 


(Continued on Page 103) 
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MYSORE GOVERNMENT 
East Indian Sandalwood Oil 
SOLE DISTRIBUTORS 
Essenflour Products, Ltd. 

Mysore S. India | 


Distillers of Essential Oils and 


Manufacturers of Perfumery Products 
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HE Mysore Government distills and sells only one 
1... of Oil, a strictly pure genuine Sandalwood 

Oil put up in distinctive cans and cases, labelled 
and serially numbered. Oil supplied in other styles of 
containers may be U. S. P., but we can accept no responsi- 
bility for its genuineness or its freedom from adulteration. 
The buyer who specifies Mysore Oil should receive it in 
original containers and is then absolutely protected. 
This oil we offer exclusively in labelled containers. Fur- 
ther protection ‘is insured by the smaller label placed over 
the cap. This label is numbered and a complete record of 

each case shipped is kept by us. 


For your own protection, insist on 
Original Cans and Cases 


PACKED IN 100-LB. CASES—EACH CASE 
CONTAINS 4 25-LB. TINS 
SUPPLIED THROUGH YOUR JOBBER 





COX, ASPDEN & FLETCHES® 


Sole Agents in U.S. A. 


26 CORTLANDT STREET NEW YORY CITY 
PHONE—RECTOR 4586 CABLE ADDRESS—COXASPDEN, N. Y. 
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Market Report on 


ESSENTIAL OILS AND AROMATICS 








(IVritten June 11, 1928) 

KW YORK—Demand for essential oils 
and other perfuming materials has contin- 
ued moderately active. The past month has wit- 
nessed numerous price changes, the majority 
having been to higher levels. This continues the 
strong tone noted during the previous period. 
Cassia, citronella, Bourbon geranium and ger 

aniol are higher. Patchouli is again off. 
OIL 
Unchanged at prices ranging from $5.00 to 
$5.50, but firm. Other Messina essences, 
lemon and orange, have again advanced. Inside 

at $3.50 and $10.00 respectively. 


BERGAMOT 


Oi, CANANGA 
Unchanged at the lower levels reacked last 
month. Firm, however, at $3.75, inside, for 
rectified, and $3.25 to $3.40 for native. 
Ort Cassia 
Technical cassia prices are purely nominal, 
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Our Direct Connection 


with the producers of Japanese Cam- 
phor Oil and our manufacturing facili- 
ties, place us in a most favorable posi- 
tion to meet your wants in quantity 
and quality of any of the items men- 
tioned below, 








White Camphor Oil 
(Japanese) 
Camphor Sassafrassy 
Oil Sassafras Artificial 
Safrol 


(representing the fragrant principles of 
Natural Sassafrcs Oil but stronger) 








there being no offerings. Redistilled oil has 
advanced to from $3.25 to $3.50 a pound. 
‘This increase is in line with the tight situation, 
resulting from recent Governmental rulings, 
as explained in detail elsewhere in this issue. 
Oit CITRONELLA 

Further restriction of production caused ad- 
ditional increases on both Ceylon and Java oils, 
the gain having carried prices to 58¢ and 55e, 
respectively, during the period. A reaction, to- 
ward the end of the period, resulted in a drop, 
averaging 5c, the situation remaining quite 
firm, however. Java oil is in good supply, but 
demand for Ceylon goods has continued ac- 
tive enough to promptly clean up available 
stocks, 

On GERANIUM 

Unfavorable weather in Bourbon oil pro- 
ducing centers, coupled with estimates placing 
this vear’s crop at about half of last year’s, has 
sent prices to $4.50, inside, the range being to 


Integrity & Organization 
Ave Behind The DgO Label 


If you are not acquainted with our 
Compounded Perfume 


Bases 


for use in insecticide sprays or for de- 





odorizing materials, for theatre sprays-- 


ask for samples. 


OUR PRICE will also suit you. 





DODGE & OLCOTT COMPANY 


87 Fulton Street 


New York City 


The integrity of the house is reflected in the quality of its products 
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Merck’s Methyl Salicylate 









You know the reputation of Merck’s 
Standard Chemicals. In the manufacture of 





soaps, or for any purpose for which Methyl 





Salicylate is employed—use Merck’s 






MERCK & CO. 


INC. 


MANUFACTURING CHEMISTS 






















Heliotropine Large Crystals 


There is a difference in Heliotropine. Our 
product is guaranteed absolutely free from 
any by-odors of the raw materials used in its man- 
ufacture. It has that very desirable, clean, refresh- 
ing fragrance only obtainable in the finest quality. 


Prices and sample upon request. 


P.R. DREYER INC. 


26 CLIFF STREET - - - - - NEW YORK 
Sole U. S. Agents for 


VANILLIN-FABRIK é4 


HAMBURG-BILLBROOK 


TELEGR-ADR. VANILLINFABRIK * TEL: SAMMELNUMMER D8 3432 @) 
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$5.00 according to quantity and seller. Afri- 
can unchanged, at from $3.50 to $4.00 
Ort LAVENDER 
Quiet and unchanged at previous price levels. 
Oi, PatTcHovutt 

Again lower with freer offerings. The range 
is from $6.00 to $7.00, one dollar below last 
month’s closing. 

GERANIOL 

Rising citronella prices stiffened quotations 
on geraniol. The advance averaged about 25c 
apound. Named from $1.75 to $5.00, accord- 
ing to grade and quantity. 

sspienaieliliaeincias 

Metal and stove exports amounted to 439,- 
126 pounds, valued at $54,751, in March. Shoe 
polish shipments totaled 312,665 pounds, valued 
at $102,830, in the same month. Exports of 
flor waxes and wood, furniture and auto 
polishes reached 204,664 pounds, with a value 
of $46,708. Australia, Canada and China were 
the largest buyers of metal and stove polishes ; 
Cuba, Egypt and Spain lead in the stove polish 
class; Canada and Denmark took the most floor 
wax and miscellaneous polish. 

stoeiniiaiilall citiamiins 

The final arguments in the James S. Kirk 
& Co. castile soap case will be heard by the 
F.T.C., at 2000 D St., N. W., Washington, 
D,C., at 2 p. m., June 27. 


Shipments of Spanish essential oils, to the 
United States, increased one third, during 
1927, as compared with the previous year. 
Spike lavender, thyme, rosemary and eucalyp- 
tus oils showed the largest increase, the only 
loss of consequence having been in lavender. 
Comparative figures follow: 





1926 1927 

Pounds Value Pounds Value 
Spike lavender 53,461 $57,461 125,703 $79,458 
Thyme 13,465 12.112 33,455 30282 
Rosemary 68,893 33,375 © 72,833 37,842 
Eucalyptus 7,988 2,765 23,328 9,143 
Juniper 14,255 2,239 9,526 1,645 
Lavender 14,422 16,412 6,779 6,004 
Orange 23,746 = 17,433 2,390 4,575 
Origanum 15,708 17,116 31,730 35,877 
Pennyroyal 5,861 8,331 2,390 2,542 
Sage 2,473 1,298 ae 
Tangerine 5,103 1,550 1,048 3,347 
All other 6,828 3,516 2,770 1,968 





Totals 232,203 $173,608 


+o 


Johnstown Soap Co., Johnstown, Pa., report 
earnings of $1.40 per share, for the first 
quarter of 1928, on their $10.00 par value 
stock, noting that the concern is steadily ex- 
tending its field of operation and predicting 
that the second quarter, judging from the pres- 
ent outlook, will be fully as satisfactory as the 
first. 
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extremely high quality. 


reasonable cost. 


160 FIFTH AVENUE 


Agents for 
Descollonges Freres 








Lyon, France 


Your soap perfume will improve 
markedly with the addition of 


OAK MOSS RESIN 


A product of great importance to soapmakers 
for its odor and fixative value. 
low cost of this product is only exceeded by its 


Are you interested in PATCHOULI? 


Patchouli D. F., an exceptional high quality 
synthetic substitute for the natural oil, at a very 


BENJ. FRENCH, INC. 


The remarkable 


Try it in your odors. 





NEW YORK 


Agents for 








Pilar Freres 
Grasse, France 
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“COLUMBIA BRAND” 


Caustic 
Soda 


Solid - Flake 
Ground - Liquid 





Columbia Chemical Division 


Pittsburgh Plate Glass Co., Barberton, Ohio 








Quality -- Service 








Address all communications to 


THE ISAAC WINKLER & BRO. CO. 


Sole Agents 


FIRST NATIONAL BANK BLDG. 50 BROAD STREET 
CINCINNATI, OHIO NEW YORK 
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~ SOAP AND DISINFECTANT CHEMICALS 


Market Report on 
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YORK—The 


June 


9 


general 


1928) 


market 


previous basis, with all hands adhering to the 


for Same levels, excepting in a very few directions, 


chemical and related products, used by the 
soap, disinfectant and related industries, has ap- 
parently narrowed down somewhat, during the 
past month. Buyers are taking average quan- 
tities, considering the season, excepting of 
such items as usually have their big sale during 
the warm months. The latter have not been 
moving as well as had been anticipated, owing 
to the unseasonal weather. Prices have shown 
no violent change, all revisions having been of 
a minor nature. 


ALKALIES 


Producers report an average volume of sales, 
for May, both in the line of spot and contract 


the latter having to do with only minor quanti- 
ties. 
ROsINS 

Rosins developed another slight loss, during 
the period closing, the reductions, on gum 
rosins, averaging between 15¢ and 20c per bar- 
rel. A slowing up in sales accounted for the 
drop. Wood rosin also eased off, and here the 
loss was even more apparent than in the case 
of gum material. Makers reduced their prices 
50c per barrel. The schedule now runs B, 
$8.10; D, $8.25; FE, $8.55; F, $8.75; G, $8.80; 
H, $8.85; I, $8.90: K, $9.00; M, $9.05; N, 
$9.85; WG, $10.35; WW, $10.80; Wood, f.0.b. 
works, $6.50; Wood, spot, $7.30. 














goods. The slackening movement, usually 
noted at this time of the year, had not made 
itself felt by the early part of this month. 
Price schedules remained unchanged from the 


GLYCERIN 
The past month has been a quiet affair in 
the glycerin market. Sales have not been either 
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THE 
NEWPORT 
PRODUCTS 


TETRALIN and HEXALIN 


Hydrogenated Coal Tar Bases with 
High Boiling Points and 
Better Dissolving Properties 
for oils, waxes, greases and fats than the sol- 
vents commonly used therefore they are 


ideal for incorporation with Soaps and Deter- 
gents destined to be used in textile processing. 


The Newport Chemical Works, Inc. 
Passaic, New Jersey 


Branch Offices and Warehouses: 
Providence, R.1. Philadelphia, Pa. 





Chicago, Ill. Greensboro, N.C. 


Boston, Mass. 
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A BETTER Source The 18 Grasselli branches and ithe 
warehouses offer you— nae 

of Supply 1. More convenient +. Larger stocks, hence at 1 

proximity. complete shipments. 

2. Quicker delivery. 5. Quality backed by a 1 

3. Economy of freight chemical reputation has « 

rate. of 89 years. iene 

Try Grasselli on your next order for est, 

TRI SODIUM PHOSPHATE than 

THE GRASSELLI CHEMICAL COMPANY wa 
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DIAMOND 
ALKALIES 


Include 
58% Soda Ash 








76% Caustic Soda 
is For Identical Results—Always 
of Soda All Diamond Alkalies are made to give 


identical results from one end of the 
year to the other. The Diamond Alkali 
you use today will give the same chem- 
ical reaction—will have the same purity 
and the same uniformity as the Diamond 
Alkali you purchase a year from now. 


Laundry Soda 


Cleaner 
and Cleanser 


Special Alkali 
Diamond Alkali Company 


Pittsburgh, Pa. and Everywhere 
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many or large. Crude has been especially back- 
ward, as refiners apparently feel that produc- 
ers of crude are maintaining prices at levels 
which are too high. Prices have dropped off 
fractionally, in the case of all excepting dyna- 
mite, where a small gain was registered. C. P. 
ranges from 14'c to 15!2c, dymamite is inside 
at 12M%c, lve, 734c¢ and saponification, 83¢c. 
Coat TAR PRropucts 

The general market for coal tar products 
has continued to maintain a firm tone. Naptha- 
iene continued to serve as the center of inter- 
est, with supplies of crude in no better shape 
than at this time last month. In addition to 
this, more activity has been noted among the 
dyestuff consumers of crude, who have been 
regularly taking on material whenever they 
were able to get it. Spot flakes are inside at 6c, 
with halls selling down to 5c. Cresylic acid is 
unchanged at from 7le to 75c, for dark, and 
from 74¢ to 76¢ for pale. No accumulation of 
stocks has been noted. ‘Tar acid oil, phenol 
and other of the coal tars are in the same 
positions occupied a month ago. 

INsEcT POWDER 

While primary market conditions, for insect 
flowers, have not changed materially, continu- 
ing firm, the slow demand here, occasioned by 
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the thus far unseasonable weather, has devel- 
oped a weakness among some holders of pow- 
der. It is possible to buy in some quarters down 
to 33c this price covering pure material. The 
range is to 40c, according to quality, quantity 
and seller. 


+o +—_____ 


Parsons & Petit’s June 8 glycerin market let- 
ter indicates that, while dynamite glycerin has 
been in small demand, the market has a strong- 
er tone. No decided upward turn is looked 
for, however, in view of the generous stocks 
available, the few inquiries from powder mak- 
ers and the absence of any anti-freeze market 
indications. The report indicates that the pres- 
ent level will be difficult to maintain if the 
anti-freeze demand fails. No change has been 
noted in either crude or C. P. goods 


+o —-—__ 


Glidden Food Products Co., Chicago, Unite: 
States agents for Purit activated carbons, pro 
duced by the Purit Co., Amsterdam, Holland, 
announce the appointment of \. A. Jackson, 
formerly with Darco Sales Corp., as general 
manager of Purit sales. Mr. Jackson, who 
has just returned from an extensive visit with 
the Holland officials, will be located at the 
Gliddon New York office, 82 Wall St. 
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GLYCERINE REFINING PLANTS 


The most efficient Glycerine Refining Plant operating with 
the lowest refining loss and the highest yield of finished product. 


The outstanding features of the 
WURSTER © SANGER process and 
equipment are: 

1. Highest yield of distilled glycerine. 

2. Highest percentage of finished 
glycerine obtained on direct distillation, 
eliminating rehandling and losses. 

3. Lowest steam consumption. 

4+. Extreme simplicity of operation. 
5. Compactness of the plant. 

6. Low operating costs. 


New Plants Designed— 
Old Plants Remodeled 





Complete Plants for 
Crude, Dynamite and C. P. Glycerine 
Laundry, Toilet and Liquid Soaps 
Spray-Process Soap Powder 
Fatty Acid Distillation 
Fat Splitting, Stearic Acid and Red Oil 
Refining of Fats and Oils 
Ilydrogenation of Oils 


WURSTER & SANGER, INC. 
5201 Kenwood Avenue 
Chicago 
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Vegetable Oils and Chemicals 
for 
SOAP MANUFACTURE 


Since 1897 Direct Importers of 


Choice Green Italian Olive Oil Foots Caustic Potash, Electrolytic, 90/92% Guaranteed 
Palm Oil, Genuine Lagos and Niger Carbonate of Potash, Calcined, All Tests 
Palm Kernel Oil Yellow Pressed Olive Oil Guaranteed Pure 
Degras (Woolfat) 
Dealers in 
Red Oil (Oleic Acid) Fatty Acids Peanut Oil 
Saponified and distilled Rapeseed Oil Coconut Oil 


Direct Importers of 
GUMS—Congo—Pontianak—East India—Kauri—Copal—Sandarac—Manila—Damar 
WAXES—Japan—Carnauba—Beeswax 


T. G. COOPER & CO., INC. 


47 and 49 North Second Street - ° Philadelphia Pa. 


Get our prices before buying — Spot, Future, Contract 














‘Buy direct from the Manufacturer ! 











Vegetable Oils — Fatty Acids 
CORN — COCONUT — COTTONSEED — PEANUT 
and PALM KERNEL 
There are numberless obvious advantages in buying your raw 
materials direct from the manufacturer. Not the least lies in 
our ability to handle our customers’ orders promptly at all 
times. Over fifty years’ experience in this business means 
that the oils and fatty acids will be right in quality and price. 
What are your needs? 


Barrels, Drums or Tank Cars Spot or Shipment 


C. F. SIMONIN’S SONS, INC. 


Established 1876 
TIOGA and BELGRADE STREETS - PHILADELPHIA 
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Market Report on | 
TALLOW, GREASES AND OILS 














(Written June 8, 1928) 

EW YORK—The market for vegetable 
oils, tallow, greases and related products 
has been a small affair, during the past month. 
It has been characterized, generally speaking, 
by a slackening of interest among customers, 
and consequently by minor price reductions all 
along the line. These have not been radical, in 
any case, the general opinion being that the 
market has held well, considering the smallness 
of sales. Cottonseed oil, tallow, palm oil, olive 
oil foots, palm kernel oil and corn oil are all 
fractionally lower. Other items, such as coco- 
nut oil, commercial olive oil, stearic acid and 

red oil, showed no change. 

COTTONSEED OIL 

Business has fallen off somewhat, consumers, 
especially, having remained more or less out of 
the market. Prices, therefore, have not quite 
measured up to the last period’s closing level. 


They have not been subjected to sharp changes, 
however, the same figures having been uni- 
formly quoted through the closing week. P.S.Y. 
has held at around 10'%c, with crude oil sales 
at 834c, excepting in the Texas district, where 
some goods sold down to 85<¢e. 
TALLOW 

A temporary lull in business, about two weeks 
ago, resulted in prices easing off slightly to 
83¢c for city extra and from 834c to 87ge for 
fancy. An improvement has been recently 
noted, although prices have shown no change 
up to the time of closing. Last sales were at 
the above figures. The market is steady. 

Coconut OIL 

Coconut oil has put in a quiet month, beth 
from the standpoint of prices and trading. Buy- 
ers have not been active, excepting in a routine 
manner, and prices are unchanged at 85¢c a 
pound, for spot tanks, and 8'4c, for Coast 














Stearic Acid 


Double and Triple Pressed— 
Cakes and Powder 


Especially suitable for use in the 
manufacture of shaving creams, tex- 
tile soaps, metal polishes, textile spe- 
cialties and related products. 

Large production insures the uni- 
formity of Emery stearic acid and is 
your guarantee that we can meet your 
demands for quality and service day 
in and day out. May we quote on 
your next requirements? 


Cincinnati 


Stocks carried in prin- 


cipal American cities 





EMERY INDUSTRIES, INC. 


formerly 


The Emery Candle Company 


New York Office - Woolworth Building - Phone Whitehall 1349-9 





Red Oil 


Regular Elaine — Olive Elaine 

Special Olive Elaine — Single and 

Double Pressed Saponified—Fatty 
Acids 

Special Olive Elaine is recommended by 
the N. A. D.C. for use in dry cleaning soaps. 
Emery Elaines will improve your soaps, 
polishes and similar products. Our Saponi- 
fied and Distilled oils are the standards for 
the industry. 

These oils run absolutely uniform, with an 
unusually low percentage of unsaponifiable 
material. Shipments can be made on short no- 
tice, from warehouse stocks located through- 
out the country. 


Ohio 


Representatives in lead- 
ing foreign countries. 








The World’s Largest Manufacturers of Stearic and Oleic Acids 
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FREY & HORGAN ||. 
been ¢ 
25 BEAVER STREET - - | NEW YORK bt of 
Telephones - Hanover 5527-28-29 Cable Address ‘‘Freyhorgan”’ ~ 
closin; 
Vegetable Oils - Tallow - Greases chien 
Coconut Oil Olive Oil Oleo Stearine Spot } 
Palm Kernel Oil Olive Oil Foots Oleo Oil ann 
The 
olive f 
and to 
were | 
Palm Oil Palm Kernel Oil pad 
— ; ————O ember 
Softs — Mediums — Hards Crushed and Extracted - et 
Bulk and Packages Bulk and Packages 
~~ Rig : 
. . . ouve O1 
Direct importations from Rice Oil - Sheanut Oil ily mov 
allon, s 
our own Produce Sta- Gan Fier OR stig 
tions in the Oil Palm Soya Bean Oil — 
Districts of West Africa. Cnn tue 
eae ee 
Importers of Sumatra and Malay Palm Oil 
AFRICAN & EASTERN TRADING CO., INC. 
8-10 Bridge Street New York City 4 
| sn 
WELCH, HOLME & CLARK CO. | 
563 GREENWICH STREET 
NEW YORK CITY 
@ 
Vegetable Oils 
Olive Oil Palm Oil Cottonseed Oil 
Olive Oil Foots Palm Kernel Oil Cocoanut Oil * 
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tanks. Packaged oil brings from a cent 
above these prices, according to quantity. 
PaLM OIL 

A fairly satisfactory amount of business has 
been done in this item, during the past month, 
but offerings have been freer and prices are ac- 
cordingly fractionally below the last period’s 
dosing. The only unchanged figure is for spot 
Lagos oil, this material remaining at 8c inside 
Shipment Lagos dropped '4c a pound, to 7c 
Spot Niger eased off to from 7!4 to 7c, with 
shipment Niger offered at 7c, inside. 
OIL 

The situation has been relieved somewhat, 
olive foots are in better supply, both on spot 
and to arrive, and prices are back where they 
were before last month’s temporary  scarcit\ 
forced them up. Spot oil is selling at 10c, 
nearby goods are offered at 934c and June-De- 
cember oil is held at 9%c. Sellers report noth- 
ing more than routine interest in this item. 


OLIVE Foots 


OIL 

No change has been noted in the commercial 
olive oil market. Average quantities are stead- 
ily moving into consumers’ hands at $1.25 per 
allon, spot. It is possible to buy, for shipment, 
iown to $1.15. 


OLIVE 


up, 


PALM KERNEL OIL 
Little or no business has been done in palm 


kernel oil during the period closing. Prices 


have been lowered somewhat, but consumers 
apparently fell that other competing oils and 
fats afford more advantageous buys. Spot 


tanks are offered at 8'%c, the same level pre- 
vailing for shipment goods. Packages average 
a cent higher. 
Corn OIL 

Consumers have continued to hold aloof from 
this market, the quiet condition having resulted 
in a slight reduction in prices. Oil at mills, 
in tank cars, was last priced at 9c, inside, ‘4c 
below last month’s closing. 
ACID 

Price changes were lacking, the market hav- 
ing retained a steady tone with nothing outside 
routine business being transacted. 


STEARIC AND Rep OIL 


a .  s 


Vegetable oil supplies were larger in 1927 
than in the previous year, according to a recent 
report from the Department of Agriculture. 
Average prices were lower. The world’s total 
supply of soapmaking oils amounted to 13,696,- 
000,000 pounds, last year, as compared with 
12.462,000,000 pounds in 1926. 








WILSON 


Tel.: 


429 Produce Exchange 





BROKERAGE, INC. 
“STRICTLY BROKERAGE” 


Tallow - Greases - Oils 


Bowling Green 4159 


New York, N. Y. 
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Olive Oil Foots 
Palm Kernel Oil 


Corn Oil 





25 Broadway 
New York 


stabs Oils 


Coconut Oil 
Domestic and Oriental Soya Bean Oil 


FISH OILS - GLYCERIN - 


ROESLING, MONROE & CO. 


327 S. LaSalle St. 
Chicago 


Cottonseed Soap Stock 
Corn Oil Soap Stock 





VEGETABLE TALLOW 





TTA 


52 California St. 


San Francisco 
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To keep processes at maximum efficiency 





CAUSTIC POTASH 
(Flaked, solid or liquid) 


CAUSTIC SODA 
(Flaked, solid or liquid) 
Associated PARADICHLOROBENZENE 
wi Joseph Turner 


Electro & Co. 
waare | NIAGARA ALKALI COMPANY | *< 4s 
Menstectarer | Q EAST 41ST ST NEW YORK CITY | 274. Bieh 
PLANT: Niagara Falls, NY- New York 





of 
Liquid Chlorine 





























Sole American Agents for the 


Woor.p's Larcest Pumice Stone Mir 


Soc. An. Italiana Saltalamacchia, Dietrich & Cie 


Producers of 


Pure Italian 
PUMICE STONE 


Send your next inquiries to us! 


M. A. BOET COMPANY 


INC OR PORATED 
150 Nassau Street New York 
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H Glvcert €. 'P. dswae «ces eeeewns tb. 15 15% 
Chemicals RPV RMIES, < COUURED, 2 aioe 0 s'alain a ucinaces we 12% 12% 
iRostone, (Cs Ps, Gruni@sccsd ccdesaccc tb. <td 14 Saponification, tanks ..ccasececens tb. 0838 08% 
Acid, Boric, bbls Hy NR naiz eee Ee CUS occ ikscaneeepeeese Ib. 07% 08 
Cresylic, O57, Gk. GUUS: oiso.0s50 ss gal. sal BS 2 pr ae gg eee Big oe oe en Se a — 65.00 wees 
97-99%, oP? vale Be ANNE, oo nkc owen ee gal. 74 76 if anolin, see Adeps. Lanae. BS ae x lias 
Formic, 85%, tech. ......... sce ib. lI 12 Si BN OOM cca denasscgp dens 100 th. 1.10 1.20 
Oxalic, Dbls. .........+eee esse eens tb. 11 14 Neath case Ss My tat ge, 4.40 
SMEG. NR oon vars Ws aiaiseid's. «0-8 hk tb. 37 .40 Ronis ' / Mr 
Sait — - nthetic gi tabaece kere aioe neete tb. 3.00 3.25 
Sulfurous, 6% cbys. ..+++++ sees seers Ib. — .06 07 Mercury Bichloride, kegs .........-.. tb. 1.65 1.80 
Adeps Lanae, hydrous, bbls eT rer 015 17 Naphthalene, ref. flakes. bbls. ........ tb. -05 .06 
Anhydrous, a) 75) ua eh ae ae 16 18 Nitrobenzene (Myrbane) drums ......!b. .09 12 
Alcohol, Ethyl, U. S. P., bbls. ...... gal. 2.75 3.00 Paratlichlorobenzene, bbls. ............tb. -17 .20 
‘Complete Denat. No g drums ext. gal 43 45 Paraformaidehyde, cases .... eee .40 .42 
si as tie TO Pate eee ess " Petrolatum. bbls. (as to color) ....... tb. .04 .09 
Alum, potash, lamp, Us. o.2 cess cscccs tb. 02% 03% Phenol. (Carbolic Acid), drums th 15 16 
Ammonia Water, 26 deg., drums wks.. tb. 03 .04 Pines Oh Ghiee cs oe “20 "72 
Ammonium Carbonate, tech., bbls. ... tb. 0814 a Potash, Caustic, FOE Rana te 8 th. 07% 07% 
Bay Rum, Porto Rico, denat., bbls. ..gal. 85 .90 Potassium Bichromate, casks ......... th. "08% ‘09 
~ er — tebe e teen teens - = 90 Pumice Stone, powd. ............ 100 tb. 2.00 3.00 
mestic yDIS MURR ELE TO Le to en v7] Of : 
te H “ye 4 Rosins (600 tbh. bbls. gross for net)— 
Memoenvae, U; Si Be ces ccsccccveeld , ES 1.25 s - 
: Grade B to H, basis 280 Ib. ........ th. 8.10 8.85 
Ste MRR ER cate cred eae tb. .60 65 z 3 : . 52 
Bs gy a OO arate... LUU 2 2.00 2.50 Grade K to ee een sc reer | 9.00 9.85 
Borax pd., cryst., bbls., kgs....-.... tb. 04% “U3 Grade WG and WW ...... coevessD. 80:35 10.80 
Borax, pd., » bbis., as 5 Woods "woth hs 00 ote ee bbl. — 7.30 
Carbon Bisulphide, drums ee 05 .06 ; 
Carbon Tetrachloride ..... es? 06% .071%4 Rotten Stone, powidl., bbls. ........-. Ib. 02% -05 
Caustic, see Soda Caustic, |’ otash Caustic SINC a. (eek. PORTE os oicvo oct wees ton 20.00 30.00 
PRE OMNI lay go 4nd aevecew lat ton 15.00 30.00 Soda Ash, ea wks., bags....100 th. 1.38 1.50 
NS Ee AS a th. 14 éba Five bbls., MME « kecidevenes 100 fb. 2.29 2.50 
Creosote "OF AME ca 1 Sa a gal. .14 my Soap, Mottied Yo WON. pkelaunsaes th. «Aa 18 
Memaldehvde, bbIS. ... <0... 6c. ccs sees Bble .O8 .09 Powdered W ate, Ela ee a cereus tb. .29 .30 
MMS COPS TONS: feces cck canis nad tb. .0134 .02 GHG Ws See ias Weascueccescese tb. .07 07% 











Free flowing trisodium phosphate is simply a description of 
Victor trisodium phosphate. This product is not only well 
known for its free flowing characteristics, but for its bril- 
liant, white, uniform crystals, and the excellent service 
given to buyers from warehouses located at central points. 
Address your trisodium phosphate inquiries to Victor. 









VICTOR CHEMICAL WORKS 
CHICAGO 
New York Nashville St. Louis 
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Is used in a large percentage of 
the soap made in this country. 


Manila Silver Seal Cochin 
Recovered (Fatty Acids) Edible 
SPENCER KELLOGG AND SONS, Inc. 
BUFFALO, N.Y. GRAYBAR BUILDING 


MANILA, PHILIPPINES EDGEWATER, N. J. 


STOCKS IN ALL PRINCIPAL CITIES 

















Palm Oil Palm Kernel Oil 
Plantation Average Analysis 

Lagos and Softs f.f.a. - 3.60 

Semis and Niger 2.5 red - 30 yellow 


Deliveries in all positions 
in 
BULK, TANK CARS, DRUMS and BARRELS 


ts 
THE NIGER COMPANY, INC. 
82 BEAVER STREET NEW YORK 
Agents for 


British Oil & Cake Mills, Ltd., Hull, England 
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Soda Caustic, Contract, wks. sld...100 tb. 2.90 3.10 Lard Oil, edible prime .. ender ees Oe 
Five drums up, solid, local...... 100 tb. 3.66 3.80 wutte, GO acc ceeks icsvesne 
Five drums up, grnd. fik........ 100 th. 4.31 4.55 Extra, No. 1, bbls. .. , ero 
S da Oe I SR oe RES ieee ore Ree th. 90 1.00 No. Se CE Fike 24 bi wie es bn cealeres tb - 
Soda, Sesquica irbonate, bbls. ......100 th. 3.00 375 Linseed, raw, bbls., spot .. ‘ Soleo a 
Sodium CeIOtIRe HOGI) «6 6c0c cc sesacs ton 13.00 20.00 Fanks, raw ...... Pee eee Oe th. 
So fit OWN. DIS. << one si-0.0s s:0 tb. .07 7% 0812 Bored, S BBE: lots: «i024 osc 2 aconane 
jiu Hydrosulphite, ee 26 28 Menhad Crude. ‘tanks alt wal ron 
Sodium Phosphate, bbis. .......sse0+ Ib. 04 -05 L it “yon tae bbls Bai MRS + 5 Be 
(Trisodium phosphate) How. bleached. Bbis; .«. <<: ccc ea 
Sodium Silicate, 40 deg., drum....100 fb. 75 1.20 E zie 1 bleached “bbls dghaces oxen cene 
Drums. GO dee,, WES. .<.5-.65435 100 tb. 1.65 1.90 Oleo Oil, No. 1, BB te. a Se ees th. 
In tanks, 10c less per hundred works. Wo: bh. RY Ses oe ae th. 
Mec Acid Oils, 35-25% <...66si0c00nes gal. 26 .30 INO: 32 NBs NG Vos ccssaetntsaccedie . 
De GReMrate. DOER. os ons tee rc d:cseee's tb. .18 1814 Olive, denatured, bbls., N. Y. ......gal. 1.25 
ee ana wt alaraiarmcatase th. 1.15 
Bodte, (bole, Ne Ys sce as eis pie aietaacateie - 
Oils—Fats—Greases S! aeals Beier e eke arscaLae Ka aremunea etree tb. 0914 
edie IG Ly WERE s0 ae ce eee eknecs tb. 14% 14% Palm, Lagos, casks spot iiss 5cs%c00 b. — 
Se ere Shaner be eraterniere 13% 131% Shipments BPE tre aa ee STS si aie) S 
emit, tanks 2h. Ws. o.esdicaxesees tb. — 085 Niger casks, spot ..........+-... Ib. 07 
Geomat, tanks, Ne Ys vos -vereere : = 2 wee ce if 
Fatty dcids, mill, tanks: .c.0..6s065% tb. ~ 11014 ~~ gman pkgs. ..... wee cece cane Ib. 09 
: _ 
d, Newfoundland, bbls. .......... zal. 6 68 SO Sat ears SEH SAS s 88 Sees a eae 
Co Say ‘ i Z fe ranes, refined, Dbls:.) Noo Wo ccc csen tb. -- 
Copra, bags, Coast ....--...+ +. esse ee Ib. <= 05% Oe Ss MeN Kacuaciese see tb. = 
oe | Rr oe —_ .09 Red Oil distilled bbls tb 09 % 
: U ’ s , De te meme tem eee . . cy 
Bbls., N.Y... .-e esses eee ee eee el b. — 10° Saponthied,. BUI. occ s<5esessiecuas tb. -10 
ee SE Re een — 08% WOGRS. “ccdes0kccnwucevencecdneees tb. _ 
Cottonseed, crude, tanks mill it 08%. .09 Soya Bean, grade tl Pacific Coast ..th. — 
_) rrr. Renee ter merece tb 10% 11% Crude, bbls., N ¥.. Widiscetuacaeade tb. — 
Fatty Acids, mill, bbls. ............!b. — -09 Refined, bbis., N. Y. .............. tb. .13 
gras, Amer Ri eteuaties catia tb. 04% 0 Stearic Acid 
Degras, Amer., bbls. .. : ozs o gs SE ere tb. 11% 
EIN ENR cor da 08 oles sie ce seid oes sce tb. 05% 05% ‘Prnieinceacene tia tb 13% 
ORE, “OMESics 56.03: scone wens Seles tb. 04 .04%4 mee we EG CECE COCCE CK ; 3 
MUHEYEE, WRN os ccc nia eatsuccmiel See's tb. — .0734  Stearine oleo, bbls. .............0.06 tb. — 
Greases, choice white, bbls., N. Y. ...tb. 0714 0914 ‘Fallow, taney, £0.Du: DIANt: <sce'cc3.ccss IDa 
UIE © noice ae wiaie tian wines ke eaecaeies tb. - 07% City, extra loose, f.o.b plant wes cee tb. ae 
Brown ~~ cithe ose 063% Tallow oils, acidless, tanks, N.Y. .....tb. — 
BENS 7521 ci aetreaicke tenes cine aed te sf tb. — .071% PSs Chigcaee ee ose e rcmeONs aaa tb. — 
Sone Naptha ........eeeesseeeee eee Ib. = -0638 = Whale, nat. winter, bbls.. N. Y. ...... tb. — 
Lard, prime steam, tierces ........... tb. — 12% Bichd., winter, bbls, Ni ¥ <..sc00 gal. oe 
POMPOM TIETCES 665s. 6. 6050 0058 be 0s tb. _ 12% Extra Ddichd., biis., Ni Ye «cscs ccs gal. — 











Refined Soft Soap Oil 
Crude Corn Oil 

Corn Oil No. 2 

Corn Oil Fatty Acid 
Edible Cocoanut Oil 
Cochin Type Cocoanut Oil 


Cocoanut Oil Fatty Acid 
Soya Bean Oil Fatty Acid 





2670 ELSTON AVE., CHICAGO 
Armitage 1690 Hanover 3422 


Soapmakers ! 


Does a dependable source of sup- 
ply for uniformly good quality 


VEGETABLE OILS 


mean anything to you? 


Come to Glidden - Vegetable Oil Refiners 


Refined Palm Kernel Oil 

Palm Kerned Oil 

Mustard Seed Oil 

Peanut Oil Fatty Acid 
Cottonseed Oil 

Diamond “G” Bleached Beeswax 


White Ceylon Grade Cocoanut Oil Purit Decolorizing Carbon 


English China Clay “AA” Grade Bolted 


THE GLIDDEN FOOD PRODUCTS Co. 


Vegetable Oi] Refineries 
82 WALL ST., NEW YORK 
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Concentrated Neutral 
Shaving Cream Base White Soaps 


Finely powdered and 
especially produced for 
dentifrice manufacturers. 
Positive uniformity of 
Saves you 30% to 50%. physical and chemical 
Extremely simple to use. constants. 


A “fool-proof” product. 


Assures perfect shaving 
cream production. 





If you have a soap problem, let us help you. 


Wee also furnish in bulk, finished shaving creams, 


shampoo jelly, etc. 


JOHN POWELL & CO.. INc.. 114 E. 32ND ST..N. Y. 





Automatic Bar and Cake Cutter 


(U. S. Patent) 


Simple design— 

First class workmanship— 

Reliable operation— 
make this machine an important 
and profitable adjunct to every 
soap plodder. 


Write for information and give 
specification of electric current at 
your disposal. 





J. M. LEHMANN COMPANY, INC. 
248 West Broadway New York, N. Y. 


Se solicita correspondencia en Espanol. 




















Jun 


Almo: 
Bit 
Swe 
Apric¢ 
Anise. 
U. 
Bay, 
Berga 
Arti! 
Birch 
Cruc 
Bois « 
Cade, 
Cajupu 
Calamt 
Camph 
Whit 
Canang 
Recti 
Carawa 
Cassia, 
Redi: 
Cedar 
Cedar 
Citrone 
Java, 
Cloves, 
Copaiba 
Eucalyp 
Fennel, 
Geraniu: 
Bourb 
Hemlocl] 


Lavende 
Spike, 


= 


928 





June, 1928 SOA 








=> 


49 























Essential Oil Lemon; Deal. WU. Go By uv sdadediewncc 3.50 4.00 
Mimond, Bitter, U.S) Bo. .c..00: She 275 3.25 Lemongrass, native, cans ....-.++++++: Ib. .90 1.00 
Bitte Se ae Pe oS ae rae b. 3.00 3.75 Linaloe, Mex., cases t yA 2.40 
julie eas Say cf La alae ah a al dies i AN ee Neroli, Artificial .... : cs costes 26.06 20.00 
Apricot, Kernel, cans. .. 6.006045 «34D 46 .50 a 
Te ee a “ny =4 » Nutmeg, U. S. P., tins .... Re tb. 1.60 1.65 
tC. S. FP... cans i 58 .60 Orange, Sweet, W. Ind., tins .... tb. 9.50 10.00 
ae ¢ " -< on Italian, cop. : Rees th. 10.00 10.25 
Py EME Sa tiicern ewan eee 1.7 s. Rictiied. oc: TRA a Y: ib. 8.50 0.0N 
Jerg oO soppers Ib 5.06 5.5 : 
py rae CT ea aa Be Sa eee L. a Hh fee Origanum, cans, techs. 6 .-.cccceenccca tb. .25 .28 
Birch Tar, rect., bot. th 655 60 Patchouli tt 6.00 7.00 
Crude, UNS see eeeeee paises kien tb. 18 .20 Penussoval, GOW: 54.06 50055602de oes th 1.90 2.00 
Meme OG: GROKG. UNS 51.05 sas secenewens tb. 1.75 2.40 Imported «5.50. eee re cer ye) 1.40 1.50 
COM Sieg eee ga aver’ teat ad eee .26 28 Peppermint, nat. cases ....... Pern 3.20 3.40 
Caoput, native, tins .... 0.2%... Soe ws ays 80 Rewss:. 'GUe Si Pe CHa icc carsences tb. 3.40 3.60 
NN NE Sosy eho ed a wise aces ay oP 3.25 3.50 Petit Grams, Se Ac GRR ccd 0cdiwhowcs th. 1.60 #7 
Camphor, Sassy, drums .............. tb. 15% .16 > ere c 
White," drums, ......000000, OO SE | OM | Wg gy etanemeene 
Cememen, Mative, tIMS 2.2... 6600005 bh, 3.25 3.35 > : a * 
MetEOR. CINE 6 << <5:6:0.c cies oe PERERA | 3&75 1.00 ~— F a nch .... i ak veecee OZe 9.50 10.00 
ee, e : jhe . RUUEREID 66 6.04: 05:5 4 0.0 yb ood oar eeene are On 11.00 
giro Sea Oa ge OE. Sagat, EAS 1.80 MSUhGtales<.ss5cess uadeee nur ented: oz. 2.00 2.75 
Ps Gees sO as esse ea-0b0 e066 ee weds th. - > + ‘ . = 
meine, U.S cans .........I 89s | cg «|S Be ees eae — oe eo 
RR GAR, UNG) cork 2550 sonnet os.ores Ib, 1,15 1.25 e - cae pag ee a ce be = = = 
Cedar Wood, light, drums ........ bd. me 27 " Ww — pyiees hy ae bi — Ley 
ae a ge Z 7 ; a F PUSAGTION 6 Scecarccccadaawent a 2. 
oe oleeien ease pete: ae ay Sasentitg, Wn. Go By os iscesentncseues tb. «80 1.00 
ee OE ie 15s 5 a FCINCIAS 45 ind ore = a wire a wee tb. 27 28 
te RR RI ry) a ae Secasmant: TW. Gy Bs ses saichkvonsnpiens th. 4.25 50 
Eucalyptus, Austl., U. S. P., cans .... tb. Ro 59 DEUCE! voici tain ein siaicie« treeeereeeee ee eth. “95 1.05 
A a ee | th. 80 90 Thyme, ved. GU. So Be ak csccccswtacads th. 75 .80 
es 2 ’ Ss ce Wene, U. & FP: .. wees wee dhe 95 10 
Geranium, African, cans ........ ere hs 3.50 3.75 Te , i 1.0 
Remar ongeae rrr as 4.50 nie BOEUs  é.cenece nus ave Wier aheario eaneeee b. .60 .70 
memeck, 195 s.é6.560«+ Spiaiscwsys is 95 1.05 Vetivert, Bourbon ales “uemsdeeremen th. 6.00 9.00 
Lavender, U. < $, tee «: “a 3.00 apse PE. 6 cn bhdd4eeenKeukss c4460000NeseS Ib. 20.00 22.00 
spike, Spanish, Cans ......ccccceces De -90 1.25 Ylang Ylang; Bourbon: 20.6466 6000.4.4De 9.00 12.00 
EXT to quality 
comes low price 
quantity production | 
| in drying chip soap. 
Both quality and 
quantity results are 
obtained by the use 
of the Sargent Three 
Swing Shelf Con- 
| 
| veyoOr_ progressive 
| ‘ - P ‘ 
| stage Chip Soap Drying Machines. These machines 
| . ° ogee | 
| may be had with or without Chilling Rolls. | 
| 
| C. G. SARGENT’S SONS CORP 
| . . ° 
| GRANITEVILLE MASSACHUSETTS 
| 
| 
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6é Bs 
Golden Fleece” | || HYDROGENATED 
, 
\ OIL 
’ 
. 
for the Soapmaker 
Ny y EVELOPMENTS in the meth- 
. ods of Hydrogenation of Fish 
: Oils have opened up a new supply of 
8 high melting point fats for the use 
Y of the soapmaker. 
Y By means of proper pretreatment 
of the oil before hydrogenation, oils 
with a free fatty acid content ranging 
; \) up to 214% may be hydrogenated 
} » without the usual caustic soda refin- 
e N ing, thus eliminating the refining loss 
} ano ine y and the problem of the disposal of 
U.S.P ’ the foots. Recent developments in 
- typi the production of hydrogen gas now 
Golden Fleece” Lanoline is an ex- 5 : : 
) tremely fine textured product—practically make it possible to hydrogenate Fish 
‘ odorless—and particularly well suited for Oil to a titre of 35-40° C. at a cost 
) Shaving Creams, Massage Creams and £1 Ey 5 i ital 
) Lanolinated Soaps. All shipments are N of 72 to 34 cents per pound, depend- 
tested for U. S. P. requirements by Ger- ing upon the size of the installation. 
man Government Bureau of Standards. ce ; 
‘ William Garrigue © Company, 
g . ¢ re f i } "§ i x C re i f 
Terpineol Cc. P. \ = naa in ionaeet 
(Water White and Water Free) o yeaa Eee Wen 
ii een ish aniabia unten ob comenal a firm which has installed a large 
Lienau & Company have been success- number of Hydrogenation Plants, all 
ful in eliminating all by-odors without rit > eye aoe ’ 
saniiias ae atthe Wut ier teenth. | of which are operating successfully, 
A chemical analysis of Lienau’s Terpin- | and are therefore in position to offer 
eol shows that: the “specific gravity” is oe ha Subsea >X- 
0.936-0.938 at 15° C. “Boiling Point” com- Q their clients the benefits of long - 
mences at 216° C., mostly boils between perience both in plant design and 
216° and 218° C., and 96 to 98 per cent pati 
between 216° and 221° C. ——— 
) We will be pleased to submit esti- 
Imported : mates on equipment of this type. 
Chlorophyll \ 
(Oil, Alcohol, Water and Alcohol Soluble) WM. GARRIGUE & CO., Inc. 
: 9 S. CLINTON ST. CHICAGO 
Sole American Agents ‘ 
. COMPLETE INSTALLATIONS 
Pfaltz @ Bauer. Inc. ~~ 
300 PEARL STREET-NEW YORK OIL HYDROGENATION 
CHICAGO LOS ANGELES & GLYCERINE RECOVERY 
217 E. Illinois St. 683 Antonia St. GLYCERINE DISTILLATION 
Siiilitiiiack FATTY ACIDS DISTILLATION 
is OIL REFINING AND BLEACHING 
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Acetoy 
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Citron 
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Hydrox 
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— . ° lirb read th ) 12 
Aromatic Chemicals ba mga oie ib. 600 7/00 
ISOLATES pee POOL EE Ce TC sees Pe 7.00 10.00 
Anethol .... tee . Ds tek 1.2 Phenylacetaldehyde .... ieives Te = onOe 8.00 
Citra ARSE #AE erie (aie mip tees ee eee TD, “49 3.00 Phenylacetic Acid, 1 th. bot ovlcsagibe cuae 4.00 
Citronellal sees tee i), 3.25 3.50 Phenylethyl Alcohol, 1 th. bor. .......tb. 4.50 6.50 
tb } 4 RHOGINO!  6<<.ciecsie cae ae .. ft 9.00 12.00 
tee 2 3.0 Terpinyl Acetate, 25 th. cans Leela 1.00 1.25 
ib. 17 2.50 Terpeneol, CP, 1,000 th. drs. ........t .34 36 
tees tb. 2.00 -O CANE Sale c cdeteas ire dasticoae 36 38 
leo-Eugenol aes re eee ieee ee Br f 3.90 Vanilin: (SP 6.75 7.50 
Linalool ...... ‘ i ; W 3.00 5.00 WGre “VaR@ ..icc5 th 1.50 2.50 
CEE CETTE OL OE eee tb. 10.00 15.00 
5 | eae pies ty to epaiie oh ails 6 ata 28 30 
Meiigh Wey GiB hiak cae wtb. 2.50 2.65 Miscellaneous 
SYNTHETICS Insect Powder, bbls. .... deve ee 33 40) 
Rottophenone, C. Bo ik. sciaccencees tb. 3.00 3.75 Concentrated Extract oe 10 
Benzaldehyde, tech. ........0.00+... eID. .60 265 Gums— 4 ) 3 
Benzyl Acetate ..... a Sewe-c a 1.05 135 a a ti | a +H, o a 
Alcohol... ..... ee Ab ( 5( peat maga er I 75 
Benzoate RACs eae SRT AP a ren ib. 110 i 25 Karaya ..-+. 5... ss ‘bi: 2 
. Ra oer a er ne Sat Sheer ae a : a = Tragacanth, Aleppo, No. 1 ........ th. 1.55 1.65 
eee Re eyes th. 4.00 5.00 BONIS gectecedseeats err ree th. .50 .60 
Citromeliyi Acetate ... 2c csccccccccace tb. 13.00 14.00 Titel ING Bac cowcls mona th. 1.20 1.30 
MNNEIREIE SS ES Matar ig Detavey Slice Oia Bic c cahetats tb. 3.60 3.75 Waxes— 
RGONG) ORINE 66. n8 6.55%, viele o's bh bere er tb. .90 1.00 Bayberry, bgs Ib <2 - 
Hcnal Acatat : sae me Bees, white 53 +90 
Gerany! Acetate ...... eae ‘ + EB. 2:3 3.50 African, bes tt 38 .40 
MONT OUINDS IIIAG.- 75. 5.5 '5-< 5.6: 0 3 06 Kini tie eeres tb. 1.75 2.00 Refined, yel. . .<:. : Pree ei | 42 ah 
Mydroxycitronmelial ..o6os0s ca sccces saves tb. 10.00 11.00 Candelilla, bgs. .. ; penesee ee .24 26 
ET REDS: Sea Bh airtel yaar Oe gare eee oz 6.00 6.50 , No. 1 tb. 37 58 
lonone ... seer eGte Eee |e 5.00 9.00 o. 2, Yel. ... ee z — 
a ry io. 3 “halk ‘ aeieale 31 aa 
RAM  PRCBRNOO. 26:6, 0:45 aisle awa tb. 3.50 7.50 N a: Sens ' ( 
wie ‘ Japan, cases o- 18 -19 
Menthol epee tee emits. 0 +40 See esa ss e Py 
Methyl Acetophenone ................ tb. 3.75 4.25 I are rch a : ats 0 ao 
Anthranilate ... peialerea tb. 2.35 3.00 Pine Oil, stm. dist. . eos san 7 de 
Paracresol Miu sietecg sacle) ietsiaec be oie nee e's tb. 8.00 9.00 Tar Oil, bbls. dist ” »« oak. 50 wal 
Salicylate, U. S. P. .. Tere 40 45 Commercial grade ..gal 32 40 














An inexpensive perfume for 
Soaps - Sprays - Deodorants, etc. 


TERPINEOL, C. P. 


Made by one of the oldest German 
manufacturers of chemicals 


Schering-Kahlbaum, A.G., Berlin 


Get our samples and prices before you place 
your next order. Stocks carried in New York 


Sole U. S. Agents 


C. B. PETERS COMPANY, Inc. 


110 WILLIAM STREET NEW YORK 
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Liquid Soap Dispensers 
witha New Bowl Replacement Feature 





Broken bowls easily Bowls are as securely 


replaced without ce- attached to bracket 


ment, or sending the as if cemented and 
parts to the factory. cannot be removed 


Brackets need not be unless broken. 


taken from wall. 











The New Palmer ‘Letter Series’ Line 


A Style for Every Requirement — Fully Guaranteed. 
Write for Descriptive Literature. 


PALMER PRODUCTS, Inc. 


Manufacturers of Main Offices, Factory and Laboratories Send for 
School Supplies MILWAUKEE -- U. S. A. Complete 
Janitor - Sanitary Neu York Office - 528 W. 40TH ST. Catalog 





















CITRONELLAL 
for Soap 


Cheaper than Citronella Java 
Goes Farther 








A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 


BUSINESS ESTABLISHED IN 1869 
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Say you saw it in SOAP! 
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— Cassia Oil Stocks Short use. The most unfortunate feature of this is 
(Continued From Page 41) the period which must elapse before any of 
to provide a high rate of duty on finished and this oil can be available for es makers, 
a Bannan: Arniligg sign during which they face an almost complete 
semi-finished perfume concentrates. The class- < demee : 
ification of technical cassia under this provision ~ bins ; 
certainly has its amusing aspects and almost 
deserves to rank with the decision which classed Patchouly More Abundant 
lemon soap as artificial fruit. Since the wild price advances of 1919-1920, 
y However, until and unless there is some un- Oil patchouly has had a rather erratic market 
anticipated change of front by the appraisers history, according to Ungerer & Co. and as a 
; of the Port of New York, technical cassia oil, result has lost much of the faver which it pre- 
1 as previously known and used, is a dead issue. viously enjoyed, particularly with soap makers, 
| The duty under the new ruling figures over a who eliminated it wholly or in part from their 
dollar a pound and is prohibitive. A test case, formulas when the price became too high. 
carried to the Customs Court, might or might Prices dropped to low figures during the de- 
not reverse the present ruling, but in any event flation period and remained there for some 
would not reach a decision for months to come. time but no sooner was consumption encour- 
In the meantime, it appears that no technical aged than the rubber shortage distracted inter- 
cassia is likely to enter the country and there est from the collection of Patchouly leaves and 
isnone here now. The most expeditious settle- caused another though less extended period of 
ment of the difficulty, and the most probable high quotations and semi-shortage. Now con- 
one, will be for the Chinese shippers to supply ditions are more favorable and seem likely to 
a type of cassia oil, free from alcohol, rosin continue so for some time to come. Supplies 
and other impurities, which presumably will of leaves are abundant and, unless something 
be admitted free of duty. Such an oil will be unforeseen occurs, are likely to continue so 
rather more expensive than the type of techni- which will mean a long period during which 
cal cassia shipped in the past, but not prohibi- | Patchouly oil will be available at attractive 
tively so, and will be entirely suitable for soap prices. 
MEN 
ae 











THIN CHIPS! 


This new Proctor Dryer produces Soap 
Chips of transparent thinness—exactly the kind 
now in popular demand for package laundry 
soap—also the chip that can be produced most 
efficiently in making cake toilet soap. 


New throughout—new chilling rolls—new 
dryer, this machine not only produces the 
most satisfactory soap chip, but it excels in 
high capacity, saving of floor space, reduced 
steam consumption, low cost of operation. 


Write. 


PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 
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Rotary Air Compressors 
Vacuum Pumps and 
Positive Pressure Blowers 


For agitating, mixing, 
pumping, spray proces- 
ses, ete., with com- 






pressed air, and also for 


vacuum in the soap 





plant. 


7 





Type “D”—Belt-driven. 

The users of CROWELL machines have been 
their best salesmen for over forty years. 

Efficiency, durability and workmanship—this 
has always been the CROWELL standard. 

Made in ten standard sizes—2 to 400 cu. ft. ‘ 

lade ; Type “D’”—with Motor Drive and Auto- 

per minute. namic Contec! 


CROWELL MANUFACTURING CO. 


| 
Catalogues Sent on Request | 








177 CLIFTON PL., cor. Franklin Ave., BROOKLYN, N. Y. 











AG Soaps 


ZEF-IR x 2 N 
| Blocs and Crystals ) 
© LIQUID SOAPS and a 


SCRUBBING : ‘i . 
COMPOUNDS Dispensing Equipment for the Trade 
& ©) 
ERE are products which sell better because 
a ae they are better. Absolute uniformity, high 


quality—at prices which are right in line. These 
are products you can sell because of unusual merit, 
and on which you can build repeat orders, 


INSECTICIDES 
Dry or Liquid 









Member 


Let Us Send You Samples and Quote Prices 


The HUNTINGTON ° 
LABORAT ORIESJnc. 

















“Huntington-Indiana- A 
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Editor’s Correspondence 











Chicago, May 22, 1928 
Editor, SOAP: ~ Pageday 

Our attention has been called to a letter from 

M. A. Boet Company, on Page 43 of the 
May issue of SOAP, relative to Pumice Stone, 
which letter is rather misleading. 
Accepting the figures mentioned in Mr. 
Boet’s letter as correct, we call attention to the 
fact that during the year 1927 James H. 
Rhodes & Company produced and sold in the 
World’s Markets, over 10,000 tons of Powder- 
ed Pumice Stone. 

Of the amount consumed and sold in the 
United States, Rhodes & Company were the 
largest distributors, James H. Rhodes & Com- 
pany not only operate the largest Pumice Stone 
plant in the United States, at Long Island 
City, and the most up to date plant, but, also 
have warehouses and a plant on the Island of 
Lipari, Italy where we mine the Pumice Stone 
as well as refine it. Today we are the leading 
Pumice Stone producers in the world. 

Yours very truly, 
James H. Ruopes & CoMPANY 
Arthur J. Roth, President. 


Caustic 


Westeregeln 


TRUEMPY, FAESY 
75 WEST STREET 








British Soap Exports Increase 

British soap manufacturers exported consid- 
erably more than average quantities of soap in 
March, shipments having totaled 151,596 ewts., 
valued at £333,972. This represents a one 
third gain, from February, and is about 12 
per cent above shipments in January and 
average 1927 exports. The increase in value 
was proportionate. Toilet and shaving soap 
exports did not make sharp gains, the main 
portion of the increase having resulted from 
larger sales of other hard bar soaps. The lat- 
ter amounted to 135,581 ewts., valued at £251,- 
856. Toilet and shaving soap exports in- 
creased to 7,308 ewts., valued at £59,076. Im- 
ports of soap were also larger, having reached 
33,025 cwts., with a value of £85,253, twenty- 
five per cent above the averages for the first 
two months of this year and those for 1927. 
Almost half of the value of imported soap was 
attributed to the toilet and shaving soap class 
where imports of 11,313 cwts. were valued 
at £41,731. As is evident, imports of toilet 
and shaving soaps were much greater than ex- 
ports, although they did not quite measure up 
in value. 


se i ee 

The Container Co., makers of fibre drums 
and pails, are moving from Toledo, O. to Van 
Wert, O. 


“WESTEREGELN” 


Potash 


Manufactured by 


Consolidirte Alkaliwerke 


Germany 


ts 


Sole Agents U. S. A., Canada and Cuba 


& BESTHOFF, Inc. 


NEW YORK 
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TRADE MARK 


DISPENSER 





HE big problem of the 
‘i industry is to supply 
Dispenser Equipment that 
will stand the hard usage 
which the public: gives it 
and that can be repaired in 
case of accident at the least 
possible expense 

To this end we have 
worked and we feel that 
the Sop-O-zoN Dispenser 
is a real achievement. 


Write for particulars 


BOBRICK CHEMICAL 


CORPORATION 
111 Garey St. 87 Fifth Ave. 
Los Angeles New York 


Established over 21 years 
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JOHNSON Automatic Wax Wrapper 


Speed with Accuracy, 
INT Safety and Efficiency! 


WHEN purchasing a JOHNSON 
Automatic Packaging Machine 


you are securing speed, accuracy, 


safety and efficiency. 


THE Further, you buy 
| PorntT SERVICE with SAT- 
Line ISFACTION for 


" Pitted to Your 

ant Requirements! py papyw NSON = 

Plant Requirements! every JOHNSON Ma 
in Our Own Plant 
Modern Design, and 
Constantly Kept So 


Same day shipment of ars 
Same day shipment of guaranteed to do a 


Speed with Accuracy, 
Satety & Efficiency! Specified job. And a 


JOHNSON § 


gineer follows up to 


chine is built and 


Sales En- 


see that they do 


sacha cm 


10 their required tasks. 
The JOHNSON Automatic WAX WRAP- 


PER (as illustrated) will wrap your carton 
in wax or glassine paper and seal it hermeti- 
cally by means of heat. The neat tight 
wrap affords greatest transparency and dis- 
play value to lithography and _ printing. 
Speed 35 to 90 packages per minute, de- 
pending upon size of package wrapped. 
Ask for new bulletin— 
“Keep Your Competition DOW N—and 
Your Packaging Efficiency UP!” 

JOHNSON AUTOMATIC SEALER CO., Ltd. 


Battle Creek, Mich., U. S. A. 
NEW YORK CHICAGO 





LOE 


AUTOMATIC PACKAGING MACHINERY / 
wy 


30 Church Street 228 No. La Salle St. 
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Nopco Forms New Service Dep't 

National Oil Products Co., Harrison, N. J., 
makers of textile and leather soaps and special- 
ties, and their associated company, Metasap 


during the past vear. Dr. Post graduated from 
Rutgers College, in 1921, and received a Ph.D. 
from Columbia, in 1925. At that time he 
joined National Oil Products, as Southern 
sales manager, with offices at Charlotte, N. C. 


Chemical Co., metallic soap manufacturers, Dr. Post is a member of Delta Upsilon, Phi 
have established a new service department to Lambda Upsilon and the American Association 
work directly with of Textile Chemists and Colorists. 
Pees . Or 
consumers in solving ; : . 
their technical prob- American Commercial Alcohol Corp., New 
bovis CE OS York, has been formed through the merger ot 
‘Ms. ret > , 


salesmen 
both in a 


concerns’ 
have acted 





the American Distilling Co., Pekin, Ill., David 
3erg Industrial Alcohol Co., Philadelphia, and 
the S. M. Mayer Alcohol Co., Gretna, La. 




















selling and technical Philip Publicker is chairman of the board, 
: service capacity, the Richard R. Grimm is president and S. M. 
the latter now being Mayer is vice president. 
C. Irwin Post entirely in the hands Fi aot 
' »f the new department. Swan-Finch Oil Corp., New York, will pay 
Ralph Wechsler, who has been with the com- on June 30 the first dividend on its common 
N pany since 1920, successively as chemist, chief stock since November, 1919. 7 hirty cents will 
a chemist and production manager, has been be paid June 30 on stock of eg : 
‘ : : : . The lz semi-% ayme JaS H2.0U fF 
appointed technical director in charge of the Che ie — ot Stee My 
, a ‘ : 70S ade > stocK OF ¢ yar vaiue, 
ys technical service department. Mr. Wechsler is 45 Made on the ol¢ — re 
a graduate of the College of the City of New ‘ : bo 
Sih lu a the — . @? City of New Du Pont Cellophane Co., producers of Cello- 
Ly ‘ork and 1s a member of the Chemists Club, phane, transparent wrapping material, have an- 
r. New York, His lormer position as production nounced a price reduction. This is fifth vol- 
manager 1s being taken by Dr. Charles Irwin untary price reduction since 1924, when Cell- 
yr Post, chief chemist for Nopeo and Metasap ophane was first manufactured. 
a- 
¢ d Package Fill 
a an an ac age ier 
a Automatic 
. Description—Fills Soap Powder Cleansers, 
-™ Insecticides, Soap Paste, etc. Takes 
to square or round cans when fitted with 
proper attachments. 
do Range—Adapted to cartons and bags and 
tin or paper cans from |” high, |” dia. 
<8. to 10” high, 6” dia. 
\P- Equipment—Equipped for one size of pack- 
on age only, extra attachments furnished 
oti- as required. Can be adapted to fill 
vht paste, powder or chip soap. 
a Speed—100 or more cans per minute, de- 
ng. pending on size of can and nature of 
des product. Will pack materials as tight 
or loose as desired. 
Guarantee—Will fill 98% of all good con- 
tainers with mean variation of 14 ounce 
l per pound or less. 
Horse Power—2 Horse Power, 240 r.p.m. 
ed. belt or motor driven as required. 
- Do it automatically - Increase production 
Cut overhead - Reduce labor cost 
| We build Cappers, Sealers, Tube Winders, furnish all 
és equipment for making tin and paper cans, cartons or bags. 
Write for our references. They include many of the largest 
packers in the United States. 
C. T. SMALL MANUFACTURING CO., Inc. 
1204 FERGUSON AVENUE ST. LOUIS, MO. 
Phone—Cabany 6074 
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SOAP Powdered Soap 
SPECIALISTS Manufacturers 


Bulk or Private Brand HERE IT IS! 

















-— 


Toilet Soap 
Laundry Soap 
Green OliveOilSoap 


Natural Odor or Scented 





Liquid Soap 


The J. & W. Powdered Soap Dispenser 


Dry Cleaning Soap The glass bowl holds enough powdered 


soap for from 250 to 300 hand washes, 
with a nickle plated, attractively designed base 
containing five compartments. Each compart- 
ment holds just enough soap for a good hand 
wash. A plunger discharges the contents of 
We have been manu- one of these sections and fills an empty one 

at the same time. Inside the bowl is an agi- 


facturing private brand tator which keeps the soap in motion. The 
soaps for the past forty dispenser is about six inches high and the 
years. Your soap prob- 
lems and inquiries are 
solicited. oe 


CALIFORNIA 
TEELE SOAP DIE CASTING x 


| MANUFACTURING CO. || | MANUFACTURING CO. 


| CAMBRIDGE, MASS. 


diameter is four inches. 


Write for information and sample. 
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126 WEST 39TH STREET 
| Established 1830 LOS ANGELES, CAL. 


)Lanmmecume 
gy 












































iit ~~ - . Hain: atte 
> IN D Hh ig, Sia : 





METHYL SALICYLATE 
MONSANTO 


(Oil of Wintergreen Synthetic) 


Sika 


HS fS 
oS FLIES MOSQUIO 
~S AER se 








Fly spray manufacturers use Methyl 
Salicylate Monsanto because of its 


Packed in handy s0-1b. lithographed tins and in 
500-lb. tin-lined drums. Write for sample and prices. 


Manufactured by 


Monsanto Chemical Works 
St. Louis. USA 
New York Chicago San Francisco 
Also Manufacturers of SANTOCHLOR, Pure Paradichlorbenzene 


LACNKIC A hE 2 
\AC)N SA ON 
i | i \ 


J iN = 
%, J ¥ A ; 
Cee A : Bee 





P. 








2 


SOAP JUNE, 1928 














ll) |= 










An Automatic 
Danger Signal 
Exclusively 


KORK-N-SEAL 


It Will Help You to P, 
Increase Sales and to 


Cut You y Se vf B Lg Ci } 6fs 


Executives directing the sale of products packed in glass 
or tin know that selling costs drop sharply when dealers 
stock the larger units. Fear of spoilage accounts for some 
of the difficulty in selling the large units to the public 

. . despite the acknowledged economy. Old-fashioned 
sealing or corking devices also are obstacles vitally retard- 
ing the sale of large units. These factors affecting the 
sale of large units are conquered by the use of Williams 


KORK-N-‘SEAL. 





ww) 






That is why most companies of world-wide importance Fe 
use Williams KORK-N-SEAL exclusively. Also, for these 
advantages: 4 
1.—Williams Kork-N Seal is removed by hand only. A 
To open: merelj raise the ro 
lever and push with thumb. No corkscrew, opener or tools are needed. C 
To reseal: replace cap on con- 3 E . ar 
tainer and puth lever down. 2.—It reseals perfectly and as often as required, Chy 
completely protecting the unused contents. ie 
3.—Reseals so absolutely that the bottle may be Fleu 
placed on its side in the ice-box or in a travel- Fren 
ing bag without the contents leaking or spilling. Jasn 
4.—It protects the pouring edge of the bottle from Lavi 
dust and dirt. Lila 
5.—Bottles with Kork-N Seal can be placed under Lily 
running water to be cleansed. Myli 
‘6 . . . J 
6.—The position of the little lever indicates, at a ay 
glance, whether the bottle is sealed or not. hg 
ine 


7.—Kork-N Seal will not jar loose in shipping or 
wrapping, nor fly off when the bottle is Viok 
shaken . .. . like screw caps or modified screw a 
caps. The little lever locks it to the bottle. 


Member Here are seven important advantages which Williams 
KORK-N-‘SEAL imparts to any liquid product packed in 

glass or tin. Advantages which give one product a big ] 

edge in public favor over a competitive product. Will 

you give us the opportunity of proving this statement to 7 

you? Simply write, wire or telephone the 


WILLIAMS SEALING CORPORATION, Decatur, II. 
Branches in Chicago, New York, Boston and San Francisco 
The British Kork-N-Seal Agency, Ltd., London 


Williams | | Ar 
| 


CN-SEAL ||_ 





LHE BOTTLE Ca ITH THE LITTLE LEVER 
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Perfume and color 


DEODORIZING BLOCKS and CRYSTALS 


in one operation ! 


Use ELKO COLORODORS 


Series B. S. 1 
For quality products 
$5.00 per pint 
$36.00 per gallon 


Aroma des Fleurs (Bluc) 
Carnation (Pink) 

Chypre (Green) 

Eau de Cologne (Green) 
Fleur de Mai (Yellow) 
French Bouquet (Green) 
Jasmin (Yellow) 
Lavender (Lavender) 

Lilac (Lilac) 

Lily Valley (Light Green) 
Mylis (Pink) 

Narcisse (Yellow) 

Orange Blossom (Orange) 
Pine (Green) 

Rose (Old Rose) 

Violet (Violet) 


NLY 14 

essary to 
and color one pound of 
crystals—much less than 
is required in most prod- 
ucts of this nature. This 
represents a real saving in 
your perfume and color 
costs. The crystals are 
colored a delicate shade 
which is of course desirable 
in this class of merchan- 
disse ELKO COLORO- 
DORS do not run, either 
in crystals or blocks. They 
blend well and last until 
the paradichlorbenzene has 
entirely volatilized. 


ounce nec- 
perfume 


Series B. S. 2 
for popular priced products 
$2.50 per pint 
$18.00 per gallon 


Carnation (Pink) 
Cedar-Pine (Yellow) 
Chypre (Green) 
Crabapple (Pink) 

Eau de Cologne (Green) 
Geranium (Pink) 
Jasmin (Yellow) 
Lavender (Lavender) 
Lilac (Lilac) 

Muguet (Green) 
Narcisse (Yellow) 
Orange Blossom (Orange) 
Oriental (Green) 

Pine (Green) 

Rose (Pink) 

Violet (Violet) 








E. M. LANING COMPANY 


78-80 GREENWICH STREET - . - NEW YORK, N. Y. 


For Manufacturers of Soaps, 
Theatre 
Fly Sprays and Allied Products. 


Aromatic Chemicals, Essential 


Oils, and Perfuming Spe- Disinfectants, Sprays, 


cialties of all. bands. 




















Say you saw it in SOAP! 
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FELTON 


COLOROMES 


for your 


ualit , 
NOY, Paradichlorbenzene 
BLOCKS and CRYSTALS 











COLOROMES ONLY: will penetrate your paradichlorbenzene. 
The perfume lasts until the last crystal of para has evaporated. 


COLOROMES ONLY: will allow you to make a thoroughly per- 
fumed product by simple mixing at the rate of 14 to %4 oz. to each 


pound of paradichlorbenzene, depending on the size of crystal. (0 


COLOROMES ONLY: are the result of years of thorough research 
work to find the most suitable odors and quickest method for per- 


fuming and coloring paradichlorbenzene in one single operation. 


COLOROMES are being used today by the most successful houses 
in the block and crystal business. “They can be had in any concen- 
tration to suit your needs, also in exclusive odors, with or without 


color, as you may desire. 
Write us now for latest European process for coloring and perfuming 


your paradichlorbenzene in one single operation. We can save you 
time and money and help you produce a still finer product besides. 





FELTON CHEMICAL Co. 


599 Johnson Avenue, Brooklyn, N. Y. 
Manufacturers of Aromatic Chemicals and Perfume Oils. 

















Say you saw it in SOAP! 
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for Products in Household Use 


Many of the best examples of packaging 
for the numerous insecticides, lighter- 
fluids and liquid preparations essential 
in the household, garage and workshop, 
bear the stamp G7eco identifying a 
superior type of workmanship. Our Can- 
making services emphasize the practical 
element, the latest conveniences and the 
enticing grip of handsome color lithogra- 
phy. We can solve your package probem. 


CG; PACKAGE CORPORATION or w 


ies and Executive Offi ices: 110 E.42°° St. NewYork City 


Opposite Grand Central Terminal 
Plants-NewYork City, Baltimore, Brooklyn. 
Chicago Office 64West Randolph Street. 


Say you saw it in SOAP! 
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B. M. Special 4 


CRESYLIC ACID 


98-99% pale 


UTLIIUILUL LULL SLU, OL UL OULU UU 
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= Very pale in color—almost water- 

= white. Darkens very slowly with age. 

= Mild, pleasant odor — no trace of = 

= gasiness. =] J cago, 
= = the nm 
SI igh i ici rength. =] y the st 
z High in germicidal streng aL insect 
= ; , ie z Fol 
= Uniform in composition from year BE ing 
S to year. Every lot the same. Per- = . x 
= . = ( OS. 
= fectly transparent at all times. 211 w.c 
= = two re 
= Customers tell us it is the best = 

= ; : = HI 
= cresylic acid they have ever seen or = er 
= = constar 
= used. = taching 
= = increas 
= = ate. A 
= . = into the 
= Sample and prices on request. =] 0 of maj 
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= The | 
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INSECTICIDE AND | 
DISINFECTANT SECTION 








Insecticide 
Cole, 


Official Publication of The 
Harry W. 


and Disinfectant 
Holbrook, Mass., 


Manufacturers Association. 


Secretary 


Report of Chicago Mid-Summer Meeting 


Insecticide and Disinfectant Manufacturers Hear Papers 
and Committee Reports — Standardization the Keynote 


HE fifteenth mid-summer meeting of 
the Insecticide and Disinfectant 
ity) Manufacturers Association was held 

== at the Edgewater Beach Hotel, Chi- 
cago, on June 4, 5 and 6. The keynote of 
the meeting throughout the three days was 
the subject of standardization of household 
insecticides and disinfectants. 

Following the official opening of the meet- 
ing, Monday morning, June 4, President 
H. W. Hamilton gave his semi-annual ad- 
dress. The report of the Secretary, Harry 
W. Cole, was next on the program. The 
two reports follow: 

The President's Address 

HIS is my first report to you as President 

of our Association. | am conscious ot a 
constantly growing responsibility and honor at- 
taching itself to this office. The Association 1s 
increasing its membership, both active and associ~ 
ate. A new seriousness of purpose is entering 
into the meetings, which is a result of the increase 
of major problems facing the industry. The spirit 
for accomplishment everywhere manifest within 
this organization is excellent. 

The whole hearted manner in which every mem- 
ber has responded to requests is most gratifying 
and is but further proof of the determination to 
make the Association an even greater success, 
with mutual profit to the individual members. 

This is a trade Association. It is made up of 
those manufacturing and marketing a group of the 
vital necessities of a healthy normal life—disinfect- 
ants and insecticides. With us are those who sup- 
ply the raw materials, containers and tools with 
which we work. They are our associate members. 
We are united for mutual protection against unjust 
and unfair legislation, harmful propaganda of any 
sort or such other emergencies as may arise. We 
are banded together for the benefits which we may 
derive by the exchange of ideas, the placing of the 
industry on a high plane, the general advancement 
of the trade by increasing public consciousness 
and confidence. 
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and committees are seeking to 
activities outlined. But, we have 
Here at these present meetings some 
vital issues will be presented. You must decide 
these issues. On your action depends future pos- 
sibilities of furthering this industry. The main is- 
sue of the Convention is Standardization. 

Standardization is an all important fundamental 
issue. We must have standards but what shall 
they be? On the results of your decisions must 
depend future policies of unified advertising and 
selling. Any standards established must be fair. A 
tair standard can in no way attempt to foster or 
hinder any particular product or material. The 
standards must be high in scientific and commer- 
cial value. They must be such as to permit fair 
competition in the domestic and the foreign mark- 
ets on an equal basis with manufacturers at home 
and abroad. 

Another step forward for the Association would 
be the adoption of a suitable slogan. This is not 
a new idea but is one which requires thought. Fit- 
ting slogans are not quickly arrived at. Should 
you think of one—jot it down. Possibly the seek- 
ing of a slogan offers some ground for an adver- 
tising feature. 

The Insecticide and Disinfectant industry now 
has annual sales of many millions of dollars. The 
various departments of our government at Wash- 
ington are constantly giving us more attention. 
The export listings, trade notices, commercial op- 
enings, statistics, bulletins and activities of the ag- 
ricultural sections all show the greater recognition 
of our work. I am sure we are grateful for this 
interest and desire to assure our hearty co-opera- 
tion to those entrusted with the work. 

I am not at this time going to burden you with 
a set of recommendations. Some changes I have 
had in mind requesting you to consider can best 
await our annual meeting in December. All of the 
committees have done excellent work. The re- 
sults bear witness to the fact. 

Your secretary has again performed the duties 
of his office in a manner which has our admira- 
tion. It has been a trying half year for him, but 
he has never failed us. Mr. Cole, I think I speak 
for the Association when I express our high es- 
teem of you and the work you are doing. ‘Fhe 
treasury has been taken care of in an able manner. 


Your officers 
carry out the 
only started. 
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No effort has been spared by our treasurer, Mr. 
Jordan, for which we also desire to express our 
appreciation. 
oan 

When this office has sought advice on any 
phases of Association work it has always been a 
pleasure to call on the first Vice-President, Mr. 
Stone. He is ever ready and willing to do what 
is asked for the Association. Mr. Stone, I thank 
you. The other officers and board members have 
never failed to respond. 


In closing let me express to you my personal 
feeling. The Association is becoming bigger, bet- 
ter and finer every year. It has big things to do 
and is doing them. I thank you for the confidence 
you have placed in me and assure you that you 
shall have my best efforts to fulfill the obligations 
and trusts of this office. 

H. W. HaMILton, 
President. 
Report of the Secretary 
NE of the foremost problems confronting 
every Association is where it shall hold its 
meetings with the greatest probability of suc- 
cess. In our own organization, we have experi- 
mented considerably in this respect by holding 
conventions during the summer in cities that were 
thought by our Board of Governors to have a pop- 
ular appeal, and where we might likely secure the 
largest attendance. Last summer we happily de- 
cided on Chicago, with this hotel as headquarters, 
and had a registration that was considerably in ex- 
cess of our total membership. Summer meetings 
previous to this brought an attendance that was 
but approximately half of our membership. This 
explains, in a measure, how at our last annual 
meeting, this city and hotel were decided upon as 
a convention place this summer by an overwhelm- 
ing majority. The registration thus far indicates 
that we have made no mistake in again coming to 
Chicago. 

Since our annual meeting in New York in De- 
cember, 32 bulletins have been issued. These have 
been on diversified topics. But little reference 
has been made to the multitude of bills introduced 
in Congress and the state legislatures, for our in- 
dustry has been singularly free from attack by 
the lawmakers during the last six months. A very 
careful watch has been kept of the bills introduced, 
and we have continued to enjoy the cooperation 
of The Proprietary Association which, as you 
know, maintains a corps of efficient representa- 
tives at Washington and at the state capitals. 
These men are constantly on the alert and report 
immediately any proposed bill which might possi- 
bly affect our people. Therefore it may be said 
that your watchmen have been constantly patrol- 
ling their beats, even though nothing much of 
special interest has arisen. 

Earlier in the year we invited your attention to 
an attempt made by officials of the State Board 
of Pharmacy of Ohio to so construe the law that 
certain basic materials, including insect powder, 
should be considered poisonous, and could not 
therefore be sold by general merchants, but would 
have their sale restricted to druggists. A great deal 
of correspondence was exchanged on the subject 
between the office of your Secretary and that of 
certain other Associations who felt that immediate 
action in the form of a suit should be taken to re- 
strain the Ohio Pharmacy Board from carrying into 
effect their decision relating to the sale of insect 


powder. Our own Board of Governors, relying 
on the advice of competent counsel, declined to be- 
come a party to a suit of this character but did 
state that it would gladly join with others in carry- 
ing the case to the courts if any dealer in insect 
powder, other than a druggist, should be _ prose- 
cuted. We have also watched this matter with 
great care in order that the interests of our insec- 
ticide members might be protected. Thus far we 
have not been able to learn of a single case in 
which general dealers in Ohio have been molested 
for offering insect powder for sale. Inasmuch as 
the State Board of Pharmacy declined to arrest any 
dealer operating contrary to their edict, there ap- 
peared to be no grounds upon which to establish a 
suit. In this matter, as in others, your Secretary 
has been carrying out the wishes and decisions of 
your Board of Governors. 

From time to time, we have sent you copies of 
booklets issued by The National Foreign Trade 
Council relating to the procuring and holding of 
foreign trade. It is hoped that this information 
has been found useful. Last December we had as 
one of our honored guests, Dr. R. C. Roark, As- 
sistant Chief of the Insecticide Division of the 
Bureau of Chemistry and Soils of the U. S. De- 
partment of Agriculture. Upon his return to 
Washington, Dr. Roark wrote that he would be 
glad to supply our members with bulletins re- 
lating to United States Patents covering insecti- 
cides and fungicides. His offer was gratefully ac- 
cepted and a copy of our membership list was sent 
to the Doctor. It is presumed that all our mem- 
bers are receiving these bulletins which are issued 
at intervals of a month or six weeks. 

The Bureau of Foreign and Domestic Commerce 
at Washington has been giving us splendid coop- 
eration and we feel that in time they will be able 
to furnish us with still more valuable data. Their 
activities have considerably broadened since the 
first of the year, and their investigations of insec- 
ticide and disinfectant statistics have been such 
as to enable us to keep well posted on what is go- 
ing on in the foreign field as well as at home. We 
regret to admit that figures pertaining to domestic 
production, stocks on hand, ete., are not as com- 
plete as we would like to have them. However, 
the Department is going as far as it legally can 
to obtain this data but its service to you will nec- 
essarily be limited as long as members of the in- 
dustry do not cooperate by reporting to the De- 
partment such information as it should have. We 
hope in another six months, the manufacturers of 
this country will show a greater degree of coop- 
eration and will submit the information called for 
on the Department’s questionnaires. The Chief 
of the Domestic Division of the Bureau of Foreign 
and Domestic Commerce has been requested to 
send to each of our members the publication “Do- 
mestic Commerce.” You are, or should be re- 
ceiving by now the weekly publication ‘World 
Trade Notes on Chemicals and Allied Products” 
which is sent gratis to all who register with the 
Department. The latest bulletin service to be in- 
augurated by the Bureau is known as “World 
Trade in Insecticides” and is under the direction 
of the Chemical Division of which Mr. C. C. Con- 
cannon is Chief. These notes which also treat of 
disinfectants and animal dips will be furnished to 
any of our members who apply. It might be well 
to again explain that certain information issued 
by the Bureau of Foreign and Domestic Com- 
merce is in the nature of confidential data and is 
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H. \WW. HAmILron 
President 


HArrY W. 
Secretary 


sent only to those who are qualified to have it. 
For this reason your Secretary cannot send a list 
of our members to Washington and expect the 
Department to put you on their mailing list. It is 
necessary that you write toi the Department your- 
selves and make application for such service. 
Forms for this purpose will be gladly sent upon 
request. There is so much of interest and value 
in the data being compiled by the Department that 
we felt it would be particularly helpful to you to 
have a speaker from the Bureau of Foreign and 
Domestic Commerce attend this meeting and tell 
you first-hand of what is being done and planned. 
The Depi irtment has again given us evidence of 
its desire to help and we are pleased that they have 
sent to us on this occasion one of their best men, 
whom you will hear at a later session. With the 
bulletins and circular matter we now receive from 
the Department of Commerce alone, we could keep 
you busy reading of domestic and foreign oppor- 
tunities, but it is not our purpose to reproduce 
this data but to offer it to you in addition to our 
own regular bulletin news service so that you may 
get as much as possible out of your membership 
with us. 


One of our bulletins this year had exceptional 
pulling-power. It was the one in which we stated 
that we could supply a limited number of copies of 
papers prepared and presented by our Mr. Readio, 
Mr. Stone and Mr. Cooling at a previous conven- 
tion. While the supply of these interesting and in- 
structive papers is practically exhausted, it may 
be possible to have reprints made if any of our 
newer members should desire to have them. 


We find that a number of our members are now 
issuing house-organs or monthly trade publica- 
tions in which of course the members’ products 
are featured. Several of these have been sent 
to you from time to time in order that you might 
see what others are doing along this line. Some- 
time tomorrow you will hear a speaker from At- 
lanta, Georgia, on the topic of house-organs. What 
he has to Say may prove an inducement to you to 
get out something of this kind for the purpose of 
enabling you to keep your materials before the 
tyes of the customers you sell and those you would 
like to sell. 


One of the best investments our members can 
make is the purchase of a copy of the new com- 
pilation of Federal and State Laws, by the Stand- 





ard Remedies Publishing Company, 
D. C., and supplied through The Proprietary As- 
sociation. This work, which gives a complete list 
of all the United States and Canadian laws affect- 
ing the sale of insecticides and disinfectants, in- 
cluding the laws of the various states, may be pur- 
chased for $3.50 by our members. The regular 
price A number have thus far bought this 
book and need only to glance at its pages to tell 
what requirements must be met before  ship- 
ping their materials into the different states of the 
union. 


Washington, 


1S. Sa; 


Within recent weeks we have been informed by 
the attorney of the Trade Practice Division of the 
Federal Trade Commission, Washington, D. C., 
that an attempt is being made by the Commission 
to check up on our industry to ascertain whether 
the resolution adopted at Indianapolis in Novem- 
ber of 1926 by the insecticide and disinfectant 
manufacturers is' being violated. The Commission 
is apparently intent upon stamping out unfair 
trade practices wherever they may be found to ex- 
ist, and they make a special request to our mem- 
bers to inform it of any violation of the Indian- 
apolis resolution which may come to their atten- 
tion. Later on you will hear from the Chairman 
of our Trade Ethics Committee who can tell you 
more about this. 

Your attention is again called to the emblem 
cut of our Association, small electrotypes of which 
can be supplied to our members at 75c each. These 
cuts are suited for use on stationery, printed mat- 
ter and in advertising. About sixty per cent of 
our members are now making use of the cuts. 
You have seen them in connection with advertis- 
ing of members’ products in SOAP. 

Within recent weeks membership certificates 
were mailed to all our members in good standing. 
It is hoped that these certificates will be framed 
and given a prominent place on your office wall. 

They serve to couple up your business with a 
movement which stands for high quality and fair 
business dealings. 

On previous occasions your Secretary in his re- 
port has referred to the numerical growth of the 
Association, thereby robbing the Membership 


Committee of an opportunity to tell you of the 
work it has done and the results accomplished. 
We will therefore make the bare statement that 


our growth in the past six months has been most 
satisfactory and leave it to Mr. Powell to give you 
the details. 

In conclusion we wish to state that as the work 
of the Association becomes greater in volume and 
importance our members are showing a greater 
disposition to cooperate, which enables us to ac- 
complish more in less time. A plea is made that 
you continue to help and not to hesitate to write 
whenever you have a suggestion or advice to offer 
which is intended to make our service of even 
greater benefit. Our relations with the Govern- 
ment departments and with the members of the 
industry are most harmonious and we have re- 
ceived many complimentary references to our 
work in a number of trade journals. It is perhaps 
needless to point out that our official publicé ation 
SOAP has been of inestimable help to us in keep- 
ing the trade acquainted with our aims and pur- 
poses and we consider ourselves particularly for- 
tunate that the publishers, Messrs. MacNair and 

(Continued on Page 93) 
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Pine Oil Disinfectants 
as Deodorants 


It is well known that many disinfectants are used more as deodor- 
ants than as disinfectants. When used as the latter, the agreeable 
piny odor of pine oil disinfectants is preferable to the aroma of coal 
tar disinfectants. It is unquestionably true that in many cases certain 
disinfectants are not used where needed, solely due to the cdor being 





















offensive to many persons. 


Yarmor Steam-distilled Pine Oil will make your soluble disin- 
fectants agreeable and pleasant to use, and at the same time assure 
efficient disinfection. Investigate its possibilities as a germicide, in- 


secticide and deodorant. 


HERCULES POWDER,COMPANY 


(INCORPORATED) 
961 Market Street, Wilmington, Delaware 


Largest producers of pine oil and wood rosin in the world 








HERCULES POWDER COMPANY 


961 Market Street 
Wilmington, Delaware 


Please send me a test sample of Hercules Pine Oil. 


Name ...... Cena seacaacilsasspeatasssae etnies sees ; 





Company ...... 
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Say you saw it in SOAP! 
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Billy B. Van, star in 
Sunny Days, came out 
to the dinner Tues- 
day evening and_ be- 
fore he could get away 
was inducted into the 
the 
Pine 


association in 
name of the 
Tree Products Co., of 
which he is president. 
The company's  prin- 
cipal product is Pine 
Tree Soap, but liquid 
soaps are also manu- 











BILLY B, VAN 
Billy's performance was greatly en- 
joved, on Monday, and his talk at the dinner 
was surely informative, as well as entertaining. 


+or 


factured. 


Speaking of the show, Sunny Days, which 
all of the conventioners attended, as guests ol 
the Williams Sealing Corp., it was moved, 
seconded and agreed, at the Tuesday meeting, 
that this be made an annual feature of the 
mid-summer meeting. Especially if Scotty 
will guarantee to pick as well in the future as 
he did this vear. 

+o 

It was also agreed that Cal Cooling should 
regularly repeat his offer of a luncheon, The 
meeting voted to eat lunch, on Cal, at any time. 

nie 

While we are on this subject. we might as 
well note that the Tuesdav meeting very gra- 
ciously expressed its willingness to smoke 
Monsanto ciears, during the session. These 
were promptly passed out and inhaled with 
great gusto throughout the afternoon. 

tiececes 

If Bill Bailey ever breaks a leg. which hap- 
pening providence forbid, Doe White will he 
ready to go to bat on a minute’s notice, as 
toastmaster. Doc's stuff at the dinner would 
have placed the efforts of any professional 
entertainer in the shade. 

soe 

At one time there was considerable discus- 
sion over whether or not a news clipping ser- 
vice, recently tried out for three months, should 
be again subscribed to. Whatever was decided 
on, it was agreed, later, that first there should 
he some publicity to clip. 

+o 

Everyone who played the Edgewater golf 

course voted it the best they had ever negoti- 
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ated and expressed very decided opinions re- 

garding making all other courses very similar. 

George Williams and Fred Hoyt were all set 

to play a big match, on Tuesday, but were 

rained out. It was probably just as well, be- 

cause neither had his driver at the hotel. 
—* 

The after-midnight activities of certain gen- 
tlemen, officially connected with the hotel man- 
agement, were severely criticised in’ certain 
quarters. But after all, all good little insecti- 
cide and disinfectant manufacturers ought to 
be in bed by then. The officials were surely 
actuated only by the kindest motives. 


—_—__+0-»>—___—__ 


The re-union of the Tangleflit twins was 
indeed touching. 
+7+er 


Apologies are due Pollnow, of Vestal, for 
the actions which ensued when he was called 


on at the dinner and when the committee 
thought Bill said Powell. 
—_—+-6-»> ~ 


All kinds and sorts of cajoling didn’t get the 
true story of Montmorency Falls out of Rob 
Jordan, Rob, incidentally, arrived — several 
davs late, having elected, as usual, to travel to 
Chicago via Lackawanna. 

eer 

Jim, if you had been at the insurgents’ table, 
along with Campbell and Charlie. McCormick, 
the breaking up of the dinner would have been 
a complete success. 

soe 


Doc. Hamilton makes a good presiding offi- 


cer. When discussion gets too hot—bang! 
rhe gavel! And everybody calms down. 
Se ckont = 





Dr. Haywood was not with us in Chicago. 
We all missed the Doc. Son Jack came up 
from St. Louis, however, and batted for 
father. The boy is a real pinch-hitter. 

asin 

Bill Bailey, the big ice box man from Mich- 
igan, flew down from Grand Rapids to act as 
toastmaster and then flew right back. It was 
good to have Bill with us even for just the 
banquet. 

scxassaaasiaiiiis 

And Arthur Ponder told George Williams 

about his (Arthur’s) friend, Binns, the butler, 


to. 


When it was announced that John Powell 
had been elected second vice-president in place 


(Continued on Page 97) 
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Can you supply 
Bulk or Private Brand 


SOAPS — SOAP BASE — DISINFECTANTS — CLEANSERS 
POLISHES — HOUSEHOLD INSECTICIDES, ETC. ? 


+ IK IOS TID + 


HERE is a real market 

among the readers of 
SOAP for all kinds of bulk 
and private label soaps, 
liquid soaps, disinfectants, 
deodorants, cleaning prep- 
arations, polishes, fly 
sprays, insecticides, etc. 


ANY companies are 

not in a position to 
manufacture each and every 
product which goes to make 
up their complete line. 
Products not manufactured 
are, quite naturally, bought 
in the trade. Then, there 
are other manufacturers 
looking to expand their 


lines without increasing 
their manufacturing facili- 
ties. Are you in a position 
to handle this kind of busi- 


ness in your specialties? 


[F YOU do or can man- 

ufacture any of these 
products in a large way and 
desire to dispose of a por- 
tion of your output to be 
sold to other manufacturers 
and distributors, to be mar- 
keted under private brand 
or for repacking, it will pay 
you to apprise the trade 
of this fact through the ad- 
vertising pages of SOAP. 


GHZ ETI + 


Write to the Advertising Department of SOAP. 
136 Liberty St., New York, for further information. 
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(Continued from Page 91) 
Dorland, are sufficiently interested in our develop- 
ment to regularly attend our meetings. With such 
a manifestation of interest and with such material 
help as is coming to us from various sources, we 
cannot help but give you a type of service that 
will prove desirable and profitable. 

In spite of certain handicaps under which we 
have worked in recent weeks, it is believed that 
this, our fourteenth summer convention, will break 
previous records from the standpoint of interest 
and accomplishment. When the series of meetings 
comes to a Close it is hoped that each one in at- 
tendance will truly feel that it was well worth 
while to have been here. 

H. W. Cone, 


Secretary. 


Committees Report 

F OLLOW ING the President's address and the 

Secretary's report, Fred A. Hoyt, Frederick Dis- 
infectant Co., reported for the Committee on Trade 
Ethics. The paper briefly reviewed the efforts 
which the association has been making to improve 
business conditions, since work was started eight 
years ago. Attention was called to the absolute 
necessity for every firm in the industry working 
with all others to eliminate any and all economic 
ills. Dr. Robert C. White then reported for the 
Insecticide Standardization Committee. After re- 
viewing recent papers on the subject, Dr. White 
presented facts, developed by the Committee, which 
indicated that very few insecticide manufacturers 
were making any attempt whatever at standardiza- 
tion and that still fewer were obtaining worth while 
results. The Committee learned that many mem- 
bers were indifferent as to standardization, while a 
few expressed a willingness to co-operate, provid- 
ing a simple, inexpensive plan could be worked out. 
These facts were backed up by replies to various 
letters sent out by the Committee. The report 
went on to discuss the many evils arising out of 
ineffective insecticides and referred to numerous 
tests instigated by the Committee. In closing, the 
Committee urged that the problem be met prompt- 
ly and firmly. It was pointed out that “either 
Government agencies must eliminate products from 
the market, which in themselves, or in their claims, 
are false and misleading, or, on the other hand, the 
conscientious manufacturers must join together, 
with well merited confidence in each other, and, in 
the power created by their union, use such means, 
as are possible, for the elimination of the dishonest 
manufacturer of pyrethrum type insecticides.” 

Peter Dougan reported for the Disinfectant Com- 
mittee, taking up commercial questions rather than 
technical problems. Packaging and merchandising 
of disinfectants were covered at length. Terms, 
discounts, etc., were also discussed. In connection 
with packages, heavy duty drums were recommend- 
ed for shipping larger quantities, both because of 
their lower cost, considering length of service, and 
the satisfaction which they give in preventing leak- 
age, contamination, etc. It was suggested that re- 
turnable drum allowances be brought closer to 
uniformity. In reporting on the merchandising 
phase of the subject, the Committee closed by 
pointing out that mobilization of sales strength in 
a campaign to develop new business, rather than 
IN continuing activity along hackneyed lines, would 
broaden the disinfectant market so widely that 
competition killing prices would never be resorted to. 
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On Tuesday, short talks were given by J. W. 
Wizeman, from the Bureau of Foreign & Domes- 
tic Commerce, and R. L. Woodcock, of the Na- 
tional Air Transport Corp. Mr. Wizeman reviewed 
the various services, which the Department is furn- 
ishing American manufacturers, suggesting that 
these be used to the utmost in increasing foreign 
trade in disinfectants, insecticides, etc. Mr. Wood- 
cock showed how the airplane was being adapted 
more and more to the needs of business and urged 
those present to make use of it whenever the oc- 
casion might arise. 


Disinfectant Standardization Discussed 

EPORTS were presented, during both the 

morning and afternoon sessions, by several 
committees. That of the Disinfectant Standardiza- 
tion Committee, submitted by Dr. W. Dreyfus, was 
read. After showing how the various methods for 
testing for phenol coefficients were producing vary- 
ing results, the report recommended that the 
Hygienic Laboratory method, as adopted by the 


Association, be used by all members. Discussion 
included short talks by Peter Dougan, Merck & 


Laboratories, Dr. 
Philbrick, Skinner, 


Co., Dr. Himebaugh, Pease 
George F. Reddish, Burton G. 
Sherman & Esselen, Harry W. Cole, Baird & 
McGuire, Inc. and A. J. Marcuse, West Disinfect- 
ing Co. Mr. Dougan strongly urged that the Hylab 
method be discarded and that the original Rideal- 
Walker test be adopted, if any definite action was 
to be taken. He pointed out that the commercial 
side of the question must also be considered and 
stated that the Hylab method was not generally 
known to buyers. Dr. Himebaugh reported the 
experience of the laboratories with which he is 
connected as indicating that, while only one test 
was necessary with the Hylab method in use, three 
usually had to be made when testing by the Rideal- 
Walker method. Mr. Philbert disagreed with the 
latter statement, indicating that results did not 
differ markedly, regardless of the test used. Dr. 
Reddish, in pointing out the difficulty of testing by 
the Hylab method, as compared with the R-W 
method, stated that the best features of both were 
being combined in a new test, the worst being 
eliminated, and that the new procedure would be 
presented at the American Public Health Associa- 
tion’s next meeting, to be held in October. He 
suggested that it might be well to wait until the 
new method could be considered before taking any 
definite action on standardization of disinfectant 
tests. Mr. Cole, after reviewing the general use of 
the R-W methods, amounting almost to practical 
exclusion of the Hylab method and after pointing 
out the decided commercial disadvantage of the 
latter, moved that the meeting rescind the action 
of a previous one in adopting the Hylab method. 
The motion was passed unanimously. 


Dr. C. C. McDonnell, from the Food, Drug and 
Insecticide Administration, next addressed the 
meeting. He expressed Dr. Haywood’s regret, at 
not having been able to be present, but delivered 
his promise to surely be on hand in December, at 
New York. After saying a few words about the 
Caustic Poison Act, Dr. McDonnell told about a 
nicotine soap investigation, recently completed by 
the Government. The investigation showed that 
when properly packed, airtight, that the soap 
would retain its nicotine content indefinitely, the 
loss of which had occasioned the gradual disappear- 
ance of nicotine soaps in recent years. He showed 
samples which had been wrapped in ‘ordinary 
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Spray Odors 


TT HE correct and effective scenting of theatre sprays, fly 
sprays, insecticides and deodorizing blocks is in its way 
an art and requires a high degree of perfuming skill both on 





account of the difficulty of the medium to be perfumed and 


because the pleasing effect must be obtained at minimum Jo 
John 



































of cost. gut 
secticid 
Manufacturers fully realize the necessity for imparting — 
ailey, 
a characteristic and agreeable odor to their products and picturec 
the announcement of a line of al 
gn 
ior the 
that m 
affiliates 
Unco Spray Odors | |}: 
not foll 
were mn 
especially adapted to their purposes and backed by the pee 
perfuming experience and resources of the Ungerer organi- = 
zation offers a solution of many pressing problems. " 
The line comprises a wide choice of odors at prices 
low enough to tender them readily available for sprays and 
deodorizing blocks and every number in it is skilfully com- 
pounded to. give the utmost in real value. 
An opportunity to submit samples and suggestions will I 
be appreciated by Ungerer & Co. — 
E 
UNGERER & CO. 
NEW YORK 
“‘Our Quality is Always Higher Than Our Price’’ 
LL va _— 
Say you saw it in SOAP! CH 
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BAILEY 


JoHNn Power IW. 


John Powell, of John Powell & Co., New York, 
who was elected Second Vice-president of the In- 
secticide & Disinfectant Manufacturers Association, 
during the Chicago meeting, to succeed J. W. 
Bailey, formerly with the Tanglefoot Co., also 
pictured above. 


paper and others which had been packaged with 
paper, dipped, after wrapping, in paraffin. 
J. L. Brenn, Huntington Laboratories, 
for the Cost Committee. The report indicated 
that most disinfectant and insecticide makers 
affiliated with the association, were already using 
satisfactory cost finding methods. Those who were 
not following this phase of their business closely 
were noted as being mostly among the smaller 


renorted 
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non-member companies. The Committee suggest- 
ed that the membership of the organization be 
broadened considerably before standardization of 
costs could be made really effective. 

The report of the Publicity Committee, pre- 
pared by Ira P. MacNair, MacNair-Dorland Co., 
was read. The report noted that most of the 
publicity since the last meeting had had to do with 
Chicago Convention plans. It pointed out that 
practically nothing had been done in a more gen- 
eral way, through newspapers, national magazines, 
etc., due to the lack of proper facilities. In com- 
menting on the report, Evans E. A. Stone, of 
Stanco, Inc., suggested that members of the organi- 
zation encourage publication, in their local news- 
papers, of such articles as might have some definite 
news value and at the same time be of benefit, in 
the way of publicity, to the industry. In order to 
get something concrete started, Mr. Stone offered, 
through his company, to prepare one article on 
household insecticides, to be sent to 100 news- 
papers. J. L. Brenn, of Huntington Labs., and 
Peter Dougan, of Merck & Co., agreed to a similar 
proposition on disinfectants. Close check is to be 
kept of the success of these trial pieces of publicity 
and reports will be made next December. 


Tnsecticide 

W. Foreman, Toledo Rex Spray Co., reported 

* for the Insecticide Committee. After touching 
briefly on certain trade practices within the indus- 
try, mostly having to do with merchandising meth- 
ods, and calling attention once again to the harm 
being done by inferior products, the report review- 
ed this country’s trade in insect flowers. The enor- 
mous growth of the trade was stressed and the 


Committee Reports 
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PYRETHRUM PRODUCTS 


Made from ONLY ONE GRADE of flowers 


Closed Dalmatian Insect Flowers 


HOPKINS’ 
CONCENTRATED 
PYRETHRUM 
EXTRACT 


J. L. HOPKINS & CO. 
Since 1890 
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(Chrysanthemum Pyrethrum Cinerartaefoltum) 


“Uniform in § trength” 


P/LHOPKINSOS. 
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135 William St. 
NEW YORK 
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violent price fluctuations of the past few years were id : f h M : 
referred to. It was suggested that co-operation Si elights oy the eeting 
with the Department of Commerce, in supplying (Continued from Page 92.4) 
information regarding stocks of flowers in manu- aoa Sols Sache Pre ; ‘5 
facturers’ hands, might, in combination with the ©! Bill Bailey, resigned, the “insurgents” gave 
Government’s production information, be made of John three rousing hisses and a garland of 
considerable value in eliminating, or at least in re- raspberries. 
ducing, the extreme speculative angle of the mar- Tee : ; : 
ket. Wallace Thomas was elected president ot 

During the Tuesday afternoon session, Peter The Swallow Club” at the banquet and Harry 
Dougan brought up the subject of the Canadian \hl was clinsen “cleat lun tee? 

. . . | as se - 4 

Anti-Pest Law, which requires that certain prod- : _ 
ucts be registered and that the makers be licensed eee 
to sell them in Canada. Discussion developed that Harry Cole’s missing teeth did not cause 
Pl pr ge sayy oe = pgp onieces had yc run Harry as much trouble as he anticipated. He 
afoul of the Canadian authorities in the matter, “oetie ec , <M ‘on Lares 
whereas it had been believed that the insecticides, could whistle and talk at the same time 
referred to in the law, clearly indicated farm and truly unique accomplishment. 
agricultural products. The authorities construed See 


the law liberally, to mean any insecticide that might 
be used by the farmer. It was pointed out that 
registration of household insecticides, under the 
law, might lead some persons to try and use them 
for the same purpose as plant insecticides, which 
action might be quite detrimental to the plant. 
One member warned that the authorities might 
possibly even broaden their interpretation of the 
act and suggested yo a Close watch be kept. The 
law provides for a $20.00 registration for each 
product. 


Best 


The registration 


fee 


Attended Mid-Sumimer 
list was larger at this mid- 
summer meeting than at any other. Ninety- 
seven members, guests and visitors were registered, 
as compared with 64 at the last Chicago conven- 
tion, a gain of more than 50 per cent. 


A Teeting 


Kor the 7,206 people who wanted to know 
where Dr. Peet’s report will be published—it 
will be in SOAP aiter it is used in the Journal 
of the Society Economic Entomology. So 
get out your ukelele and be patient. 


of 


—_+o+—___—_ 

And Carle Cooling did not—that is, he was 
not ejected from the hotel this year. Remark- 
able improvement in conduct. 


+Oor 

In his suite at the Edgewater Beach, Presi- 
dent Hamilton was lost for two hours and 
could not find his way out. He was finally 


rescued by one Harry Cole. 





Se UU ULLAL ee Uo eo HSNULUO ULNA OLN OLE OAE AA UN 








of spray. 


like” odor. 


26 CLIFF STREET 
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VANILLIN FABRIK NORD AFRICAN 

Hamburg, Germany COMMERCIAL 

Aromatic Chemicals Alger, Africa 
Oil Geranium 








ae: sont No. 77 
FLY SPRAY 


PERFUME 


HE season is fast approaching when fly sprays will be 
in great demand. Be prepared to offer your customers a 
product they will be pleased to use. 
petroleum distillate is fully disguised when it is sprayed. 
Bouquet No. 77 is economical to use—1 ounce to 1 gallon 
Guaranteed not to stain or possess a 
Let us submit samples. 


P.R. DREYER INC. 


Sole Representative of 
BERTRAND FRERES_~ - 
Sole Selling Agent for 


Roermond, Holland 


A product in which the 


ee * 
medicine 


NEW YORK 


France 


H. RAAB & CO. PAOLO VILARDI 
Reggio Calabria, Italy 


Artificial Musks Messina Essences 
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First Choi f 
All Who Compare « - 
The decided superiority of the Lowell ‘““NU-DAY”’ sprayer as a means manag 
of applying household insecticides and disinfectants is concretely si 
evidenced in the amazingly wide acceptance it has won in the very asin 
brief period it has been on the market. Announced in October of a i 
last year, it already has been adopted by the following prominent been « 
insecticide manufacturers :— ae 
ASSOCI 
O W s ised th 
The Toledo Rex Spray Company, The L EL quite | 
foledo, One “NU-DAY” SPRAYER| | | "= 
The Rex Company, Kansas City, 
Missouri. Arth 
Canada Rex Spray Company, Bright- sales f 
on, Ontario. his hea 
California Rex Spray Company, Ben- ae 
ecia, Calif. i th 
Furst-McNess Company, Freeport, transfe 
Ills. Contine 
The J. R. Watkins Company, Win- the are 
ona, Minnesota. = 
The W. T. Rawleigh Company, Free- ene 
port, Ills. 
Rigo Manfg. Company, Memphis, 
Tenn. 
Talbot Manfg. Company, Los An- 
geles, Calif. . 
The Germo Manfg. Co., St. Louis, Dripless at | 
Missouri. Any Angle 
United Drug Company, New York, The only sprayer with 
ake an all position Drip 
Flange and Non-Si- 
The De Pree Chemical Company, . Y > ™ 
lead: ‘Mitihiens. phoning Vacuum Chamber. . 
The NU-DAY is invariably the choice of insecticide manufacturers who 
want their products applied with maximum efficiency and cleanliness. To 
satisfy yourself that the NU-DAY is peerless in this respect, simply send for 
your free sample and compare it with any or all others. 
“The NU-DAY costs no more than the ordinary sprayer” 
LOWELL SPECIALTY CO. 
Member 
LOWELL MICHIGAN 
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manager, was purchased. Prior to having been 
N A i associated with National, Mr. Crary spent 22 
otes of the Industry years with the American Can Co. and _ its 


predecessors. 








ore 

John W. Bailey, formerly general sales 
manager for the Tanglefoot Co., is now pres- 
ident of the John W. Bailey Co., 68 N. Division 
\ve., Grand Rapids, Mich., who have just been 
appointed sales agents for Michigan for Gen- 
eral Electric refrigerators. Mr. Bailey has 
heen one of the most active members of the 
Insecticide and Disinfectant Manufacturers 
Association for some time past and has prom- 
ised that not even his new connection, in a field 
quite foreign to insecticides, is going to keep 
him away from the organization’s meetings. 


Dr. George F. Reddish, who resigned his 
position as bacteriologist of the Food, Drug 
& Insecticide Administration over a vear ago, 
to join Hynson, Westcott & Dunning, Balti- 
more, makers of germicides and pharmaceuti- 
cal specialties, has returned to the Government 
service in a position similar to the one he oc- 
cupied before. Its scope has been materially 
enlarged, however. Eric Drake, formerly lo- 
cated in the United States on an English fel- 
lowship, has taken Dr. Reddish’s position at 
Jaltimore. 

“a <o> 

Arthur V. Crary, manager of general line ? : sate, $3 3 
ae = Psi Me con i. tie: _Edgar Mt. Seeeny, Stee 1929 — president 
his headquarters, from Chicago to New York, ©! Monsanto Chemical Works, in charge of 
June 1. Recent Continental acquisitions, of sales, has been elected president of the com- 
the Passaic Metal Ware Co., Southern Can Co, Pany. John F. Queeny, the retiring president, 
and the United States Can Co.. made the Temains chairman of the board of directors. 
transfer necessary. Mr. Crary has been with Edgar Queeny graduated from Cornell directly 
Continental, since Sept., 1923, having joined into the United States Navy, serving during 
the frm when the National Can Corp., Detroit, the war as a lieutenant. When the war closed, 
of which he was vice president and general he joined the Monsanto organization. 


SECTOX 


| The improved liquid insecticide— 

Are you, Mr. Distributor, getting your share of the tremendous volume 
| of Liquid Insecticides now being sold? Sectox is just a few steps in advance, 
as a quality product, of any 
other similar one. 








Our chemists have solved the 
problem of obnoxious odors, 
the aftermath of spraying. 


SECTOX IS PERFUMED. It 
is 100% active, and offers dis- 
pean: is tributors a liberal margin of 
ee profit. Made in all sizes. 


PINE OIL and COAL TAR DISINFECTANTS _ Territorial assignments for 
| CRESOL COMPOUNDS - LIQUID SOAPS 1928 will be considered. 
INSULATING COMPOUNDS - INSECTICIDES 


General Compounding Corporation 


Central Avenue and 79th Place 
(Glendale) Brooklyn, N. Y. 
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The World’s Largest Manufacturers of Deodorizing Blocs! Hi 





e Originators and Pioneers Masc 
7 Speal 
z of ioe 
= : presi¢ 
= U. S. Aerzonator Blocs! i 

owe 
4 “Perfume To The Last Crystal” Lucill 


dinne} 





Being the largest producer of deodorizing blocs in 

















4 A SIZE TO FIT XQ the world—naturally we are jealous of the good saby- 
ANY CONTAINER name of the Aerzonator. Meticulous care is exer- obstet 
aes ‘ cised to maintain the Aerzonator’s quality. Only Four 
Deodorizing and urinal | the finest essential oils are used in its manufacture. ; 
blocs nishad made in shapes Because of our scientific process of manufacture. unkno 
and sizes to fit any oe we produce blocs of outstanding distinction... . of Hu 
tainer, and are packed in | uniform, hard and lasting . . . known the country type o 
parse and packages with over as blocs which ‘‘perfume to the last crystal.” are 
private labels. Attractive To jobbers concentrating on the sale of the Aer- mn P 
and handsome containers | zonator ... there is the prestige of marketing a exper 
in oxidized, white en | bloc which has made a name for itself .. . the the pr 
eled, and nickel plated | assurance of a ready and profitable market, re- and 9% 
finishes — furnished peat order business, the building of good-will, a 
with jobber’s name plate, | Record production, popular demand enables us to 
‘\ when ordered. A lower jobbers’ prices. Glad to give you facts 
ard prices! Pun 
recent] 
U.S. SANITARY SPECIALTIES CORPORATION Sage 
Laboratories and Works New York Division househ 
435 S. Western Ave., Chicago 59-63 East 12th St., (near B’way)  eanee 
Its acti 
special 
| meer man 








PARADI 


Trade Mark Reg. U. S. Pat. Of. 161837 


Paradichlorbenzene 





Specially prepared for | 
Moth Preventatives 1 


and 
Deodorizing Blocks 


For Immediate Shipment in 


200, 100 or 50 Pound Barrels | 
Write Us For Prices 























HOOKER ELECTRO CHEMICAL CO. 
] 
Sales Offices W orks 
25 PINE STREET NIAGARA FALLS 
New York City New York - 
Member 
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Celebrate Baby-San Birthday 


Huntington Laboratories, Inc., Huntington, 
Ind. entertained its office staff, factory force 
and guests at a “Baby-San” dinner given at the 
Masonic Temple in that city on June 1. 
Speakers of the evening were J. L. Brenn, 
president of the company, M. W. Levernier, 
manager of the Hospital Department and John 
Powell of John Powell & Co., New York. Miss 
Lucille Ufheil acted as toastmistress. This 
dinner marked the anniversary of the origin of 
Baby-San, a liquid castile soap, offered to the 
obstetrical profession for the bathing of babies. 
Four years ago, a liquid castile was practically 
unknown to this profession, so Mr. Levernier 
of Huntington undertook to introduce this new 
type of soap to American Hospitals. Baby-San 
was put on the market June Ist, 1925 as an 
experiment and grew in three years so that at 
the present time shipments average one thous- 
and gallons per month. 





tor 


Punsit Chemical Corp., Chatham, N. Y., 
recently incorporated, has started to manufac- 
ture disinfectants, deodorants, cattle spray and 
household insecticides. The firm will confine 
its activities to the production of bulk products, 
specializing in supplying the needs of large 
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jobbers and re-packers. The concern is oc- 
cupying a temporary two story plant, but plans 
to have a new hollow tile factory ready for 
occupancy within a year. Four acres of ground 
are available. Officers of the company are Dr. 
Franklin du Bois Smith, president, James \M. 
Naye, vice president and .\aron C. Garner, 
secretary-treasurer. The name, Punsit, was 
taken from the Punsit river and valley, both 
in the section in which Chatham, N. Y., is 
located. 


—__+or 





©. L. Williams, manager of the Williams 
Sealing Corp.’s New York office, has been 
transferred to the home office, at Decatur, IIl., 
as sales manager, succeeding W. L. Lloyd, who 
resigned early last month. R. V. Bradley, New 
England representative for Williams, is now 
located in New York, in charge of Metropolitan 


sales. 


——+ or 


Pinet Chemical Co., 67 W. 44th St., New 
York, has been formed by C. H. Stark, who is 
president. H. F. Dresel, formerly a chemist 
with the Kranich Soap Co., Brooklyn, is in 
charge of manufacturing operations, deodor- 
ants, disinfectants and toilet preparations being 
the concern’s products at this time. It 1s ex- 
pected that the line will be broadened, among 
related products, as developments warrant. 





Hand spraying is too slow and laborious for 
modern industry and institutions. Offer them 
an up-to-date high speed electric sprayer, and 
you will get their business. Many leading man- 
ufacturers of industrial insecticides are finding 
the Tornado the biggest stimulant to sales 
that they have ever used! 

The appeal of the electric sprayer brings in 
plenty of NEW business. And because the 
electric sprayer is so easy to use and gives such 
splendid results it makes old customers use 
more insecticide and consequently BUY more. 


germicides, and disinfectants. 


Mail the 
coupon 
today. 








Increase Your Insecticide Business 
with these Electric Sprayers 





Breuer’s Tornado Portable Electric 


are the most powerful and efficient of their type on the market. 
Model 6 ball bearing 144 H.P. G-E motor, is for heavy duty service 
in mills, warehouses, and larger institutions. Model 50, 
with ¥¢ H.P. G-E motor, is designed for smaller plants 
and institutions, as well as for home use. 

Write today for complete description and full particulars 


; Please send full particulars on the Breuer Portable 
: Tornado Electric Sprayer. 
BREUER ELECTRIC MFG. CO., 
860 Blackhawk St., Chicago, Ill. 
Name 


Address . , eee Pe CR cerree 


Sprayers 


Handle all liquid insecticides, 


No obligation. 
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Where the job is a big one— |} «.: 
Serial 
Class 
9 
BROWN’S AUTO-SPRAY No. 50 241, 
Brow1 
For use in bulk disinfecting and ae 
exterminating work — in cattle ees 
cars, stockyards, poultry houses, 241, 
stock farms, vermin and insect in- for the 
fested buildings, etc. : La 
No. 25 
This portable light weight sprayer it is unsurpassed. Also available for 4 
holds two and one half gallons of applying white-wash, removing 241. 
liquid, stands eighteen inches high, 41) paper, etc. Standard equip- “ol : 
weighs six pounds empty and about f : i Colo. 
twenty-three pounds loaded and is a See veeaeneene econ - 212. J 
available in brass or galvanized for sale with disinfectants and in- 241,: 
steel. For the uses outlined above _ secticides to bulk users. Compz 
Send for complete information and prices. This advertisement, a 19 
pinned to your letterhead, will bring both at once. pone 
Geo. J. 
cel I , 
THE E. C. BROWN COMPANY ished 
ROCHESTER NEW YORK 241,5 
& Ga 
Trade Mark 
PINEzOzDER 
Reg. U. S. Pat. Off. 
TY 
Pine Oil Disinfectant 
The disinfectant and deodorant witn the pleasant pine odor and a con- 
stant phenol coefficient of 4.5. Especially treated by a patented process to 
prevent oxidation and thus permanently to retain its germ killing strength. 
ATTENTION PINE OIL MANUFACTURERS — 
Our patents will prevent your pine oil from oxidizing in drums. The great- | 
est feature, however, is that you can market pine oil to disinfectant makers and | 
guarantee to them that your product will make a disinfectant with a high con- | 
stant carbolic coefficient of from 4 to 5 that will never weaken. This may be 
offered at practically no additional cost. We are now leasing our patent rights 
to pine oil manufacturers who wish to sell a superior grade of pine oil to the | 
disinfectant trade, without a corresponding increase in cost. 
For further details communicate with the sole owners of the patents— 
H. & V. CHEMICAL PRODUCTS CORP., Inc. 
Office—2123 Church Av., Brooklyn, N. Y. Phone—Buckminster 7085 7 
— 
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Trade Marks Granted 


(From Page 55) 


Co., New Orleans, La. 
Serial No. 258,873. Published Feb. 14, 1928. 
Class 6. 

241,390—Metal polish. Edward A. 
3rowne, doing business as E. A. Browne 
& Co., Yonkers, N. Y. Filed Dec. 5, 1927. 
Serial No. 258,457. Published Feb. 14, 1928. 
Class 4. 

241,396—Toilet soap especially adapted 
for the hair, Ho-Ro-Co Manufacturing Co., 
St. Louis, Mo. Filed Dec. 16, 1927. Serial 
No, 259,005. Published Feb. 14, 1928. Class 
4, 

241,401—Metal polish. E. Lewis, Denver, 
Colo. Filed July 18, 1927. Serial No. 252,- 
212. Published Feb. 14, 1928. Class 4. 
241,580—Insecticides. Uniform Products 
Company, Lancaster, Pa. Filed September 
10, 1927. Serial No. 254,609. Published 
February 21, 1928. 

241,591—Shoe Polishes and 
Geo. J. Kelly, Inc., Lynn, Mass. 


Cleaners. 
Filed De- 


cember 10, 1925. Serial No. 224,513. Pub- 
lished February 21, 1928. 

241,598—Toilet and Bath Soap. Procter 
& Gamble Company, Cincinnati, Ohio. 


su AF 


Filed Dec. 13, 1927. 


234,227. 


Filed July 6, 1926. Serial No. 


Published February 14, 1928. 

241,634— Metal Polish. Fuller Brush Com- 
pany, Hartford, Conn. Filed October 5, 
1927. Serial No. 255,055. Published Febru- 
ary 21, 1928. 


241,646—Insecticide, Powder and Liquid. 
Agatha P. Thomson, St. Louis, Mo. Filed 
December 15, 1927. Serial No. 258,968. 
Published February 21, 1928. 


241,658—Insecticide, Powder and Liquid. 
Agatha P. Thomson, St. Louis, Mo. Filed 
December 15, 1927. Serial No. 258,967. 
Published February 21, 1928. 


241,662—Shampoo. Edwin K. Elmore, 
doing business as Elmore Laboratories, San 
Francisco, Calif. Filed December 13, 1927. 
Serial No. 258,858. Published February 21, 
1928. 

241,669—Ant Powder. Johnson, Carvell 
& Murphy, doing business as Kellogg’s Ant 
Paste Co., Los Angeles, Calif. Filed De- 
cember 9, 1927. Serial No. 258,709. Pub- 
lished February 21, 1928. 

241,749—Cleaning Preparation for Marble, 
Rubber, Tile and Wooden Floors. Ameri- 
can Soap Corporation, New York, N. Y. 








oe “ce 


Chicago 
Boston 


For the coming season ! 
NEW ODORS for SPRAYS and DISINFECTANTS 


Spray Bouquet No. 1888 
- as No. 1€ 
ms " No. 1890 


9 . 145 


Powerful, Exceptionally Pleasant and Readily Soluble 


NEW ODORS for PARADICHLORBENZENE 


Para Bouquet No. 189] 
mt i. No. 1892 
No. 1893 
Strong, Sweet and Lasting 


We will assist you in your manufacturing 
lems, and will gladly send samples. 


PIERRE LEMOINE, INC. 


200 VARICK STREET 
Factory: LONG ISLAND CITY, N. Y. 


$1.25 Ib. 


ia * 


$1.75 Ib. 


= fo * 
aa” 


prob- 
Write to us. 


NEW YORK St. Louis 


Portland, Ore. 
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also Plain and Decorated 


TIN CANS 


for Pastes, Soft Soabs, Dry and Liquid Insecticides 


HOLDERS FOR 


DEODORIZING BLOCKS 


Write us about your requirements 


and let us submit samples and prices. 


WILLIAM VOGEL & BrRos., INC. 


Brooklyn, N. Y. 


37-47 So. 9th Street 


IN BUSINESS OVER FIFTY YEARS. 


SHAKER TOP CANS 


for paradichlorbenzene crystals 























1. NOX-KWIK kills flies, mosqui- 
toes, bed-bugs, ants and ‘other 
winged insects. (It does not 
merely stun as ordinary insec- 
ticides do.) 

2. NOX-KWIK is always of stand- 
ard uniform strength - - 100% 
active ingredients. 

3. NOX-KWIK is 


Now, Quick Profits 


% 





FLY SPRAY 





and practically odorless. It will 
not contaminate food-stuffs. 

4. NOX-KWIK is stainless. It wil] 
not harm the finest fabrics. 
furniture or metals. 

5. NOX-KWIK is economical in use. 
Less of Nox-Kwik is required 
than the ordinary fly sprays. 

6. NOX-KWIK will be pleasantly 
perfumed at slight additional 
cost. 


size containers from a 65 gallon 


NOX-KWIK is packed in various 
{[e-,. to a half pint can. 


Nox=Kwik 





” Reneat Sales 
N 





FLY SPRAY 


The All Purpose Liquid Insecticide 


Just plain homely fact . 
these six claims on the left 
here! Six reasons why Nox- 
Kwik will appeal to your mar- 
ket as it has to jobbers the 
country over! Where is the job- 
ber who is not searching for 
the product offering repeat 
sales, rapid turn-over, quick 
profits . . . the assurance of 
building good-wi!l? Let us pro- 
duce the evidence! 


Nox-Kwik, if you desire, can be 
packed under your private la- 
bel. Our label is attractive, 
colorful, sales compelling! 
Guarantee Nox-Kwik to your 
trade in the confidence that 
it will “deliver” . .. that its 
quality is all there, because an 
old reputable manufacturer 
stands back of this product. 
Volume production enables us 
to quote low prices. May we 
tell you more about it? 


U.S. SANITARY SPECIALTIES CORP. 


Laboratories and Works—435 So. Western Ave., Chicago 
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Filed August 17, 1927. Serial No. 253,563. 
Published January 17, 1928. 
241,904—Dentifrice. Frank I. Hicks, do- 
ing business as Children’s Clinical Labora- 
tory, Granville, N. Y. Filed January 16, 
1928. Serial No. 260,176. Published Febru- 
ary 28, 1928. 
241,928—Insecticides. U. 
cialties Corporation, Chicago, III. 


S. Sanitary Spe- 
Filed De- 


cember 19, 1927. Serial No. 259,150. Pub- 
lished February 28, 1928. 

242,071 Washing or Cleaning Com- 
pounds. American Ammone Company, 


Filed December 28, 1927. 
Published February 28, 


New York, N. Y. 
Serial No. 259,385. 
1928. 

242,072—-Soaps, Soap Preparations. HI. 
Th. Bohme A. G., Chemnitz, Germany. 
Filed December 24, 1927. Serial No. 259,- 
319. Published February 28, 1928. 

242,073—Cleaning Fluids used for Clean- 
ing Clothes. European Cleaner Company, 
Rochester, N. Y. Filed December 23, 1927. 
Serial No. 259,302. Published February 28, 
1928. 

242,075 — Toilet Soap, Shaving Soap, 
Shaving Cream and Shaving Sticks. Eugene 
Rimmel, Limited, London, England. Filed 
December 22, 1927. Serial No. 259,255. 
Published February 28, 1928. 


242,076—Soap. The Sydney Ross Co., 
Newark, N. J. Filed December 21, 1927. Se- 
rial No. 259,225. Published February 28, 
1928. 

242,077—-Automobile Cleaner Polish and 
Restorative. Robert Doke Robinson, doing 
business, as Hy-Tone Products, Kansas 
City, Mo. Filed December 21, 1927. Serial 
No. 259,218. Published March 6, 1928. 

242,079 — Shampoo Powder and Soap. 
Karlsruher Parfumerie-und Toiletteseifen- 
Fabrik F. Wolff & Sohn Gésellschaft mit 
Beschrankter Haftung, Karlsruhe, Germany. 
Filed December 17, 1927. Serial No. 259,- 
065. Published February 28, 1928. 

242,093 — Cleaning and Polishing Com- 
pounds. John P. Merz, doing business as 
Noxal Chemical Co., Philadelphia, Pa. 
Filed July 9, 1927. Serial No. 251,783. Pub- 
lished February 28, 1928. 

242,094—Cleaning and Washing Powder. 


Clarence N. Williams, doing business as 


Trid Products Co., Fresno, Calif. Filed 
June 16, 1927. Serial No. 250,661. Pub- 
lished March 6, 1928. 

242,125—Soap. Richard Hudnut, New 


York, N. Y. Filed December 31, 1927. Se- 
rial No. 259,562. Published February 28, 
1928. 











r 





Constant, uniform production. 





| Insecticides-Liquids of All Kinds | 
i Filled Into Bottles and Small Cans 





| All metal contact; no rubber tubes to rot and cause trouble. 


The Kiefer Rotary Vacuum Filling Machine is made in four sizes. 
for catalog showing these and our semi-automatic machines. 


THE KARL KIEFER MACHINE Co. 


CINCINNATI, O. 


with a Kiefer Rotary Vac- 

uum Filling Machine. 

One inexperienced operator | 

needed to feed bottles—dis- | 

charge direct to cappers, 
| 


Production !—at lowest cost | 


corkers, etc. 
Clean filling—no dripping 
onto bottles; no overfilling ; 
no wiping of bottles. 
Broken and imperfect bot- 
tles pass through machine 
and no liquid goes into 
them. 














Write 




























SOAP JUNE, 1928 








a 





“EIDERDOWN” 


Pure White neutral 


Powdered Soap- 














aS 
WHOLE COARSE and FINE POWDERED 
DALMATIAN JAPANESE 





Pyrethrum- 


We are specialists in this item. 
—w 
Soap Bark - Sandalwood_ =- 
Lavender Flowers 
Let us Submit Samples and Quotations 


S. B. PENICK & COMPANY 


115 Fulton Street - - - #£=\New York, N. Y. 
Factories at Weehawken, N. J. and Asheville, N. C. 











Benzoin 
































THE WHITE TAR COMPANY 


OF NEW JERSEY, Inc. 
Founded in 1886 


Belleville Turnpike Kearny, New Jersey 





Works Works 
Kearny Cincinnati 
New Jersey Ohio 


To be sure of unvarying quality, 
use White Tar Products 


DEODORIZING AND 
INSECTICIDE BLOCKS 


Of Naphthalene, Naphthalene and Gum Camphor., 
Naphthalene and Paradichlorobenzol, and _ straight 
Paradichlorobenzol. 


Furnished in quantities from 5 Ibs. to a carload. 
Perfumed or colored on special quantity orders. 


Other forms of these combinations: 
Tablets, small and large Balls. 


Crystals, Lumps, 
NAPHTHALENE _ Refined—High melting point—Prime White. 
Flakes, Crushed, Crystals, 
Tablets, Blocks. 


Lumps, Powder, Balls, 





A carton or a carload. 
————— 

















Say you saw it in SOAP! 





JUNE 





Th 
of pP 
killin 
time 
fact, : 
V Cl 
(juUen¢ 
tants 
coetti 
of tin 
This 
gradu 
erally 

Pin 
ucts ¢ 
tial c 
the o 
terpin 
cohols 
or les 
compo 
produc 
has a 
able « 
oxygel 
cil dis 
in the 
with { 





A | 
cide 


etc. 


Ou: 
pro 
spré 


ord 
If o 


wan 
tion 











928 





M |! 





I 





JuNE, 1928 


SOAP 


107 





Deterioration of Pine. Oils 

That pine oil as the chief germicidal agent 
of pine oil disinfectants germ- 
killing power within a comparatively short 
time after manufacture, is a well known 
fact, according to William Haag of the H& 
VY Chemical Products Corp. As a conse- 
quence, manufacturers of pine oil disinfec- 
tants are not able to guarantee a phenol 
coefficient of definite strength for any length 
of time after the product leaves the factory. 
This deterioriation is believed due to a 
gradual chemical change in the pine oil, gen- 
erally conceded to be oxidation. 


loses its 


Pine oil is a mixture of a number of prod- 
ucts of the terpineol family, but the essen- 
tial constituent is alpha terpineol, probably 
the optically active laevo modification of a 
terpineol. Terpineols are unsaturated al- 
cohols and being unsaturated, oxidize more 
or less easily. Terpineol peroxide is one 
compound formed by the oxidation and_ this 
product is inactive as a germicide. Pine oil 
has a great affinity for oxygen and is capa- 
able of dissolving large quantities of free 
oxygen, Since pine oil (and likewise pine 
cil disinfectant) contains water, the action 
in the oxidation has a definite connection 
with the water present. Supposedly, the 


pine oil reaches a supersaturation point of 
oxygen held, and the excess of oxygen 
unites with the water forming small quan- 
tities of hydrogen peroxide. The peroxide of 
hydrogen acts as an oxidizing agent inasmuch 
as it liberates nascent oxygen, vielding ter- 
pineol peroxide and camphor resins, and 
hence tending to destroy or reduce material- 
ly the germicidal power of the pine oil, 
Mr. Haag states. 

Through the incorporation of a reducing 
agent in the pine oil or pine oil disinfectant, 
this oxidation is prevented. By the preven- 
tion of the formation of terpineol oxidation 
products, the phenol coefficient is main- 
tained indefinitely at the point where it 
stood at time of manufacture. Whether 
the reducing agent is added to the pine oil 
before manufacture or to the finished disin- 
fectant appears to make little difference. 
Various sugars have been tried as a reduc- 
ing agent with success, but the use of about 
one percent of dextrose in a slightly alka- 
line solution gave the best results and defin- 
itely prevented any loss of strength over 
periods of months. For treatment of pine 
oils prior to storage, that is pine oils destin- 
ed for later use in disinfectant manufac- 
ture, to prevent oxidation and loss of ger- 
nicidal power, Mr. Haag states that the use 





Let Your Product 
Nalelay 


etc. 
product. 


orders always. 


tions—and it will be RIGHT. 


Write for samples and prices. 





A sprayer that co-operates with your product is a de- 
cided advantage in merchandising insecticides, repellants, 
The better the sprayer, the better they like your 





Our fifty years’ experience, large factory and efficient 
production facilities, not only insure you the kind of a 
sprayer you want, but accord prompt attention to your 


If our large line does not include the type of sprayer you 
want, we will design a sprayer made to your specifica- 


POTATO IMPLEMENT CO. 


Sprayers for years 
have been sold under a 
money-back guarantee—evi- 
dence of our careful manu- 
facturing, testing and in- 
spection methods. 


Acme 


Improvements 


Our No. 200 Sprayer has a Drip Cup 
which keeps the liquid from dripping 
on the floor or person; air and spray 
tubes are co-ordinated to produce a 
mist or fog that hangs in the air long- 
er; special processed leather plunger 
cup takes hold instantly and gives full 
spray volume; vent in can screw pre- 
vents siphoning when not in use. 


- Dept. 00 - Traverse City, Mich. 
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Bulk Insecticides a S pecialty 


“BEE BRAND” LIQUID SPRAY 


Concentrated or Ready for Use 


Add it to your line and sell it in bulk, as well as in our package line. 
Its clean cedar odor does away with the objection raised against the use 
of most sprays in theatres, clubs and other public places. 

Packed in 50 gallon steel drums and 1, 5, and 10 gallon containers 


Mc CORMICK & Co., INC. marvianp 


“INSECTICIDE DEPARTMENT” 




















CRESYLIC ACID 


97-99% Pale or Dark 





Washed frozen free of naphthalene 
Guaranteed to make milk white solution—not pink. 


90% Benzol Solvent Naphtha 
C. P. Toluol 


WILLIAM COOPER & NEPHEWS 


INCORPORATED 









1909 Clifton Avenue Chicago, Ill. 
































| 
DISINFECTANTS - INSECTICIDES - FLY SPRAYS - SOAPS 
METAL POLISH - ROOF COATINGS 


We sell large quantities of these products to leading jobbers 
who find it cheaper to buy from us than to manufacture them- 
selves. Drop shipments made under your own name and brand. 
Why not investigate our proposition? There's no obligation 
whatever. Write us for complete information and prices today. 





2450 Canal Rd., 
THE CHEMICAL SUPPLY COMPANY CLEVELAND, OHIO. 
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of dextrose has worked out very well. The 
process is covered by patents owned by the 
H. & V. Chemical Products Corp., Brooklyn, 
| e £ 
———_~<+e+ 
Bolivian Insecticide Market 

Bolivia has an area of 514,000 square miles 
and the population is approximately 2,000,000 
persons. It has practically no large cities, La 
Paz, the largest in the republic, having a popu- 
lation of about 100,000 and Cochabamba, the 
second city, a population of about 30,000. As 
the Republic has no seaport, imports and ex- 
ports pass chiefly through the Chilean ports of 
Arica, Mollenda and Antofagasta and the river 
ports of Suarez on the Paraguay, Montes on the 
Itenez, Villa Bella on the Madeira, and Bahia 
on the upper Acre. In considering Bolivia as 
a market for insecticides, the most important 
factor is that between 60 and 70 per cent of the 
population consists of Indians who rarely, if 
ever, make any attempt to exterminate insect 
pests of any kind. 

The bulk of the present population of Bolivia 
is found in the very high plateau area in the 
western section of the Republic. The altitude, 
which averages 12,200 feet above sea level, 
renders insect life practically non-existent, and 
the demand for insecticides is consequently 


negligible. The agricultural lowlands on the 
other hand are sparsely settled. In Amazonian 

Solivia the situation is very different and mos- 
quitoes and other insects are very numerous. 
However, the population of this section is very 
small. The use of disinfectants is limited al- 
most entirely to the medical profession and 
household insecticides are used only in the 
better-class hotels and clubs of the larger cities. 
United States exports of household insecticides 
and disinfectants to Bolivia, during 1927, 
amounted to only 1,366 pounds valued at $925. 
There are a few insect powders and fly papers 
on the local market, mainly of American and 
French origin, but they do not enjoy a very 
large sale. The principal retail distributors are 
the local drug stores. There is no local manu- 
facturing of insect powder in Bolivia. A con- 
siderable portion of the household insecticide 
consumed in Bolivia is imported direct by the 
drug stores. 

The following charges are assessed upon 
goods entering Bolivia through the La Paz 
customs house: 

Solivian Import Tariff—O.05 gold_bolivi- 
anos per gross kilo. (weight of goods plus 
weight container and packing). 

Warehouse tax—!% of 1 per cent ad valorem. 
Railroad tax—0.01 boliviano per kilo. 





BULK INSECTICIDE 


As good as the best 
The price will surprise you! 


Looks, acts and smells like any of the highly advertised products. 


Send for a quart sample—no charge. 


Drum shipments will 


equal samples or money refunded. We repeat, al/ prices, with 
freight allowed, will surprise you. 


Also Makers of Bulk or Private Brand 


Deodorizing Blocks 
Deodorizing Crystals 


Metal Polish 
Disinfectants 


Boiler Leak Compound 
Drain Pipe Solvent 


Importers & producers of INSECT POWDER from 
STRICTLY CLOSED FLOWERS 


GOULARD & OLENA, INc. 


Office 
140 Liberty St., N. Y. City 


Phones 
Rector 5889-2843 


Factory 
Jersey City, N. J. 


a a el 
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Cat 

SPRAYERS Sti 

For Applying Insecticides and Fungicides ( ” 

. The Junior Compressed Air Sprayers are different from all A ) 
Junior Sprayer others. They are the only sprayers with Robertson Pump, which Bolivi 
has a higher working efficiency than any other pump ever made. upon 

They give a continuous spray, reduce the liquid to a fine mist- Dome 


like vapor and throw it with great force, so that it is driven 
into the smallest cracks and crevices. = 
Write for Prices and Illustrated Pamphlet. laylo 

NOT LIKE ORDINARY SPRAYERS 

Ask to be Shown the Difference 


JAECKH MANUFACTURING COMPANY Ab 


any b 





No. 55—JUNIOR SPRAYER 
Capacity, 1 Pint 




































422 EAST EIGHTH ST. CINCINNATI, OHIO ufactt 
stituti 
eS Ge» eam ject 0 
produ 
NEW Kill Him & Save M ag 
LOW PRICE e is FUER Ce ORV ROMY Fy ee ci 
: Germ: 
gs Have you ever figured out in dollars and cents fe 
the loss you sustain each year by the ruthless destruc- of thr 
tiveness of Rats and Mice? You can totally wipe he use 
out this big item by the use of RATIN, which for It is a 
25 years has been successfully and safely used to are ei 
eradicate these pests. Among the thousands of users odor 
. are the Municipalities a 
of New York, Chi- rhe 
cago, Philadelphia, ucts f 
Detroit, Newark, es oy 
Memphis, New Or- & 
leans and other cities, which 
besides the most |]! Mathis 
: prominent manufac- erectec 
turers and institutions manuf 
wa ge : in America and Eu- Th : 
Ask for ree in- : eV a 
formation on how er RATIN is un- Tics 
to eliminate all like any other prep- uspu 
ate ana “ere aration; it is guaran- tion, Vv 
: peepee err aes teed harmless; it is |} ae 
“HY-SPEED” Vacuum Bottle Fillers with | py ggg eden danke elutile,.& a the sal 
new light-weight, acid-resisting handles, treatment. eine itavte | Intecti 
are bottling liquids more economically | former 
than ever at our new low price level. ever, if 
| The RATIN LABORATORY, Inc, | | °: 
ALSOP ENGINEERING CO : ABORAT y MG YF oun 
47 W. 63rd Street New York 116 Broad Street : an 
*ilters ixers, P s, Bottle Fillers, Tanks, etc. s€ Dy 
Filters, Mixers, Pumps, Bottle Fillers, Tanks, et | New York, N. Y. | Medue 
| . a 
OGD GED RIN @ Boome Ga & a J dtabin 
the dis 
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CRESYLIC ACID cal 


All Grades 
CREOSOTE OILS A 
Cresol Specially prepared for Phenol 
U.S.P. disinfectant manufacturers. U.S.P. 


COAL TAR PRODUCTS 


WM. E. JORDAN & BROTHER, 2590 Atlantic Ave., Bklyn., N. Y. 
Mechanics Bank Bldg. Telephone Glenmore 7318-7319 
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Cartage, ete —1.00 boliviano per metric ton. 
Statistical tax—1 per cent ad valorem. 
Centennial tax—10 per cent ad valorem. 

A list of possible dealers in insecticides in 
Bolivia is available to properly accredited firms 
upon request to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., or 
any branch office of the Bureau. (By Earle C 
faylor, Department of Commerce. ) 


<@> 


Disinfectants in Germany 


About 95 companies in Germany now man- 
ufacture disinfectants. State and private in 
stitutions are conducting research on the sub- 
ject of disinfectants, as many of the known 
| disadvantages. 
Cresol soap and sublimate are the most popu 
lar disinfectants in Germany. Many other 
German preparations kill germs only after two 
or three hours, which means that they can not 
he used for personal or wound disinfection. 
It is alleged their only advantage is that they 
are either scentless or ‘ 
odor. 


products possess Ce msiderable 


possess an agreeable 


The new process of gaining tar and tar prod- 
ucts from coal, at low temperatures, offered 
the possibility of producing phenol products 
which possess good germicidal qualities. The 
Mathias Stinnes mine I/II, in Karnap, has 
erected a plant which has been uninterruptedly 
manufacturing these products for over a year. 
They are known under the names of Ufinol and 
Tusputol. Ufinol is used for general disinfec- 
tion, while Tusputol is used for disinfecting 
the saliva of tubercular people and for the dis- 
infection of clothing, ete. These two products 
formerly retained the odor of phenol; how- 
ever, It is now reported that a process has been 
found to deodorize them and even to give them 
a pleasant odor, which has resulted in greater 
use by hospitals and sanitariums. “wo further 
products, gained through low temperatures, are 
Stabinol and Pethanol. Stabinol is used for 
the disinfection of animals and_ stables, and 
has qualities similar to Ufinol. Pethanol is 
used for killing all kinds of plant insects. 


ARABOL 


NT a 


(Consul Hamilton C. Claiborne, Frankfort on 


the Main. ) 


—_—_—___~+o+ — 


The market for household insecticides and 
disinfectants, in Portugal, is not large, due to 
the low purchasing power of the most popu- 
lation. Living conditions are crowded, how- 
ever, and the construction of the buildings is 
such that insect pests have every opportunity 
to multiply. The market is apparently there, 
but has not been developed to any appreciable 
extent. There are no local inseeticide and dis- 
infectant makers of consequence. 
‘shi 

\n effective larvicide for mosquitoes is made 
from 1.5 grams of borax per liter of water 


or a more concentrated solution.—American 


Jour, Hygiene, 8, 293, 1928. 
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KING & HOWE 


IMPORTERS — _—*MILLERS 
if, a 
DRUG 


CRUDE Sy 









Insect Powder 


NOT BRANDED 
NOT MIXED 


Three varieties—closed Dalmatian, 
half-closed Dalmatian and Japan- 
ese. Impalpable powder or coarse 
mesh, ground by our own mills. 








Insect Flowers 


Allow us to quote you direct from 
the go-downs of Japan and the inte- 
rior collecting centers of Dalmatia. 


KING & HOWE 


75 FULTON ST. NEW YORK 
















Glues,Gumsa Pastes 
For Every Purpose 
Write For Samples 

THE ARABOL MEG.CO. 


NEW YORK: 110E. 42"°ST. 
CHICAGO: (CICERO) ILL. 
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John C. Wiarda & Co. 


260 Freeman St., Brooklyn, N. Y. | 
Manufacturers Jobbers | 


Acids . Alkalies ° Salts ° Insecticides 


SODIUM FLUORIDE 


Fluffy - Extra light - Free flowing - 95% Pure | 
of our own manufacture 
SILEX — SOAP FILLERS | 


Send for Samples 
























i 
perfumes for 
theatre sprays - deodorants ( 

and liquid soaps ! » 


A complete line of perfuming specialties originated 
especially for use in this class of products including 


Violet - Rose - Cedar - Lilac 
Corylopsis - Oriental 
and many others 


These odors are fragrant, stand up perfectly 
and will last. They are priced reasonably. 
Samples and quotations on request. 


ee 








perfume you want and we will origi- 
nate something for you—and if you 
approve the sample and adopt the odor 
your right to its exclusive use will be 
protected. 


Perhaps you may want to use an indi- 
vidual odor in your products—some- 
thing that is not noticeable among 
competing sprays, deodorants, liquid 
soaps, etc. If so, tell us what type of 


GEORGE V. GROSS COMPANY 


30 Old Slip New York 

























IF your problem concerns pyrethrum in any form— 
our analytical and research laboratories are at your 
service. 


DEPENDABLE - GUARANTEED - SERVICE 


by leaders in Pyrethrum Products 





for almost half a century 








IMIS CORMICK EF CO* varia 
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Madrid Market for Sanitary Products 

The need in Madrid and surrounding terri- 
tory for household disinfectants appears to be 
quite limited by the slight rainfall during the 
warm months. There is some use of liquid 
disinfectants on the floors of public institutions 
such as hospitals and prisons, but it is not uni- 
versal because of the extensive use of tile 
floors, which are more readily cleansed with 
soap and water. In the cities of this region, 
there is a slight demand for fly killers and a 
very large one for sprays and powders designed 

protect against moths, which are numer- 
out during the summer season, as well as vari- 
out other predatory insects that invade homes. 
In the country districts, there appears to be lit- 
tle or no demand for any such chemical prepa- 
rations for household use. 

Various preparations of American and Span- 
ish manufacture are on sale in Madrid drug 
stores and shops where household supplies are 
handled. During the past season one Ameri- 
can product was extensively advertised and ap- 
pears to have obtained a satisfactory hold on 
the market. Powders and sprays from the 
United States, and those made within this 
country, seem to dominate the market, the for- 
mer because of their marked superiority and 
the offering of efficient sprayers, and the latter 


A COMPLETE MANUFACTURING 
UNIT FOR INSECTICIDES 


i¥] 











Wy SHEE) 


ORTEN; {2} 


















47 W. 63rd Street 
Filters, Mixers, Pumps, Bottle Fillers, Tanks, 


etc. 





because they generally are cheaper and appeal 
to a community whose purchasing power is 
relatively low. Powders and sprays harmless 
to humans and which do not stain cloth, wood, 
wr tile floors are preferred. 

The most common spreader for powders is a 
small box with bellows top and a spout protrud- 
ing from one side. This is simple and cheap. 
Some preparations are sold in cans without 
such attachments and a small bellows made of 
wood and air-tight cloth is furnished separ- 
ately. For sprays, the pump gun, common in 
the United States, is customarily employed. 
Various chemicals for cockroaches and_ bed 
bugs, including phosphorous compounds, are 
simply placed in saucers, but are unclean and 
dangerous to children and domestic animals. 

secause of the keen competition and the dis- 
inclination of retailers to import directly, an 
energetic agent is thought to be an excellent 
means of introducing a new commodity. He 
should be able to canvass the trade, supply deal- 
ers from stocks held on hand, or in the various 
free port warehouses, arrange window displays, 
and distribute advertising matter. Advertising 
of such products appears to be most effective 
by means of window displays and _ illustrated 
announcements in the daily press. (Consul 
M. L. Stafford, Madrid, Spain). 








A sturdy 
PERCOLATOR 


for 


Insect 
Powder 


oe 


Showing 
50 Gallon Size 
Price 
$35.00 Complete 





Made 


from 
Ingot Galvanized Iron 
Has cover, strainer, 


#20 gauge ARMCO 
(not steel). 
faucet and felt 
sizes built to order. 


ring. Other 


Let Us Estimate on Your Wants. 


FARLINGER-RICE CO. 
EAST ORANGE, N. J. 
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| HEADQUARTERS FOR | 
GOOD USED SOAP MACHINERY | 
Overhauled, Rebuilt and Tested in our Modern Machine Shop at 
| our Plant and Warehouse, Newark, N. J. Inspection Invited. Cla 
vertis 
ATTRACTIVE PRICES — IMMEDIATE SHIPMENT nes 
S x 
Space does not permit listing every item in stock. Write for items not yet listed. rate ¢ 
DOPP KETTLES; CRUTCHERS; FRAMES; CHIP DRYERS; FOOT 
PRESSES; POWER PRESSES; FILTER PRESSES, ALL STANDARD Soa 
MAKES, 18” to 42”; MILLS, 3-ROLL, 4-ROLL, 5-ROLL, 6-ROLL, Tis 
GRANITE AND STEEL; PLODDERS; CUTTING TABLES; REMELT- years 
ERS; SLABBERS; SOAP CHIPPERS; GRINDERS, SCHUTZ-O'NEILL Exper 
MILLS, RAYMOND PULVERIZERS, MEADE AND DAY MILLS; MIX- with 
ERS, DRY POWDER, JACKETED, DOUGH; PONY MIXERS; COOL- Box } 
ING ROLLS; POWDER FILLERS; TUBE FILLER; TUBE CLOSERS; 
WRAPPING MACHINES; LABELLERS; COPPER AND ALUMINUM ——— 
KETTLES AND TANKS; STORAGE TANKS; EVAPORATORS, Etc. For 
Send Us Your Inquiries | to diff 
LET US BE YOUR CUSTOMER! H | ge M 
We will buy your surplus or idle machinery. | ate 
SEND US A LIST TODAY! | Chics . 
| a icag 
| Write for Our Latest 4-Page Circular 
| CONSOLIDATED PRODUCTS COMPANY, INC i 
A 6 © cally 
15-21 PARK ROW, NEW YORK CITY _ BARCLAY 0604 — cleanir 
: this cc 
ples ar 
\cme 
SOAP MACHINERY FOR SALE cago. 
REBUILT SOAP MACHINERY IN GUARANTEED FIRST-CLASS WORKING CONDITION a 
At very attractive prices — Every piece listed is in stock for immediate shipment. Supe 
Oryers E ny Toilet Soap Mills ical kn 
Two Proctor & Schwartz Large Roll Soap Chip 2, 3, 4, 5 and 6-roll Granite Toilet Soap Mills. al Ss 
Dryers complete. Houchin- Aiken 4 and 5-roll Steel Mills. practic. 
Three Proctor & Schwartz Soap Chip Dryers with Plodders : 
five Chilling Rolls. Houchin- Aiken, Rutschman & Allbright- Nel] 6”, 8” ness. 
Proctor & Schwartz Bar Soap Dryers & 10” Plodders. nical e 
Condon & Huber Soap Chip Dryers. Soap Powder Machinery — 
Soap Crutchers : Blanchard #10-A & #14 Soap Powder Mills. A very 
Houchin- Aiken, Dopp & Doll Steam Jacketed Crutch- Lroughton Soap Powder Mixers. ell-k > 
ers, 1000#%, 1200#, 1350#%, 1500#%, 1800%, Wms. Patent Crusher & Pulverizer. well-knie 
3000#, 6000#%, & 10000F cap. Sedberry Crusher, Grinder & Pulverizer. for the 
Crutchers for floating soaps. A-N_ 5x7 Crystallizing Rolls. 
Soap Presses . Filter Presses salary d 
Jones, Machinery Designing & Ralston Automatic Sperry, Perrin & Shriver Cast Iron Filter Presses, 
Presses for toilet and laundry soap. 12”, 18”, 24”, 30” & 36”. _ 
Dopp, Crosby & Empire Foot Presses. International & Monopod Filters 
Scouring Soap Presses. Various Other Items S 
Grinders & Mixers Wm. Garrigue Glycerine Evaporators. Oap 
Day Jacketed Marshmallow Mixers, Pony Mixers, Steel Soap Frames, 600#%, 1000#%, 1200#%, 15002%, conduct 
Talcum Powder Mixers, Rouge Mixers, Ointment & 18004 cap. A 
Mill, etc. Automatic Soap Wrapping Machines. ulacture 
Schultz-O’Neill Mills. Steel, Copper & Aluminum Kettles. Speak 
Soap Cutting Tables Soap Remelters, Tube Fillers. Speaks 
Houchin-Aiken Steel Automatic Table with self- Filling & Weighing Machines. 28] car 
spreader & extra headers. Pneumatic Scale Corp. Can Filling Machine for ie 
Wooden Tables with and without self-spreader at- cleansers, etc. 
tachments. Brass Soap Dies for foot & aut. Presses. 
Soap Slabbers Soap Chippers, Scales, Motors, Amalgamators, Soap S 
Houchin- Aiken, Curtis-Davis, Dopp & Newman’s Racks. Bottle Filling & Capping Machines, Tal- Oap 
Hand and Power Slabbers. cum Can Crimpers, etc. manv y 
Send us a list of your surplus equipment. In business over 40 years — Call on our service toil can 
We buy single items or complete plants. depcriment for assistance in your soap problems. } “a a 
VOLLeEd, ¢ 
NEWMAN TALLOW & SOAP MACHINERY CO. Rice 
1051-1059 WEST 35TH STREET CHICAGO, ILL. and : 
TELEPHONE: BOULEVARD 1650-1651 ' ‘ tol 
1 ® toilet si 
Speaks 
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CLASSIFIED ADVERTISING 








Classified Advertising—All classified ad- 
vertisements except those of individuals 
seeking employment will be charged at the 
rate of 10c per word, $2.00 minimum. 


Soap Perfumer-Chemist— Man with many 
years experience with largest soap houses. 
Expert on essential oils. Desires connection 
with responsible manufacturer. Address 
30x No. 289 care of SOAP. 





For Sale—\W rapping machine, adjustable 
to different sizes, belt driven, made by Pack- 
age Machinery Co. Cost new $3750.00; our 
price $1300.00. Excellent Condition. Ad- 
dress Acme Oil Corp., 189 North Clark St., 
Chicago. J-287 





Not a Soap Filler, but a colloidal chemi 
cally combined ingredient and 
cleaning compounds, used 


of soaps 


extensively in 


this country and abroad. Write for sam- 
ples and prices of our Wyoming Bentonite. 
\eme Oil Corp., 189 North Clark St., Chi- 





ago. JJA-290 
Superintendent—\Vanted man with chem 


ical knowledge and executive ability and a 
practical knowledge of the liquid soap busi- 
Must be high calibre man with tech- 
meal education and liquid soap experience. 
A very fine opportunity with the 
well-known and substantial firms in this field 
for the right man. Give full particulars and 
salary desired to Box No. 280, care SOAP. 


ness. 


one of 





Going to Europe. Will 
soap or allied man- 

Reasonable fee. 
Address Box 


Soap Expert 
conduct any business for 
ufacturers while abroad. 
Speaks German and French. 
281, care SOAP. 


Soap Maker and Perfumer—Man with 
many years experience in manutacture of 
toilet and laundry soaps, cold and_ half 
boiled, cleaning and scouring powders, soap 
fakes, washing sodas, cosmetics, perfumes 
and toilet articles. Special experience in 
toilet soaps. Not afraid of hard work. 
Speaks English, German and Scandinavian 


SOAP EQUIPMENT 


in Excellent Condition 


DRYERS 


Prector Soap Chip, with Chilling Rolls. 
CRUTCHERS 
Dopp & Doll Vert., 1000, 1500, 2000 Ibs 
2—Hloriz. 1500 Ib. Jacketed and Unjacketed. 
SLABBERS 
2—Wood and Steel Frame, 1500 lb., Hand & 
Power. 
SOAP PRESSES 


2—Standard Foot Presses. 
1—Ralston Vertical Power Press. 


CUTTING TABLES 


[Two Way Cutting Tables, hand power. 
FILTER PRESSES 

Cast lror 8, 24, 30 and 36 inches s 

Shriver and Sperry. 

International and Kiefer Presses 
MILLS 


I—No. 3 Junior Jay Bee. 
1—4 Roll Rutchman Stone Mill. 
I—H-A 3 Roll Granite Stone Mill, 12 x 14 in. 


1—10-A. Blanchard Mill. 





4—Nos. 1, 2 and 3 Meade Mills. 
3—Raymonds Nos. 0000, 00 and 0. 
PLODDER 
l 1 cle Screw 9 ITuber 
MIXERS 
2—Broughton Mixer 
J. Hl. Day Sifte & Mixer ize A, B,C, & D 
( O r\ Bt 1) Mixe tilting 
KETTLES 
Large Soap Boiling Kettles, open and closed 
12—Vertical Jacketed Kettle 
< Vertical and Horizontal Steel Tanks. 
EVAPORATORS 
1—Ernest Scott Glycerine single effect, complete 
with vacuum pumps 
Zaremba Vert. Single Effect, 300 sq. ft 


WRAPPING MACHINE 
1--American Soap Wrapping Machine for 6, 8 
and 10 oz. cakes, COMPLETE. 


PUMPS 
20—Duplex & Simplex Steam; 
tary, belted and direct motor driven; dry 
wet vacuum pumps. 


MISCELLANEOUS 
SOAP FRAMES, 
BLOWERS, FE 


Triplex and Ro 
| Iry and 


1500 Ibs. 
FANS, 
.EYS, 


Capacity; 
SHAFT- 
VALVES, 


600 to 
<HAUST 






ING, HANGERS, PULLE 
PIPING, FITTINGS, STEEL AND WOOD 
TANKS PUMPS, STORAGE TANKS, 


LEAD LINED COPPER AND ALUMIN. 
UM KETTLES, ETC. 


Complete Plants Bought and Sold 


We are always in the market for good ma- 
chinery from single items to complete plants! 


STEIN-BRILL CORP. 
25 CHURCH STREET 


PHONE! WRITE! 
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SOA 

FORMULAS : 

Dopp. 

We supply Formulas prepared by experts for +n 

POLISHES — INSECTICIDES — HAND PASTES Soa ‘ 
CLEANING COMPOUNDS _ WASHING TABLETS eve 

LIQUID SOAPS — TOILET PREPARATIONS — FLAVORS For 

Send for catalog and circulars. Dryer 

pound 

H. THAXLY CO. Box ) 

WASHINGTON, D. C. Wa 

eted | 

ity, SU 





and cc 
condit 
No. lf 


American Ground Italian 
For 
Soap 


PUMICE Quality Colors 3 | lla 


manufactured by us in this country bargai 


is guaranteed free from all im- ) for SOAPS —AM. 


purities and evenly graded, 





; ‘ Long experience enables us to 
We also carry produce colors for all types of soaps. | ee 
was se 


Imported Italian Ground If you have a shade you want sla 


PUMICE STONE Ki matched send us a sample. We } Radars 


have complete facilities for matching. castile 
i Chicagy 























ob Liquid soap colors a specialty — ment at 
send for samples of F. & S. greens [% pleadin 
To get your supply from a firm that 4 and ambers. public v 
specializes in Pumice — that means ye 
lea for 
something! FEZANDIE & SPERRLE, Inc. der. J 
205 Fulton Street New York 4 | ls ~ 
NATIONAL PUMICE STONE CO., ; .. owen 
ee ne ee Import - Manufacture - Export will be 

242 Water Street New York 
| ame RS ote 


F YOU communicate with an advertiser in SOAP 
for samples, prices or information, isn't it the 
fair thing to mention the publication? Many firms 
among our readers always do this; others do not. 
It will be a great help to us and will be sincerely 





appreciated if in writing to advertisers you will 


SAY YOU SAW IT IN “SOAP” 
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languages. Address Box No. 288 care of 


SOAP. 





For Sale—3 Jacketed Crutchers, Doll and 
Dopp, 600 Ib., 1400 Ib., and 3600 Ib. ; 1—3-roll 
Granite Mill; 1—H. A. 5-roll Steel Soap Mill; 
2—Vertical Soap Grinders; Soap Kettles and 
Soap Frames. Box No. 292, SOAP. 





For Sale—2 Proctor & Schwartz Soap Chip 
Dryers, complete with chilling rolls, 1200 
pounds per hour. Write for particulars. 
Box No. 291, SOAP. 





Wanted to Purchase—Used steam-jack- 
eted kettle with agitators, 300 gallon capac- 
ity, suitable for making heavy jelly, potash 
and coconut oil soaps. Must be in first-class 
condition. State lowest price. Address Box 
No. 184, care SOAP. 





For Sale—Proctor & Schwartz Automatic 
Soap Chip Dryer, 1200 Ibs. capacity, with 
chilling rolls. Excellent condition. Real 
bargain. Address Box No. 274, care SOAP. 
—AM]J 





File Castile Soap Brief 


A brief for the Federal Trade Commission 
was served May 21 by Edward E. Reardon, 
counsel for the Commission in the case of the 
Federal Trade Commission’s hearing in the 
castile soap case of James S. Kirk & Co., 
Chicago. The brief is a hundred page docu- 
ment and covers the charge, an analysis of the 
pleadings, summary of the issues, meaning and 
public understanding of the term “‘castile soap,” 
advertising and selling soaps as castile, and a 
plea for the issuance of a cease and desist or- 
der. The respondent, James S. Kirk & Co., 
has thirty days from May 21 to serve a brief 
on their side of the issue, after which the case 
will be heard on oral argument and final dis- 


AP 
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position will be made by the Commission, If 
a cease and desist order is issued, the case will 
probably be carried into the Federal Courts by 
the respondent. Copy of the brief for the 
Commission is available for inspection at the 
office of this publication for those who desire 
to examine it. 
iacemneiaai cians 


The following were elected officers of the 
New York Produce Exchange, June 4: presi- 


Axel 


dent, William Beatty; vice-president, 
Hansen; treasurer, Walter R. Pollock. 





Withstands 
hard - sharp 
knocks 
without denting 


Severe knocks and rough 


handling have little or no 
effect upon the sturdy bilged 
sides of Hackney Seamless 
Removable Head Steel Soap 
Barrels. That's the reason 
they are so free from dents 
and unsightly markings, even 
after many, many years of 
service. And why they are 
so long-lived—greatly _ re- 
ducing shipping costs. 

PRESSED STEEL TANK COMPANY 
1159 Continental Bank Bldg. ... Chicago 
1335 Vanderbilt Con’se Bldg. N. Y. 
5739 Greenfield Ave. ...Milwaukee, Wis. 


LT 


MILWAUKEE 














Either of These ‘National’ Units will help 


to maintain a uniform moisture content in 








Liner 


NATIONAL PACKAGING 


Soap Powder Cartons 


Equally valuable for protect- 

ing many other products. 

We also manufacture NET and GROSS 
weighers as well as Carton FORMERS 
and Carton SEALERS of thirty (30) and 


sixty (60) per minute capacities. 











Wrapper 


MACHINERY COMPANY 


192 Green St., Jamaica Plain, Boston, Mass. 
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Raw Material and Equipment Guide 


A classified list of SOAP advertisers—see Index to 
livertisements, for advertising page nwmber 


mln 


Wem 7 
ake a specialty a AND FILLERS 


A. Boet Co. 
of these SOAPS Franks Chemical Products Co. 
K. F. Griffiths & Co. 
Hammill & Gillespie, Inc. 
National Pumice Stone Co. 
LIQUID SHAMPOO James H. Rhodes & Co. 


John C. Wiarda & Co. 


SHAMPOO BASE SOAP i og Co. 
’. Dis 1 Alkali Co. 
SHAMPOO PASTE Bow Cheimiesl Go. 
LIOUID T incor Wcsonteemen Cs 
ooker Electroch ; 
Q OILET SOAP Silcail Works 


Mathieson 


TOILET BASE SOAP ae — Chemical Co. 














SURGICAL GRE Michigan Alkali Co. Se 
EN SOAP Monsanto Chemical Works 
Newport Chemical Works cameo 
UNIFORMITY of your LIQUID ee 
TOILET SOAP d SHAMPOO wi SENS Mie huanie 
iF an will Philadelphia Quartz Co. ( 
enable you to increase your business. eivey ne Corp. Sane 
Truempy, Faesy & Besthoff 
BUCKEYE BASE SOAP will produce bh wee pe seam 4 } ne ag e 
iaqui * Velch, olme Clar 9) 
a liquid Soap or shampoo that will be Tgano Winkler & iro. Go. U] 
uniform in every respect. An exacting COAL TAR PRODUCTS 
chemical analysis insures the uniform Baird & McGuire, Inc 
iti William Cooper & Nephews 
composition of these soaps. ne co & oe 
V rite : Tar Acid Refining Corp 
Write for samples and prices White Tar Co. 
T CONSULTANTS 
HE DAVIES-YOUNG Charles W. Aiken (Engineer) 
Ratin Laboratory (Insect., Disf.) 
S O A P C O M P A N 5 Thaxly Co. (Formulas) 
CONTAINERS 
DAYTON OHIO American Can Co. (Cans) 
’ Bemis Bros. Bag Co. (Bags) 
Container Corp. of Amer. (Corr. & Fibre Boxes 
Continental Can Co. (Cans) 
John Trageser Steam Copper Works (Steel) 
Metal Package Corp. (Cans) 
Pressed Steel Tank Co. (Steel) 
e William Vogel & Bro. (Cans) 
° EQUIPMENT, MISCELLANEOUS 
Alsop Engineering Co. (Storage Tanks) 
Anthony J. Fries (Soap Dies) 
Cc. T. Small Mfg. Co. (Portable Trucks) 
e William Vogel & Bro. (Deodorizing Block Holders 
MACHINERY, PACKAGING 


American Mach. & Foundry Co. 
Johnson Automatic Sealer Co. 
National Packaging Machinery Co. 
Package Machinery Co. 
Pneumatic Scale Corp 
Stokes & Smith Co. 

MACHINERY, LIQUID HANDLING 
Alsop Engineering Co. 


Karl Kiefer Machine Co. MAG 





DISINFECTANTS Mixi RSE ; 
Mixing Equipment Co. 
CATTLE DIP Pneumatic Seale Corp. 
* T. Small Mfg. Co 
INSECTICIDES MACHINERY. PROCESS 
SPRAYS Crowell Mfg. Co. = 
William Garrigue & Co. 
DEODORANTS Houchin-Aiken Co. 
Th. H. Kappeler jon 
POLISHES J. M. Lehman Co. 
SOAP FORMULAS Proctor & Schwarz, Inc. 
: Cc. G. Sargent’s Sons Corp. 
CLEANING FLUIDS AI! sizes and speeds Sowers Mfg. Co. 
OILS & ETC. Clamp on any tank, Wurster & Sanger, Inc 


MACHINERY, USED 
Consolidated Products Co. 
Newman Tallow & Soap Machinery Co 


a Ty =< Stein-Brill Corp. 
GALL /7. W/N MATERIALS, MISCELLANEOUS 


barrel, kettle, etc. 


Arabol Mfg. Co. (Adhesives) 
B. & W. (Lanolin and wool grease) 


Portable Electric Mixers will mix any Darco Sales Corp. (Decolorizing Carbon) 
Merck & Co. (Chlorophyll and Lanolin) 


product that will flow — quicker—better— Pfaltz & Bauer (lanolin, Fluorides, Chlorophyll 
cheaper. ; Pe John C. Wiarda & Co. (Fluorides) 
SIMPLE - SANITARY - DEPENDABLE METAL —. 
. 20 American Metal Cap Co. 
Write for Folder 39 Williams Sealing Corp 





MIXING EQUIPMENT CO., Inc. PERFUMING MATERIALS 


Antoine Chiris Co. 
229 East 38th St. New York, N. Y. Dodge & Olcott Co. = 
Dow Chemical Co. 
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FLOOR WAX 


LIQUID PASTE POWDER 
UNDER YOUR OWN LABEL 
We print the label 
Send for Samples and Quotations 


WINDSOR WAX COMPANY 


Room 1, Pier 11, North River New York, N. Y. 


Seasoned Experience K R A N I C H 


in a New Industry! || Liquid Soap Base 


LTHOUGH the manufac- 65% Anhydrous 


ture and distribution of in- Standard article to produce 
Excellent Liquid Soap 
in 
NATURAL - TaR - GREEN - RED 
YELLOow - OPAL 
































secticides and disinfectants on 
a large scale can be termed as 
a comparatively new industry 


our experience goes back prac- 
Colors in the base soap 


unperfumed or perfumed 


Potash Soap 


Soft - Hard 
U.S.P. IX and X. 


Let us send you samples and our 
complete price list. 


KRANICH SOAP CO. 


54 RICHARDS ST., BROOKLYN, N. Y. 
MMMM MMMM MMMM TT 


SOAP POWDER 


IN BULK 


Manufacturers of xrated and heavy powder 
Supplying jobbing trade only | 
Packed in barrels and kegs | 


Write for samples and prices 
AMERICAN SOAP POWDER WORKS, INC. 
98-104 Van Dyke Street - - Brooklyn, N. Y. 


tically twenty-five years in sup- 
plying the demands of these 
trades with Perfume Oils, etc. 


If not acquainted with our 
products, send us your inquiry 
for samples, information, etc. 


ys 


MAGNUS, MABEE & REYNARD, Inc. 
32 Cliff Street, New York 
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An entire factory for 


PUMICE STONE 


Manufacture 
Nothing but PUMICE STONE is m-~?e in 


this factory. It has a capacity of fifteen tons 
per day, assuring you of a steady and uninter- 
rupted supply of absolutely uniform material. 
Griffiths Pumice is over 99% pure, its tex- 
ture is always the same, soft and porous, and 
it is absolutely uniform in grading. Send 
for a working sample and prices. 


K. F. GRIFFITHS & CO. 


110 East 42nd Street, New York 





Another customer writes: 
April 20, 1928. 


“This crutcher has been in constant 
use for over thirty-five years and had 
been used when we got it. . It still gives 
perfect service.” 

Such reports covering DOPP Kettles, 
Crutchers and Mixers are not unusual. Why? 
Because they have NO 
seams, NO joints, NO 
rivets, NO welds and 
consequently no places 
for leaks to develop. 


Many mechanical im- 
provements recently in- 
corporated in DOPP 
Crutchers so whether 
or not you now use 
them, it will pay you to 
ask for complete de- 
tails. 





Style “A” SOWERS MFG. CO. 


Belt Driven 1296 Niagara St. 
1,000 Ibs. to BUFFALO, N. Y. 
4,500 lbs. capacity New York-Boston-Toronto 


—OVER 35 YEARS OLD— 











ADOPT THE DOPP 


SOAP JUNE, 1928 





P. R. Dreyer Inc. 
Felton Chemical Corp. 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
George V. Gross Co. 
Heine & Co. 
Parsons & Petit 
E. M. Laning Co. 
C. B. Peters Co. 
Magnus, Mabee & Reynard 
Mathieson Alkali Works 
Merck & Co. 
Monsanto Chemical Works 
Hijos de Francisco Navarro 
Orbis Products Trading Co. 
Pfaltz & Bauer, Inc. 
Rhodia Chemical Co. 
George Silver Import Co. 
Solvay Sales Corp. 
A. M. Todd Co. 
Ungerer & Co. 
United Laboratories 
A. L. Van Ameringen 
Van Dyk & Co. 
Vanillin-Fabrik 
Wangler-Budd Co. 
PRIVATE LABEL AND BULK GOODS 
American Soap Powder Works 
3aird & McGuire, Inc. 
Bobrick Chemical Corp. 
Chemical Supply Co. 
Clifton Chemical Co. 
Davies-Young Soap Co. 
General Compounding Co. 
Goulard & Olena 
H. & V. Chem. Prods. Co. 
Huntington Labs., Inc. 
Kranich Soap Co. 
Palmer Co. 
John Powell & Co. 
Purdy & Stevens Supply Co. 
Teele Soap Co. 
United Cleaner Mfg. Co. 
U. S. Sanitary Specialties Corp. 
White Tar Co. 
Windsor Wax Co. 
PYRETHRUM PRODUCTS 
Goulard & Olena 
J. L. Hopkins & Co. 
King & Howe 
McCormick & Co. 
S. B. Penick & Co. 
John Powell & Co. 
SOAP COLORS 
Fezandie & Sperrle 
Pylam Products Co. 
SOAP DISPENSERS 
jean Chemical Corp. 
California Die Casting & Mfg. Co. 
Clifton Chemical Co. 
Huntington Laboratories 
Palmer Co. 
U. S. Sanitary Specialties Corp. 
SPRAYERS 
American Can Co. 
3reuer Electric Mfg. Co. 
E. C. Brown Co. 
Continental Can Co. 
Jaeckh Mfg. Co. 
Lowell Specialty Co. 
Potato Implement Co. 
William Vogel & Bro. 
STEARIC ACID AND RED OIL 
Emery Candle Co. 
A. Gross & Co. 
VEGETABLE OILS, TALLOW AND GREASES 
African & Eastern Trading Co. 
Cc. R. Antz & Co. 
Irving R. Boody & Co. 
Brown-Edwards Co. 
T. G. Cooper & Co. 
Davidson Commission Co. 
Frey & Horgan 
Glidden Food Products Co. 
Spencer Kellogg & Sons 
W. & A. Leaman 
Leghorn Trading Co. 
Newman Tallow & Soap Machinery Co. 
Parsons & Petit 
Henry W. Peabody & Co. 
Roesling, Monroe & Co. 
Cc. F. Simonin’s Sons 
Tunley & Co. 
Welch, Holme & Clark Co. 
Wilson Brokerage 
Wishnick-Tumpeer, Inc. 
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®% W Lanoline is an American 
manufactured product produced 
under the supervision and control 
of American chemists according to 


American U. S. P. standards and 

its purity is thereby guaranteed. 

“Largest producers of Lanoline in 
the United States.” 


THE | &WCo. 


Bopf & Whittam 
Established 1914 


Westfield, N. J. 


Pioneer American Manufacturers 


PUMICE 


GRADES FFF TO 1%. 
$35.00 Per Ton 


in not less than ton lots. 
Special prices for carload quantities. 


Ask for our booklet giving data on other materials for soapmakers. 


HAMMILL & GILLESPIE, Inc. 









225 Broadway 
NEW YORK 
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J 


TROL s/ | 


But what's wrong?  In- 
gredients have been tested, 
processes checked over, yet 
no satisfactory answer. 

How about the Decolor- 
izing Carbon? If it is not 
Darco it may not be uni- 
formly pure—and there may 
be your trouble! 

To be sure that irregulari- 
ties of flavor, color or other 
characteristics of your final 
product are not due to 
foreign substances imparted 
by the decolorizing carbon 
used, specify only DARCO. 


DARCO SALES CORPORATION 


45 E. 42ND ST., - NEW YORK CITY 


Cable Address: Telephone: 
Darcosale Vanderbilt 1592 














TRISODIUM PHOSPHATE 


Clear white full crystals of perfect uniformity combined with unusual free 
flowing qualities makes BOWKER’S TRI AND DI SODIUM PHOS- 
PHATE the best that modern science can produce. 


Stocks carried in principal cities. 


Bowker Chemical Company 


BOWKER CHEMICAL BUILDING 
419-4th AVENUE, NEW YORK, N. Y. 


PLANTS 
Carteret, N. J. 
Baltimore, Md. 





Agents 
Buffalo Cleveland Cincinnati Pittsburgh St. Louis 
Rochester Detroit Baltimore Kansas City San Francisco 
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ARTICLES in this magazine have been showing soap 


manufacturers the great possibilities of Silicate of Soda. 


We have been showing a number of the same manu- 
facturers how Mechling’s Silicate of Soda fulfills these 
possibilities. 

May we be of service to you? 


MECHLING BROS. CHEMICAL COMPANY 
Philadelphia, Pa. Camden, N. J. Boston, 

















ynonymoucg\ 
with American \ 
WUynthetic ¢ 


ISERMANN 













soaps. The low price should 
not be confused with the high 


surate with quality desired 


6 Platt Street New York City 





Cumberland 3747 





_ Soap Powder 


| Scouring Powder 
| CLEANING & POLISHING SOAP 


CITRONELOL | which successfully compete with the 


best in the country for over 65 years 


for soap must have merit. That is the record | 
A true Citronelol at a price of PRIDE OF THE KITCHEN Soap | 
suitable for perfuming toilet Products. A policy of continual satis- | 


factory service at low prices commen- _ | 


foundation upon which this business 


quality the product represents. | has been built. 
The Pound $3.35 | Let us quote on your bulk 
There is a soap powder or scouring 
S| powder for every use. 
VAN DYK & COMPANY Purdy & Stevens Supp 
ounded 1904 


200 Sullivan St. - Brooklyn, N. Y. 





is the 


needs. 


ly Co. 


























STEARATES 


Magnesia abate 
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Great adhesiveness. Extremely Odorless. Water resisting. Impal- 


fine. Pure white. Light or heavy. pable. Pure white. Light or heavy. 
Manufactured by 


Franks Chemical Products Co. 
BUILDING No. 9, BUSH TERMINAL, BROOKLYN, N. Y. 


Stocks carried also at Chicago, St. Louis, San Francisco. 
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Liquid Kontakt 


SAPONIFIER 


for 
High Grade 
Fats 


Kontakt D. P. 


SAPONIFIER 

for 
Low Grade 

Fats 

“ok 

The 

TWITCHELL PROCESS Co. 

St. Bernard 

Ohio 
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STOKES 


AND 


SMITH 


Machines for Package 
Filling, Sealing & Wrapping 











Save Improve 
Material Display Value 

oe Selling Power 

- Preservation of 
Contents Contents 


Our experience is at your service 
in solving package problems. We 
shall be glad to have you call on us. 


STOKES & SMITH COMPANY 


Summerdale Avenue near Roosevelt Boulevard 
Philadelphia, U. S. A. 
London Office: 23 Goswell Road, E. C. 1 
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BRINGS TO SOAPMAKERS 
LesPARFUMS |) EVERY MONTH: 
de . FRANCE 41; | a about cultivation of aromatic 


| —The latest quotations of the Grasse Floral 

Products and Essential Oils. 

—Monographs and complete scientific 
articles concerning the Essential Oils 
and Aromatics of every country. 

—Formulae for use of Aromatic raw 
materials in Perfumes, Cosmetics, Soaps, 
Drugs and Flavors. 

—First-class illustrations, both in color and 
in black. 
The articles are written in both English 
and French by the most able specialists. 





Cacillette de Fleurs d'Ovanger + Golfe-juan. 





‘ X 
+ 


Yearly subscription . . $4.00 
Specimen copy .... 0.25 


Head-Office: in GRASSE, Avenue de la Gare. 
in PARIS, Avenue Victor-Emmanuel III. 











To keep in touch with the 
British Soap and Allied Industries 
you should read 


THE 


BRITISH SOAP MANUFACTURER 


A MONTHLY JOURNAL READ BY ALL SOAP- 
MAKERS, ESSENTIAL OIL DISTILLERS, 
PERFUME MANUFACTURERS, ETC. 


THE ONLY ORGAN IN GREAT BRITAIN DEVOTED 
EXCLUSIVELY TO THE SOAP INDUSTRY. 


Contains the best technical articles. Gives all the Trade 
News, Current Market Prices, Foreign Report, etc., etc. 


Annual Subscription $2 
30, RED LION SQUARE, 


LONDON, W.C. 1. 
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Headquarters for 


Vegetable Oils, Fats and Greases 

















DIRECT IMPORTERS 
of 
PALM OIL 
PALM KERNEL OIL 


in bulk or packages 


IRVING R. BOODY & CO. 
132 Front Street - New York 
Phone — John 1370 


OLIVE OIL FOOTS 
OLIVE OILS 
VEGETABLE OILS 


Chemicals for Soap Manufacturere 


Leghorn Trading Co. 
59 Pearl Street - New York 
Italy - Spain 











Phone quest oe 
Wabash 2604 ern c: —. 
Brokers in 
TALLOWS - GREASES 
ANIMAL and VEGETABLE OILS 
SOAPSTOCK - FATTY ACIDS 
Wire for Samples and Prices 


THE DAVIDSON COMMISSION CO. 
140 W. Van Buren St. Chicago 





PAIM 
OIL 


Direct Importers 
es 


W. & A. LEAMAN 


17 State Street - New York 


Phone—Bowling Green 3362-7996 











A. GROSS & CO. 


Since 1837 Manufacturers of 
Stearic Acid 
Red Oil 
Fatty Acid 


Sales Offices—90 West Street, New York 
Factories—Newark, N. J. and Baltimore, Md. 


C. R. ANTZ & COMPANY 


25 BEAVER STREET NEW YORK 
Telephone - - - = = Bowling Green 1488 


Vegetable Oils - Tallows 


Greases - Paraffine Waxes 








Direct Importers 


OLIVE OIL 


Commercial 
Edible Foots 


HENRY W. PEABODY & CO. 
17 State Street, New York 








BROWN-EDWARDS CO., INC. 
Brokers 
Specialists in 
FOREIGN 


Vegetable Oils—Oilseeds 
Glycerin 





New York—2 Rector Street 
Chicago—208 S. LaSalle Street 





Roston London Sydney 
San Francisco Liverpool — Melbourne San Francisco—260 California Street 
Manila Buenos Aires Cape Town 
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Bergamot Values 


N VIEW of the absurdly wide range of quotations 
at which different sellers are offering Oil Berga- 
mot, it 1s easy to lose sight of the fact that value 
and not price determines the relative economy of a 
purchase. On this basis, a good oil at a fair price 
usually results better than an apparently cheap one. 


HERE is more involved than price, however. 
Substitute good Oil Bergamot in a composition 
by a cheap oil and even though the cheaper oil 
may be worth the price asked for it, the results 


will be neither uniform nor satisfactory. 


NGERER Bergamot oil may be purchased and 
used by the soap maker with full confidence that 
he will get satisfactory value for the money expended 
and that the oil will unvaryingly accomplish all that 
may be expected from a pure high grade Bergamot oil, 


Ungerer & Company 


124 West 19th St., New York 
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HOUCHIN- AIKEN 


Makers of the most complete line of 


SOAP MACHINERY in the world 


4-Roll Mill Empire State Press 10” Plodder 


The HOUCHIN-AIKEN line of soap machinery includes practically all 
equipment necessary for soap manufacturing operations. No matter what 
you require, from a soap die to a complete plant, HOUCHIN-AIKEN can 
supply the right equipment promptly, at a fair price. What is more 
important, a well equipped factory is ready at all times to service machinery 
as required and to make it do the work it is intended for. 

Limitations of space make it possible to illustrate 

only a few machines. A complete catalog, showing 

all of the HOUCHIN-AIKEN soap equipment, with 

information regarding the cost of complete laundry 

and toilet soap plants, is available. If you haven't 

this data in your equipment files, a line will remedy 

the deficiency. 

When you are in need of soap machinery, or when 

your present equipment needs attention, come to 

America’s leading soap machinery supply house. 


Horizontal Crutcher Convenient time payments if desired Perfection Crutcher 


HOUCHIN-AIKEN COMPANY 


HAWTHORNE NEW JERSEY 





co A ARR SERIES 


SOAP MA 














